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Spatial Policy Comments - Application Reference 17/02805/HYBRID £

Dear Simon, Linda and Marc,

Further to your correspondence, please find below the Spatial Policy response to Hybrid
mixed-use planning application on 21.6 hectares of land known as Bunford Park comprising:
e FULL APPLICATION for formation of new road access, erection of 2,040sq.m gross
Class B1 offices and light industrial/Class B8 storage and distribution unit and
erection of 8,443sq.m gross Class A1 foodstore, petrol filling station, car parks and
related infrastructure and landscaping.

e OUTLINE APPLICATION for formation of remainder of a 56,051sq.m gross business
park including erection of Class B1 office and light industrial and Class B8 storage
and distribution uses, secondary road access off Bunford Hollow, other related
infrastructure and landscaping and all other matters reserved for future consideration.

As established in law by Section 38(6) of the Planning and Compulsory Purchase Act (2004)
and Section 70(2) of the Town and Country Planning Act (1990) (as amended), the starting
point for considering this application must be that it is determined in accordance with the
development plan unless material considerations indicate otherwise. The following sections
therefore consider the application against the development plan in South Somerset and the
National Planning Policy Framework (NPPF) as a material consideration.

1. Overview of Main Issues

The applicant is seeking to obtain outline planning permission for a 56,051sq.m business
park (B1/B8 uses) and full planning permission for 2,040sq.m of that 56,051sq.m and an
8,443sq.m A1 use foodstore with associated infrastructure, including a petrol filling station.

An outline application (07/05341/OUT) was approved in 2011 for the formation of road
access and the development of land for B1 office and industrial uses buildings, comprising
up to 60,000 sq m of employment floorspace. The reserved matters application was
submitted in 2016 and has yet to be determined. The applicant suggests the consented
scheme is unviable and that the proposed foodstore is now required to provide infrastructure
that would open up a business park.

For the purposes of your decision-making it is important to make clear a number of points.
Firstly, the proposed A1 use is classified as a “town centre use” under the terms of the
development plan and the NPPF '. Secondly, the proposed location should be considered as
an “out of centre location™. Thirdly, the evidence base that supports the employment land
figures identified in adopted Local Plan Policy SS3 have been updated as part of the Early
Review Local Plan, this emerging evidence has not been tested at examination but is still a
material consideration and relevant given the enabling argument being used by the applicant
to support the proposed A1 use.

1 As defined in the NPPF, main town centre uses constitute retail development (including warehouse
clubs and factory outlet centres); leisure, entertainment facilities the more intensive sport and
recreation uses (including cinemas, restaurants, drive-through restaurants, bars and pubs, night-
clubs, casinos, health and fitness centres, indoor bowling centres, and bingo halls); offices; and arts,
culture and tourism development (including theatres, museums, galleries and concert halls, hotels
and conference facilities).

2 As defined in the NPPF, an out of centre location which is a location which is not in or on the edge of
a centre but not necessarily outside the urban area.
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Against this context, your decision will need to understand the proposed development’s
compliance with the sequential test as defined in the South Somerset Local Plan Policy
EP11, and given the size of the proposed scheme, the impact of the additional floorspace on
Yeovil town centre through consideration of Policy EP12. Your decision should also reflect
on whether the proposal affects the overall level of planned investment in convenience
goods retail floorspace in Yeovil as defined in Policy EP10.

In addition you should assess the benefits of delivering new employment land as required by
Policy SS3 through an enabling development, which would otherwise conflict with planning
policies, to establish whether these benefits outweigh the disbenefits of departing from
normal policy.

2. National Guidance

National guidance is clear that planning should support the vitality and viability of Town
centres.

Paragraph 24 of the NPPF requires Local Planning Authorities (LPAs) to apply a sequential
test to planning applications for main town centre uses that are not in an existing centre.
LPAs are required under this guidance, to seek to locate town centre uses firstly in Town
Centres, then edge of centre locations before out of centre locations. When considering
edge of centre and out of centre sites, preference should be given to accessible sites that
are well connected to the Town Centre. There is a requirement for applicants and LPAs to
demonstrate flexibility on issues such as format and scale when considering sites.

Paragraph 27 is clear that an application should be refused where it fails to satisfy the
sequential test.

The National Planning Practice Guidance (PPG) states that it is for the applicant to
demonstrate compliance with the sequential test. Paragraph 010: Reference ID 2b-010-
20140306 outlines a checklist of considerations that should be taken into account when
assessing the proposal against the sequential test. This checklist includes the requirement
for an applicant to demonstrate flexibility in terms of the format and scale of the proposed
development “...it is not necessary to demonstrate that a potential town centre or edge of
centre site can accommodate precisely the scale and form of development being proposed,
but rather to consider what contribution more central sites are able to make individually to
accommodate the proposal.” The PPG is also clear that out of centre sites should only be
considered if suitable sites are not available. When considering edge of centre and out of
centre proposals, preference should be given to accessible sites that are well connected to
the town centre.

National guidance is also clear that planning should support sustainable economic growth,
operating in an encouraging manner, rather than acting as an impediment to growth.

3. South Somerset Local Plan (2006-2028)

3.1. Employment Land

Bunford Park was allocated in the 1991-2011 South Somerset Local Plan. Allocation
ME/WECO/1 was identified for a high quality business park to widen Yeovil's employment
base, particularly in the service sector and reflect the town'’s status as the main employment
centre for the District.16.5 hectares were allocated for B1 uses.

Outline planning permission was approved in 2011 on the allocated site and adjoining area
for 20.3 hectares of land and up to 60,000 sq m of employment floorspace for B1 office and
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industrial use buildings (application ref: 07/05341/0OUT). Reserved matters were submitted
in March 2016, but this application is still to be determined. The outline permission expires
on 23" March 2021.

Despite the planning approval, the adopted Local Plan (South Somerset Local Plan 2006-
2028) carries forward the allocation on the basis that it continues to form part of the strategy
set out in Policy SS3 for employment land delivery through to 2028.

Policy SS3: Delivering New Employment Land has an employment land requirement for
Yeovil (not including the Sustainable Urban Extensions) of 44.84ha. A significant amount of
this requirement has planning permission, which includes the approval mentioned above.
The site is recognised in the supporting text to Policy EP1: Strategic Employment Sites but is
not specifically allocation as one of these sites on the basis that it has received planning
consent. The desire to see a high quality business park that will encourage high tech
industries and widen the economic base of Yeovil, in this important gateway location is still
articulated in the Local Plan.

Work has begun to review the adopted Local Plan. The Issues and Options Consultation
took place between October 2017 and January 2018. The Council is now working on its
Preferred Options. The evidence base used to inform the review includes a district-wide
assessment of the employment land and premises requirements for employment uses up to
2034. The evidence base document “Long Term Economic Forecasting and Implications for
Employment Sites and Premises™ identifies that between 2014 and 2034 there is a
requirement for between 3-8ha of land for office development (B1) and between 42-85ha of
land for industrial uses (B2 and B8) across the district. Work is underway to apportion that
land between the named settlements in Policy SS1: Settlement Strategy. The clear
messages coming from this report are as follows:
e The economic forecasts suggest a lower annual average growth in employment over
the Local Plan Review period (2014-2034) than the historic period (2000-2014).
Therefore less land will be required to support new economic growth.

e The office market is weak and the district is not perceived as a significant office
location. Based on discussions with landowners and agents, the short term
requirement for office development is low to non-existent. The demand that does
exist is primarily small scale.

» Based on landowner and agent discussions, there continues to be demand for
industrial premises, the strongest demand predominantly for smaller units. There is a
need for replacement stock as premises are reaching the end of their economic life.

» The development market is subject to a number of constraints. Viability is the biggest
challenge, particularly for strategic sites that require substantial infrastructure. The
environment is challenging and the majority of strategic allocations in the Local Plan
require substantial infrastructure provision. As a result, a substantial proportion of
recent development has been outside the main towns. Given viability and
infrastructure requirements at the present time there is no substantive evidence of
major requirements will lead to the unlocking of strategic sites.

« Given lack of viability, there has been little speculative development in South
Somerset over last ten years. Design and Build arrangements have also hampered
growth.

3 https://www.southsomerset.gov.uk/media/890009/long term - final report v2.0.pdf
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» Whilst historically Yeovil has been the dominant economic centre in the district and it
retains this position, in terms of commercial development in recent years it has
struggled to deliver.

On the basis of this new evidence, the deliverability and viability of the amount and type of
employment land being proposed is highly questionable. These points are relevant to the
enabling argument which is referred to later in section 6 and should be considered alongside
Policy SS3 when coming to a decision on the proposed development.

3.2. The Sequential Test

Policy EP11: Location of Main Town Centre Uses requires applicants to seek to locate

developments on sequentially preferable sites. Sequentially preferable sites in Yeovil being:

e within the Yeovil Town Centre Shopping Area, followed by

« Edge of Centre locations, then

* Out-of-Centre sites that are, or will be served by a choice of sustainable modes of
transport and are close to the centre.

The policy explains that applications for “town centre uses”, which are not in an existing
Town Centre and are not in accordance with the Development Plan should be refused
planning permission where the applicant has not demonstrated compliance with the
sequential approach to site selection, or there is clear evidence that the proposal, either
alone, or combined with other recent outstanding permissions would seriously affect the
vitality and viability of a nearby town centre.

3.3 Impact Assessment

Policy EP12 of the South Somerset Local Plan (2006 — 2028) requires applications in excess
of 2,500 sq m gross, in Yeovil, to be accompanied by a Retail Impact Assessment. Where
an assessment presents evidence of significant adverse impacts on an existing town centre,
development will be refused.

3.4  The Quantitative Need for Convenience Retail Development in Yeovil
Policy EP10: Convenience and Comparison Shopping in Yeovil, limits the convenience
goods retail floorspace in Yeovil to 2,400 sq m net (or £29.9m retail expenditure) by 2017.

In July 2017, the South Somerset Retail and Main Town Centre Uses Study was published.
This study forms part of the evidence base which will be used to review of the South
Somerset Local Plan, referred to earlier. The study updates the quantitative need for
convenience and comparison goods development district wide. These revised figures,
illustrate that very little additional convenience floorspace is required in Yeovil, only 14 sqm
up to 2024. The need for additional convenience floorspace is relevant for plan making, the
NPPG checklist for taking the sequential test refers to the forecast of future need and
whether the need can be accommodated in the town centre. Whilst not relevant for decision
taking, the requirement for only a small amount of additional floorspace should not be
overlooked. Whilst there may not be a quantitative need, qualitative need also needs to be
considered and this includes factors referred to by the applicant, such as consumer choice
and competition. On this matter, Yeovil Town Centre has a convenience shopping provision
which is below the Goad national average but a significant amount of out-of-centre provision.

The application should be considered in the context of these Local Plan policies and
evidence base documents.

4. Consideration of the Applicant’'s Sequential Test

4.1 Sequential Test Criteria
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The applicant has undertaken a sequential test in support of the application. The applicant’s
test concludes that there are no suitable and available sequentially preferable vacant units or
sites within or on the edge of Yeovil town centre and therefore the proposed foodstore
development passes the sequential test requirements set out in paragraph 24 of the NPPF.

It was agreed with the case officer that eight sites should be considered in the Sequential
Test, these are:
e Cattle Market (including Court Ash and North Lane car parks)
Quedam Shopping Centre Extension Area,
Glovers Walk
Stars Lane (north)
Stars Lane (south)
Ambulance and Fire Station
Olds Garage
e Petters Way car park
These sites which are either town centre or edge of centre were considered suitable for retail
development at that time.

e o o o o @

The proposed development comprises the following:

A single-storey retail store with a gross floor area of 8,443 sq m,

A net sales area of 5,108 sq m,

444 car parking spaces,

A 6-pump petrol filling station along with kiosk of 87sq.m. gross, and
A 4.25 hectare site.

e @ ©° o o

4.2 Flexibility in Format and Scale
In an attempt to demonstrate flexibility in format and scale (a requirement of national policy),
the applicant has for the purposes of the sequential test, identified some minimum criteria
which have been applied to determine the suitability of the agreed sites. These minimum
criteria are:

» A single-storey retail store with a gross floor area of 8,443 sq m,

e A netsales area of 5,108 sq m,

e 444 car parking spaces, and

e A 2.38 hectare site.

The applicant has undertaken the sequential test using a site area which is 44% smaller than
the original proposed area. The reduction is a result of a reduced landscaping scheme,
removal of the petrol filling station and allows no provision for site access. The applicant
suggests that whilst these changes have been made to adhere with the sequential test, they
result in an unrealistic proposition. There is no evidence to support this statement.

Whilst the applicant has made amendments to the proposal, it should be noted that the
applicant has made no change to the size of the proposed foodstore or the number of
proposed car parking spaces. The reason given for not amending the size of the proposed
store is the applicant’s business model. The applicant is seeking to “meet retailer
requirements for supermarket food shopping and complementary comparison shopping
typical of large supermarkets. The applicant is seeking to improve the choice of
convenience foodstore in the Yeovil area to the benefit of the local community and bring the
Sainsbury’s brand to Yeovil residents, who currently rely on on-line services or who travel
unsustainable travel distances to other Sainsbury’s stores”. Because the foodstore will be
entering a mature market it is argued that a store of this size is required to compete
successfully in that market and offer a comparable range of goods and services, such as a
petrol filling station and dedicated car park. For information, the net sales area of the
proposed new foodstore is 42% larger than the existing Morrisons (2,937 sq m) and 32%
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larger than Asda (3,482 sq m) and 51% smaller than Tesco (7,713 sq m)*. The proposal will
be significantly greater than the existing Morrisons and Asda and therefore further flexibility
could be demonstrated than at present.

The reason for not amending the amount of car parking further is that the applicant believes
they have already been flexible with regards to this requirement. The applicant explains that
the Sainsbury’s standard requirement for a parking ratio is 1 space per 14 sq m of
floorspace, which would mean a requirement for 603 spaces®. The Council’s parking
standards require 1 parking space per 20 sq m. Because they have adhered to this
standard, the applicant believes they have demonstrated sufficient flexibility and further
reductions would make the site unviable or lead to operational problems. A further point in
relation to car parking is the potential for a decked parking arrangement which would reduce
the site size requirement. The applicant concludes that whilst a decked car parking area
would reduce the site area by 0.35ha, it is not a viable option. There is no evidence to
support this statement.

The applicant states that the provision of a new store on two levels would not meet with
current operational requirements of Sainsbury's or other operators. No further expansion of
this point or evidence is provided to support this statement.

Whilst the applicant has demonstrated some flexibility, | do not believe they have
demonstrated sufficient flexibility. Paragraph 24 of the NPPF requires applicants to
demonstrate flexibility on issues such as format and scale, and | query whether their
amendments to the proposal satisfy this given they have demonstrated no flexibility with
regards to the gross area of the store, the net sales area of store or the format and
configuration of the store building.

The applicant refers to the Dundee judgement to support the position taken towards flexibility
of format. In the Dundee judgement the meaning of a “suitable” site in the sequential test is
clarified. The Supreme Court established that if a site is not suitable for the commercial
requirements of the developer in question, then it is not a suitable site for the purposes of the
sequential approach. The Dundee judgement also established that in terms of the size of
the alternative site, provided that the applicant has demonstrated flexibility with regards to
format and scale, the question is whether the alternative site is suitable for the proposed
development, not whether the proposed development could be altered or reduced so that it
can be made to fit the alternative site.

The applicant also illustrates that there is no requirement in the NPPF for applicants to
demonstrate scope for disaggregation and refer to the Rushden Lakes decision in support of
this position. Rushden Lakes was a hybrid application for a mixed retail and leisure scheme.
In this case both the Inspector and the Secretary of State found no requirement to
disaggregate any part of the proposed development. Following the Rushden Lakes decision
it has become a commonly held view that the sequential test, as set out in paragraph 24 of
the NPPF, provides no requirement for an applicant to disaggregate any proposed main
town centre uses.

A key point regarding the Dundee judgement is that the developer needs to properly
demonstrate flexibility to set the parameters of a suitable site. Whereas Rushden Lakes
highlighted that “format” and “Scale” are central to the issue of flexibility. Scale relating to
size and format relating to multi levels, configuration and non-company standard
characteristics.

“ Source of net sales area, South Somerset Retail and Main Town Centre Uses Study 2017
58,443sq m/14sqm
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Clearly the brevity of the NPPF and associated NPPG illustrate that appeal decisions and
court judgements have been considerably important in clarifying how town centre policy tests
should be applied by decision makers in practice. In this case the developer’'s approach is
insufficiently flexible, considerable emphasis is placed on Sainsbury’s own business
requirements when assessing sites, the applicant has not sufficiently evidenced why the
proposed format is functionally necessary and therefore the approach taken to the
sequential test is unjustified.

4.3 Definition of Availability

In accordance with the NPPF a sequentially preferable site needs to “available”. The
applicant uses the Rushden Lakes decision to define “available”. In this decision the test is
simply “available” not “available within a number of years”.

4.4 Site Assessment

The information submitted by the applicant for the sequential test has been reviewed®. The
applicant’s position that there are no suitable or available, sequentially preferable sites to the
proposed site is accepted.

To avoid any doubt | have appended a map of each of the sites considered by the applicant
for the sequential test. The defined site area and its boundaries are based on previous
applications, retail work or the Yeovil refresh site analysis.

e Quedam Shopping Centre Extension Area

The site is a Town Centre site which includes Vincent's Garage which is in active use. No
planning permission has been obtained for this extension. The Council resolved to grant
permission for the redevelopment of the site to provide an extension to the established
Quedam centre in 2008 but the Section 106 Agreement was not signed and the application
was finally withdrawn in 2014. The site is identified in the South Somerset Retail and Town
Centre Uses Study (July 2017) as having good development potential in the short to medium
term, with the ability to accommodate a mix of uses including potentially comparison goods
retailing, food and beverage and leisure uses. Convenience goods retailing is not mentioned.

The applicant has discounted the site on the basis that it is not suitable or available to
accommodate the proposed supermarket.

At circa 1.6ha, the applicant states that the site is too small for the proposed development.

Based upon the evidence received from Benson Elliot, the site was previously identified as a
sequentially preferable site (Lidl application, 2015). However since that time, nothing has
progressed with regards to the proposed application for the Quedam Extension and the site
remains in an active use, therefore it is accepted that at this current time, the site is not
available and therefore cannot be classed as sequentially preferable.

e The Cattle Market

The Cattle Market site is a vacant, brownfield Town Centre site. Whilst not currently
allocated in the Local Plan, the South Somerset Retail and Town Centre Uses Study (July
2017) identifies the site as having good development potential with the ability to
accommodate a mix of uses including potentially a foodstore. The Council views the site as
a significant redevelopment opportunity, appropriate for a range of uses including retail and
these aspirations are articulated in the recently launched Yeovil Town Centre Refresh
documents. To summarise, the applicant has dismissed this site as it is not suitable or
available for the proposed development.

6 Retail Planning Statement, email dated 24 October 2017 and email dated 8 March 2018 from WYG.
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The Cattle Market area as defined in the Yeovil Refresh is discounted by the applicant for
numerous reasons. Firstly the applicant notes that whilst the site area amounts to 2.8ha,
once active uses and other unsuitable and unavailable parts of the site have been removed,
it is reduced to 1.21ha, rendering it of insufficient size for the proposed development without
additional land assembly. It should be noted that some of the active uses referred to by the
applicant are temporary in their nature and therefore the additional land assembly which
would be required to accommodate a foodstore could be possible. The relevant landowner/s
has/have not confirmed whether the site is available and therefore there is insufficient
evidence on the availability of this site.

The suitability of the site is discussed in relation to a previous Development Brief, produced
by the Council for the site, the Market Street Area Development Brief (2007) and two
previous failed planning applications, which discounted large scale retail floorplates on the
site for a number of reasons. The applicant considers that the proposed use would not be in
accordance with the aspirations of the Development Brief and would therefore be unsuitable
for the site. For clarity, this Development Brief was approved in 2007 it is now over ten
years old and was conceived in a different economic climate, outside of the new approaches
to considering retail development as defined in the NPPF, PPG and case law. The Council
intends that the new Yeovil Refresh work will replace this Development Brief. The refresh
work states that the Council is prepared to be flexible on the precise mix of uses on the
Cattle Market to maximise a market solution for the site. Additionally, the Council has
indicated that alternative forms of development would be considered on the site and a large-
format retail unit could be acceptable as part of a re-development scheme. Therefore
contrary to the applicant’s view, large format retailing would be considered on this site and in
the context of paragraph 24 of the NPPF, if the site is of sufficient size, it is suitable for the
proposed development.

A further point in relation to suitability is the viability of the site. The applicant discounts the
site on the basis it is unviable. There is no evidence to support this statement.

» Glovers Walk

Glovers Walk and the Bus Station is a substantial Town Centre site at the eastern end of
Yeovil. The site is identified in the Yeovil Refresh as a significant development opportunity
to substantially transform the lower part of the town centre which is currently dated, has high
vacancies and poor public realm. The applicant has discounted the site on the basis that it
is too small, is in active use and has tenants, including the bus station, which would need
relocation, rendering the site unsuitable and unavailable.

In reality the site consists of two distinct plots, the Bus Station and Glovers Walk. The Bus
Station is 0.75 hectares and Glovers Walk is 0.24 hectares. The applicant claims the site is
0.55ha, but it is infact just shy of 1 hectare. This is still too small for the proposed scheme
even if further flexibility in format and scale were demonstrated. This site is therefore not
considered suitable. The Bus Station is owned by a single landowner and is leased to the
Council for 99 years to provide a bus service. There is potential to redevelop the site but
there are no plans currently. On the basis of the above, it is accepted that at the current
time, Glovers Walk including the Bus Station are not sequentially preferable alternatives as
they are not suitable and/or available for the proposed foodstore.

* Stars Lane South

The site is effectively three Town Centre sites (referred to in the Yeovil Refresh as Box
Factory & South Street and Stars Lane) which occupy a prominent location fronting the main
route between the centre of town and the Yeo Leisure Complex. The site is 1.29ha. This
site is discounted on the basis that it is not suitable or available.
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Stars Lane car park is a strategically important car park in the town centre and the Yeovil
Refresh work is clear that the redevelopment of the whole car park is not considered
appropriate at this time. The Council is currently working up a development brief for the Box
Factory/South Street Car Park which indicates a mixed use scheme, residential led with a
leisure or food element to improve the public realm in this part of the town centre and unlock
further town centre development proposals.

The site is further discounted by the applicant on the basis that it is not available or suitable
based on the fact that it is identified in the Local Plan as the Summerhouse Village (Policy
YV3) — a strategic location for a mixed use scheme to be delivered later on in the plan
period. The Local Plan does suggest that the Summerhouse Village concept is unlikely to
be achieved until late in the plan period which runs to 2028. One of the reasons for this is
that the concept is recognised to have viability issues, particularly the funding of replacement
of car parking spaces. Despite this designation the site has previously been identified by the
Council as a sequentially preferable site (Lidl application, 2015). At that time the Council
was taking a pragmatic approach to the development potential of the site and was prepared
to accept a foodstore on site if that could kick start a range of investment opportunities and
contribute to the overall vision for the area. Even then, the long term aim remained for a
mixed-use scheme, which balanced housing, retail, leisure, and employment as part of the
‘urban village' concept.

Since this application, the Yeovil Refresh work has progressed and it is now clear that the
site has strong development potential for residential use, including potential affordable, key
worker and retirement housing. This use will increase the amount of people living in the
town and encourage more activity and overall vibrancy which is currently lacking in this
location, particularly within the period between 5pm-9pm the “five pm flight period”. This is a
key aim for the town, recognised in the Yeovil Refresh. Public realm and transport
improvements in this location are associated with the residential development. On the basis
of the above, it is therefore accepted that the site is neither suitable nor available for the
proposed development.

« Stars Lane North

This1.05ha site is located at the bottom end of Yeovil town centre to the south of Middle
Street and comprises a number of significant town centre premises in active use by
occupiers such as Wilko, Beefeater and Premier Inn. This site is discounted by the applicant
on the basis that it is not suitable or available and this is accepted.

Whilst the site was considered as a development opportunity in the South Somerset Retail
Study Update (2010), it was not considered in the South Somerset Main Town Centre Uses
Study (July 2017) neither was it considered as a development opportunity in the Yeovil
Refresh work.

« Ambulance and Fire Station

This site put forward by the applicant is 0.74ha and comprises the Fire and Ambulance
Station buildings and forecourt, the Labour Club (known as Unity Hall) and Earle Street car
park. All of these are active uses. It is discounted by the applicant on the basis that it is not
suitable or available. The site area has been amended by the Council to include only the
Fire and Ambulance Station buildings and forecourt, this is 0.44ha.

Whilst the site was considered as a development opportunity in the South Somerset Retail
Study Update (2010), it was not considered in the South Somerset Main Town Centre Uses
Study (July 2017) neither was it considered as a development opportunity in the Yeovil
Refresh work.

Page 10




The applicant’s position is accepted; the site is neither suitable nor available for the
proposed development because the site is in active use and is too small.

* Olds Garage

Olds Garage site is a brownfield, edge of centre site, comprising 0.7ha. The site is identified
in the South Somerset Retail and Town Centre Uses Study (July 2017) as having good
development potential in the short to medium term. An application has been submitted on
this site for a discount foodstore (17/02896/FUL). The application has yet to be determined
but a policy objection has been raised on the belief that there is a sequentially preferable site
for the proposed development.

This site is discounted by the applicant on the basis that it is not suitable or available. It is
too small and is not available as the site is being proposed for development by Aldi. Itis
accepted that the site is neither suitable nor available for the proposed development.

 Petters Way Car Park

The Petters Way site is an edge-of-centre, car park identified as a development opportunity
in the Yeovil Refresh work only includes the South Street Market Car Park and not the larger
Petters Way Car Park which is considered of mid-level strategic importance. The smaller
area is 0.13ha. On this basis, it is accepted that at the current time, Petters Way Car Park is
not a sequentially preferable alternative, as it is not suitable and/or available for the
proposed foodstore.

4.5  Conclusion on Sequential Test

The applicant’s approach to the sequential test is not accepted, they have failed to
demonstrate sufficient flexibility in format and scale, a requirement of paragraph 24 of the
NPPF. Based on the above it is advocated that the application fails the sequential test
because the Cattle Market may be sequentially preferable and could accommodate the
proposed development if it the applicant applied flexibility to the format of the proposed
development. The application should therefore be refused on this basis that it is not in
accordance with Local Plan Policy EP11 and the NPPF and PPG.

S. Consideration of the Applicant’s Impact Assessment

5.1 Impact on town centre vitality and viability
The Impact Assessment undertaken by the applicant concludes that the proposed store
would not have a significant adverse impact on the vitality and viability of Yeovil town centre.

The Council commissioned GVA to undertake a review of the retail impact assessment
submitted by the applicant. The full report is appended to this response. To summarise,
following a detailed analysis of the applicant’s supporting information and analysis, along
with their own assessment of impact, GVA have concluded that the Bunford Park
supermarket is likely to have a clear adverse impact upon the vitality and viability of Yeovil
town centre. The test in the NPPF and Development Plan relate to the nature of that
adverse impact and whether it is significant/or seriously affects the vitality and viability of the
town centre. GVA conclude that the case is finely balanced given that the town centre is
seemingly in reasonable (but not strong) health and this proposal will remove a large amount
of expenditure/trips from the centre and lead to both direct and indirect impacts. In their
opinion, the scale of this change and the effect on key retailers is such that, on balance, they
consider that these ‘significant’ / ‘serious’ thresholds have been reached and the effects of
the proposed store upon the health of Yeovil town centre is likely to significantly or seriously
affect the health of the town centre and conflict with Policy EP11 of the Local Plan and
paragraphs 26 and 27 of the NPPF.

0.l Impact on existing, committed and planned investment
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The Impact Assessment undertaken by the applicant concludes that the proposed store
would not have a significant adverse impact on any existing, committed or planned public
and private in-centre investment.

At both a local and national level there is a clear “town centre first” approach for retail
development. There have been a number of applications for out of centre food and non-food
retailing around Yeovil (including on the edge of Yeovil in West Dorset) in recent years’. Itis
clear, that the market is looking to develop these sites for a variety of reasons including cost
and ownership. The overall effect of developing the sequentially non-preferable sites for
clearly defined “town centre uses” is at odds with the Council’s strategic plan for Yeovil town
centre. The Council has been in discussion with developers and it appears there is an
appetite to develop some of these sequentially preferable sites.

Importantly, the Council has been progressing the Yeovil Town Centre Refresh work at
pace. The Town Centre Strategy which was publically launched in March 2018 sets out an
overarching and ambitious plan for the regeneration of Yeovil Town Centre. The strategy
aims to stimulate investment, in residential, retail and commercial uses, increase the range
of businesses, improve access, refresh public spaces, and reconnect the town with its
hinterland. An operational budget has been approved and priority projects have been
established. A project team has been brought together, and has commenced work on all of
these projects, including actively working to bring forward development sites such as the Box
Factory (referred to as Stars Lane South in the sequential test). The Council is concerned
that in a fragile market, which retail is, this public sector investment and other investment by
private stakeholders could be undermined by additional out of centre floorspace. The
Council is working hard to focus on regenerating Yeovil town centre, the cumulative impact
of out of centre retail development, erodes that effort.

The owners of the Quedam Centre, Benson Elliot have objected to this proposal. There is
concern over the potential impact that any further out of centre retail development could
have on the planned private investment by the company in Yeovil town centre.

53 Health of Yeovil Town Centre
| would like to set a context for your decision making by outlining some key factors that
illustrate the health of Yeovil Town Centre.

Yeovil accommodates the principal Town Centre in the District. Yeovil as a whole accounts
for nearly 74% of retail floorspace provision in South Somerset however nearly 45% of that
retail floorspace is outside the town centre® (this figure includes the Peel Centre at Babylon
Hill and food shopping facilities) and there are permissions yet to be implemented at the
Peel Centre including permission for 1,895 sq m of A1 retail floorspace adjoining the existing
Argos.

Yeovil's position as a retail centre has declined over time. In 2007, Yeovil was ranked 118"
in Javelin's VenueScore?, in the latest rankings (2016) it has slipped to 160™. This could be
due to the loss of some key national multiple retailers to out of centre locations.

7 Examples include - WD/D/15/000374 — Proposed retail warehouse unit, Peel Centre, Babylon Hill,
15/03513/0OUT — Mixed use development comprising A1 use, Yeovil Town Football Club,
13/03469/FUL — Erection of food retail unit (A1), drive through coffee shop (A3) and restaurant/public
house (A4), Fusion Park

8 South Somerset Retail and Main Town Centre Uses Study, Lichfields 2017

9The Javelin VenueScore is widely used as a key indicator to help inform the changing attraction and
performance of different shopping locations from year-to-year.
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The Council's Annual Retail Monitoring demonstrates that whilst vacancy rates in Yeovil
Town Centre are improving, they are still higher than the national average (11.2%):

Total Premises within
Year Town Centre Vacancies %

2006 487 46 9.44
2007 468 48 10.25
2008 468 49 10.47
2009 471 61 12.95
2010 472 56 11.86
2011 480 56 11.66
2012 480 71 14.79
2013 480 72 15.00
2014 483 75 1552
2015 488 70 14.34
2016 No Monitoring was undertaken in 2016

2017 (Nov) 471 | 67 | 14.2

(Town Centre Monitoring, SSDC Spatial Planning)

The fall in Yeovil's national ranking since 2007, the rise in vacancies and the loss of a
number of key national multiple anchor retailers to out-of-centre shopping locations clearly
demonstrate that its overall vitality and viability is vulnerable to further challenge from out-of-
centre retailing, as well as the threat of online shopping. Clearly the loss of further retailers,
turnover and shoppers to new out-of-centre retailing will further significantly erode investor
and business confidence in the future growth and performance of the town centre, especially
in the current volatile retail market.

The Council recognises the situation with regard Yeovil Town Centre and is investing in its
regeneration. Yeovil Refresh one of the Council's key priorities.

5.4  Conclusion on Impact Assessment
The Council’s clear policy direction is to locate town centre uses into the defined centre of
Yeovil, on sequentially preferable sites.

GVA have concluded that the proposal is likely to have a clear adverse impact upon the
vitality and viability of Yeovil town centre.

The Council highlights that planned investment will be undermined by the application site.
Businesses and landowners/developers require confidence to invest and this confidence can
be damaged by a weak approach to out of centre retail development which can affect town
centre sites coming forward.

Furthermore, the overall vitality and viability of Yeovil is being eroded. The town centre is
vulnerable as is demonstrated by the Council's Annual Retail Monitoring. Whilst there are
signs of improvement in vacancy rates between 2014 and 2015, in eight of the last ten years
the vacancy rate has been growing. This indicator points to a fragile town centre.

The overall concern is that more out of centre retailing will have an adverse impact on the
vitality and viability of Yeovil town centre and planned investment in the centre. The
application should therefore be refused on this basis that it is not in accordance with Local
Plan Policy EP12 and the NPPF and PPG.

12
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6. Enabling Development

As noted in section 3.1 above, the Bunford Park site has outline planning permission for B1
office and industrial use buildings, comprising 20.3 hectares of land and up to 60,000 sq m
of employment floorspace. The applicant states that this scheme is no longer financially
viable for the landowner due to the access and site infrastructure costs. The inclusion of a
supermarket is their preferred mechanism to bring the site forward.

This application will deliver 2,040 sq m gross Class B1 offices and light industrial/Class B8
storage and distribution uses.

The applicant has submitted an Economic and Enabling Statement to support the planning
application. In this they seek to explain the significance of Bunford Park and its strategic
economic potential, whilst setting out the challenges faced in unlocking the site and therefore
the enabling role of the supermarket.

The Council commissioned Hardisty Jones Associates (HJA) to review this document and
understand whether the economic impact and employment land arguments set out in the
applicant's document were robust and reasonable. The full report is appended to this
response. To summarise, HJA agree with the overarching findings of the market review as
set out in the document, the office market is weak and speculative development unlikely in
current economic climate. Whilst HJA have not commented on detailed viability issues with
the Bunford Park site, they believe it is reasonable to conclude that there is a viability
challenge. Further viability evidence from the applicant and consideration by the Council
may be necessary in your decision making.

The enabling argument is made in respect of site infrastructure and servicing, however HJA
note that the market review which is submitted by the applicant comments on the viability
challenge with a serviced plot. Therefore consideration needs to be given as to what time
frame the proposed scheme will come forward. The economic impacts of the scheme are
set out in terms of annual impact in perpetuity at full occupancy, however, it is most likely to
be a long-term project and will take many years to reach full occupancy, especially given the
amount of office accommodation included in the scheme. The market is not currently there.
It should be made clear that the economic benefits will take time and that they will not come
forward quickly as a result of the enabling development. A key point is that whilst the
proposed foodstore may enable site infrastructure to be provided, it may not improve the
general viability of employment land on a plot by plot basis. Land prices and the nature of
employment land deals, such as design & build options, which hamper development are not
addressed through the enabling argument.

The readily deliverable supply of serviced plots is of positive benefit but it is important to
understand the wider issues that could impact upon the rate of employment land delivery
and the scale of economic benefit to the Yeovil and South Somerset economy.

A further point raised in the HJA work is that the proposed use class mix varies substantially
from that in the extant planning permission. A greater proportion of B8 use is proposed.
This is more in line with the need being articulated through the evidence base for the Local
Plan review. That said, the proposed office space at 32,000 sq m, represents more than the
estimated need for office floorspace for the District between up to 2034. HJA suggest that
on this basis, the build out rate of the site might extend beyond the mid-2030s.

The amount of new jobs suggested to be delivered by the proposed development is also far
in excess of the jobs forecast for the entire district. The applicant suggests that within the
office accommodation alone, there is the capacity for between 1,969 and 2,560 FTE jobs.
This is far in excess of the economic projections produced for the Local Plan review which
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suggests that between 2014 and 2034, there will be an increase of circa 2,300 B1 use jobs.
This further highlights that the economic benefits of the scheme will take far longer to be
delivered.

It is worth noting that unit D1 has the potential to deliver 28 jobs, whilst the foodstore and
petrol filling station approximately 250 jobs (80% part time and 20% full time). A range of
roles will be available including apprenticeship opportunities.

HJA conclude that on the basis of their research for the Local Plan review, the time taken to
reach full occupancy will be extended given the scale of B1(a) office floorspace within the
proposal. The applicant does not set out the timescale to reach full occupancy, but it may be
possible for the reader to infer that the scale of economic impact set out at steady state
would be achieved relatively swiftly. It is also possible that the net additional scale of
impacts will be lower than indicated, given the potential for greater displacement of existing
activity.

On the basis of the above, the viability of the proposed business park is brought into
question. If you are minded to approve the application | would suggest encouraging a
broader mix of B uses on the site. This would be more in line with the emerging Local Plan
evidence base.

It should be noted that between 2006 and 31% March 2017, net employment land
completions in Yeovil stood at 2.83 hectares. Gross delivery was 12.58 hectares but land
lost to other uses amounted to 9.75 hectares. For context, the adopted Local Plan as a
target for delivery of at least 50 hectares. There is a healthy supply of employment land but
it is not being delivered. The market appears to be flat.

e Conclusion

The applicant is seeking to obtain outline planning permission for a 56,051sq.m business
park (B1/B8 uses) and full planning permission for 2,040sq.m of that 56,051sq.m and an
8,443sq.m A1 use foodstore with associated infrastructure, including a petrol filling station.

The proposed foodstore is a use class that is categorised as a main “town centre use” and
the proposed location is classified as an “out of centre” location. As required by the Local
Plan and NPPF, the applicant has undertaken a sequential test and impact assessment in
support of this proposal. These conclude that there are no sequentially preferable sites, and
that the proposed development will not have a significant adverse impact on the vitality and
viability of Yeovil town centre or any planned investment in the centre.

The applicant illustrates the proposed foodstore will bring multiple economic benefits to

South Somerset and Yeovil; including

e providing the infrastructure that would open up the Bunford Park business park which
has been stalled due to viability issues;

« the business units, foodstore and petrol filling station which comprise the full application
will deliver approximately 278 jobs. It is suggested that the remainder of the business
park will deliver 2,500+ jobs, and

* Animproved retail offer for the local area - a lack of a Sainsbury’s represents a
weakness in their opinion.

However, this application is contrary to Local Plan Policy EP11 and EP12 and Paragraph 27

of the NPPF, as it fails the sequential test and is likely to have a significant adverse impact

on the vitality and viability of Yeovil town centre and the existing and planned investment in

Yeovil town centre.
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The application is contrary to the South Somerset Local Plan’s strategy for Yeovil town
centre and the Council’s Yeovil Refresh work. Allowing this application for additional “out of
centre” floorspace will erode the confidence of landowners wishing to progress development
proposals within the town centre, where sites are more expensive. The market is
increasingly competitive and fragile, as such, this proposal could compromise the approved
strategy for regenerating, enhancing and improving the vitality of Yeovil town centre.

The fact that the application is not in accordance with the South Somerset Local Plan, must

be weighed against the fact that the proposal will generate jobs, realise trade and investment
and provide the infrastructure for Bunford Park.

21 May 2018
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South Som erset Distiict Council
Assessmentof lnpact Poposed Class Al Retail Units at Bunford Park and Shetbome Road, Yeovil

1.

1.1

1.2

1.3

1.4

1.5

Introduc tion

Scope and Purpose

This report has been prepared by GVA for South Somerset District Couneil (‘SSDC’) in relation
to the impactoftwo proposed Class Al retailstoresin Yeovilon sho pping pattemsin the loeal
ara and the vitality and viability of Yeoviltown centre. The two proposalsare asfollows:

¢ A mixed use development proposal by Abbey Manor Group and Sainsburys for Class B
land uses and a Class Al supemarket on land known as Bunford Parkin Yeovil The Class
Al store extendsto 8,443sq m gross.

e A proposalforthe redevelopment of the former Olds Garage site on Shetbome Road in
Yeovil Thispmposalincludesthe provisionofa Class Al store extending to 1,743sq m gross

and associated developmentincluding carparking and accessamangements.

Both proposals lie outside ofthe defined boundary of Yeoviltown centre and therefore, under
the terms of the development plan forthe ara! and the National Planning Policy Famework
(‘NPPF), wil need to be assessed agaist the sequential test and, depending upon the scale
of proposed floorpace, their impact upon the health of, and investment within, nearby

defined town centres.

The development plan sets a threshold forthe assessment of impactissues forretail land use
pmoposals of 2,500sq m gmss® and therefore the assessment of impact is only a matenal
planning consideration for the Bunford Park proposal. SSDC ar considerng the complance
of both proposals against the sequential test and the scale of impacet of the Bunford Pak
pmoposalon investment in neatby town centres. Therefore, the scope of advice sought from
GVA in this instance is limited to the impact of the proposals on the vitality and viability of

Yeoviltown centre.

Forthe avoidance of doubt, whilst the impact on the health of nearbhy town centresis not a
materaleconsideration forthe OldsGarage pmposalon itsown, an assessment of the trading
effectsofthatscheme isrequired in orderto assessthe cumulative inpactofboth proposalsin
orderfor SSDC to consider whether it can, potentially, grant planning pemission for Bunford
Parkin addition to the Olds Garage sc heme.

A funther mview of the salient development plan and national materal planning policy

contextiscontained helow.

1'The South Somerset Loc alPlan 2006-2028, adopted in March 2015
2 Whic h iz the same asthe nationaldefault threshold of 250020 m in pamgraph 26 of the NFFF

Mamwh 2018 gva.co.uk
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h order to provide our advice, we have underaken a rview of the relevant supporting
documentation forboth proposals. Forthe Bunford Park proposal, we have reviewed a ‘Retail
Planning Statement (‘RPS) prepared by WYG and dated May 2017. For the former Olds
garage proposal, we have reviewed a ‘Planning & Retai Statement’ (‘PRS) prepared by
Mango Planning and dated June 2017.

Ih addition, we have alo taken into aceount the contents of the recently published ‘South
Somermet Retail and Main Town Centres Uses Study’ (‘the 2017 retai study) prepared by
Lichfields for SSDC. The 2017 retail study will inform the eardy review of the South Somerset
Incal Plan and provides information on the health of the main town centres acmwsas South
Somerset and the forecast levels of retail floorspace capacity in the main settle ments up to

2034 forconvenience and comparison goodsfloorspace.

Fnally, an in-street sutvey of visitors to Yeovil hasalso been commissioned by GVA and SSDC in

omerto nform ourassessmentofimpact.

Summary of Planning Policy Context

Both application sites lie outsile of the defined town centre and prnmary shopping area
boundares on the South Somemet [ocal Plan (2006-2028) proposals map. lh addition, neither
site is allocated forretaildevelopment. Therefore, in principle, the impact ofthe proposalson
the health of, and nvestment within, defined town centrescould be a maternalc onsideration.
However, paragraph 26 of the NPPF indicates that the default threshold for impact
assessmentsis 2,500sq m grossand Policy EP12 of the adopted IlocalPlan retains this 2,500sq m
gmss threshold for retail poposals in Yeovih ‘Therefore, under the provisions of Policy EP12

impactconsiderations are only maternalforthe Bunford Partkpmoposal

Ih relation to the assessment of impact, Policy EP11 of the adopted IocalPlanis relevant and
notesthat:

“hh omerto sustain and enhance the vialty and vinhifity of town centres, new pmposals
fortown centre useswill be pemitte d fistly within Yeovd Town Centre Shopping Area and
the defined Thwn Centres of Market Towns, District Centres and Iocal Centres, folbwed
by Fdge-of-Centre beations, then Out-of-Centre stes thatare, orwillbe wellsemed by a
choice of sustainable modes of transpon, and are chse to the centre orin relotion to
bulky goodsrtailing, are beated immedintely adjocent to e xisting retaware housng.

Proposals should be of a scal approprinte to the size and function of the town centre
and would help to sustam and enhance the vialty aond vinbiity of the centre.
Applications for town centre uses which ar not in an existing Town Centre and not in
accormlance with an up to date Development Plan should be re fused planning pe rmission
where the applicant has not demonstmted complance with the sequentinlapproach to
site selection, orthere isclarevidence that the proposal eitheralone orcombined with
otherrecent and outstanding planning permissions would serously affect the vitalty and
vinhidity of o nearhy Bwn Centre.

Parking willbe considered in the contextofwider B wn Ce ntre parking”.
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k will be noted that the threshold set within EP11 for a refusal based upon impact issues is
where a proposalwould gseriously affectthe vitality and viability ofa town centre.

Similar, but notidentical wornding is set by Policy EP12 of the Iocal Plan. Asnoted above this

policy setsthe threshold forimpactassessmentsand notesthat:

“Where Impact Assessments present evidence of significant adverse impacts on an
existing town centre, develbpment willbe re fused”.

Paragmphs 26 and 27 ofthe NPPFnote that:

“26. When assessing applications forretail, kisure and office develbpment outside of town
centrs, which ar not in accormlance with an up-to-date Ilocal Plan, beal planning
authontics should mquie an mpact assessment ¥ the develbbpment s over a
proporionate, beally set floorspace threshold (if there i no beally set threshold, the
de fault thre shold is 2,500 sg m). This should inc lide asse ssmentof:

o the impact of the proposal on existing, committed and planned public and prvate
nvestmentina centre orcentre s the catchmentarea ofthe proposal and

o the impact of the proposal on town centre vitalty and vinbifity, ncluding beal
consumerchoice and tmde in the town centre and widerama, up to five years from the
time the application s made. F’ormajorschemeswhere the fullimpact willnotbe realised
in five vear, the impact should alo be assessed up to ten year from the time the
application smade.

27. Where an application fais to satisfy the sequentinltest oris ke ly to have significant
adverse impactonone ormor ofthe above factors, it should be refused”.

The key words from this national guidance are that a refusalcould be wamanted where a

proposalislikelv to have a gsignificantadverse impact upon the health of, orinvestment within,

a defned town c entre.

Content of this Advice Repont

The remainderofthe reportis struc tured asfollows:

e Section 2 provides ourreview of the retail inpact assessment submitted in suppont of the

Bunford Parkproposal;

e IhSection 3 we provide ourassessment of the cumulative impact of the Bunford Park and

formerQOldsgarage proposals; and

e Asummaryofouradvice canbe found in Section 4 ofthis report.

All plans, other doeuments and statistical information refemed to in the text of this report are

contained in appendicesatthe rearofthisdocument.
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Review of Bunford Park Supemqmarket Proposal

htroduction

The Class Al retail store within the mixed use proposalsat Bunford Park will extend to 8,443sq m
gmwss. Paragraph 5.6.4 of the RPSindic ates that the net sales area will extend to 5,108sq m,
with 70% (3,576sq m) devoted to the sale ofconvenience and the remaining 30% (1,532sq m)

used forthe sale ofcomparison goods.

Ih orderto considerthe impact ofthe Bunford Park store and its potential effects on the vitality
and viability of Yeoviltown centre we have undertaken a detailed review ofthe EPSprepared
by WYG and, where necessary, we have compared the data sources and assumptions used
against the relevant comparable data in the 2017 retail study. 'This section of the advice
reportis therefore struc tured to review the various stages of the impact assessment in the RPS,

inc luding the mbustnessofdata sourcesand assumptions which have been used by WYG.
Study Area forthe Asse ssme nt

As the basis forthe quantitative assessment offinancialimpact, the WYG assessment adoptsa
study area whichecoversa large part of South So merset District, centred on Yeovil A copy the
survey area is attached at Appendix I The study area contains six zones which are broadly

based upon three largerzones within the 2010 Retail Study (save forsome smallame nd me nts).

Section 3.3 of the RPS indic ates that the extent of the six study area zones is reflec tive of the
likely catchment of the proposed supemarket. 'This is understood and broadly accepted
although it should be noted that the catchment of Yeovi town centre (and some otherretail
stores in the town) may encompass a widerarea and therefore an allowance may need to
be made forexpenditure drawn from outside of thisarea. Afthis point, it is use ful to note that
the study area adopted by the 2017 retail study is materally larger than the WYG survey,
pattic ulady to the north and west, and therefore the content of the 2017 study may be useful
in estimating the amount of trade which may be drawn from outside of the WYG study area.
Acopyofthe study area used inthe 2017 retailstudy isattached at Appendix Ilto thisreport.

As will be discussed later in this section, WYG has commissioned a survey of household
shopping pattems and this study has been structured to gain sepamte data on shopping

pattemsin each ofthe six zones.
Populntion and percapita retaie xpe nditure data

Thbles 1, 2 and 4a-4e in Appendix G of the RPS set out the population and per capita

expenditure forecasts forthe six study area zones. Thisdata hasbeen obtained from Expenan
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and would appearto comprise Experian'slatest forecasts at the time of finalising the RPS. This
mate hesthe data source in the 2017 retailstudy. However, whilst it is not a critic ism of the RPS,
it should be noted that Experian has very recently published its 2016 base retail expenditure
data.

Whilst population and expenditure data is provided for 2017, 2020, 2024, 2028 and 2032, the
financial impact assessment concentrates upon a base yearof 2017 and a design year (for
the pumposes oftesting impact) of 2020. Thisisconsidered to be acceptable and is within the
five yeartime frame suggested by pamgmph 26 of the NPPE

For the retail expenditure forecasts, WYG have adopted an apprmach which excludes the
influence of special forms of trading (ie. nte met shopping) from future ¢hangesin spending
levels perpemon on convenience and comparson goods. This data istaken from Hgure 6 in
Appendix 3 of FExperan’s Retail Planner Briefing Note 142 and comprmsed, at the time of
preparing the RPS the latest avaiable expenditure forecasts. However, alongside the release
of the new 2016 base retail expenditure data, Experan has very recently published its latest
economic forec asts within Re ta il Pla nne rBrie fing Note 154

Due to the execlusion of the influence of genuine special forms of trading from the expenditure
forecastsd thisleads to more pessimistic future levelsofehange than the totallevelofchange
per annum including inte met spending. Given the decision to include market share data
associated with intemet shopping within the analysis, this makes for a mbust assessment.
Whilst it is not explicitly stated in the notesto Thbles2 and 4a-4de in Appendix G ofthe RPS we
presume thatspecialformsoftmding expenditure hasnotbeen removed from the percapita

spending estimatesin omderto provide foran inte mally ¢ o nsiste nt ana lysis.

Thble 2.1 below compares the annual change in convenience and comparison goods per
capia retai expenditure in the 2016 and 2017 verions of Fxperan’s Retai Planner Brie fing
Note. It also compares the forecast levels of special forms of tading from both of these

documents.

? Puhlished n Novemher2016
4Decemher2017
fie.salesthatam purely fulfilled via the intemetand do not have a mlato nship with hric ke and mortarsto s
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Table 2.1:difference betweeneconomic forecastsin Fxkpernan’s Retaidl Planner Brie fing Note 14 and 15

documents

2016 2017 2018 2019 2020 2021 2022 2023 2024

Per capita | 2016 0.0 -0.2 -0.9 0.0 0.0 0.0 0.0 0.0 +0.1
exp change - | 2017 - 0.0 -0.6 -0.2 +0.1 +0.1 +0.1 +0.1 +0.1
convenience

(%)

Per capita | 2016 3.3 1.4 1.0 3.0 3.2 3.2 3.2 3.2 3.2
exp change | 2017 - 2.3 0.9 2.1 3.2 3.2 3.2 3.2 3.2
- companson

(%)

Special forms | 2016 3.0 3.2 3.4 3.6 3.7 3.9 4.1 4.2 4.4
of trading - | 2017 - 3.2 3.4 3.6 3.8 3.9 4.1 4.2 4.4
convenience

(%)

Special forms | 2016 13.2 13.8 14.4 14.8 15.3 15.6 15.8 159 16.0
of trading - | 2017 - 14.8 15.4 159 16.4 16.9 17.2 17.4 17.5
comparison

(%)

2.12

2.13
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The above data shows that there is no difference between the forecasts forspecial forms of
trading in the convenience goodssectoroverthe period 2017-2024, whilst the forecast rate of
change forconvenienece and comparnson goodsis, overall, alo similar. The largestdifference
occursin relation to the allowance forspecialforms of trading in the comparison goodssector
which is now circa 1% higherthan the 2016 forecasts. This wil need to be taken into accecount
when assessing the ovemllimpact of the proposal, as the new forec asts should have a smal
negative effeect upon the levelofcompanson goods expenditure which can be attracted to

physical*bricks and morar? storesin Yeoviland the sumounding area.
Timoverofproposed store

Paragraph 5.6.7 of the RPS indicates that the convenience goods tumoverof the proposed
store wilbe £37.1m. I is stated that thisis 15% below Sainshurys company average and that

Sainsburys have confirmed that this tumover “is in ine with therexpectations forthe store”.

Having regamd to this apprmach itis common forgmecery retailers to trade at different levels
relative to theircompany averages. Thisis logical asthe average isan amalgamation ofal
stores trading performances. However, itiscommon forretailimpaect assessments to test the
impact of new grocery stores based upon a company average petrformance level unless
themw is compelling evidence to suggest otherwise. WYG support theirappmach by noting
that the three otherlarge stores in Yeovil (ASDA, Tesco Extra and Momsons presumably) ar

trading below theirown respective company average levels
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214 T response, we note that WYG do not provide a detailed assessment to substantiate these

claims and therefore we have undertaken ourown assessmentoftrading performance.

2.15 However, before we do so, we would also note thatthe scale of available retail expenditure
capacity in the Yeovil wil alto have an influence on tumoverlevels. Where there is little or no
‘surplus expenditure® capacity, the intonduction of a new store could lead to a situation
where existing and/or the new store being unable to mach the company average
performance level Cleary, there is unlikely to be a uniform trading performance level as
individualpetrformance wildepend upon the localand attractive ness of the existing and new
stores, although we have mefermed to the capacity assessment contained in the recently

published 2017 retail study.

2.16 Table 12 in Appendix 2 of the 2017 Retai Study indicates that there is not any ‘surphis
convenience goods expenditure capacity in Yeovi until 2024 {(at only 10sq m net, and then
nsing to 388sq m net at 2029 and 754sq m net at 2034). This suggests that the introduction of
the Bunford Park store would not allow all stores to reach company average performance
levels. However, as noted ahove, this may not be based on an even level of perfformance
across all stores and therefore we have further examined the WYG c¢laim that ASDA, Tesco

and Momisonsin Yeovilare trading below theircompany benchmarklevels.

2.17 Ihorderto undertake this exercise, we have used the contents of the RPS and the 2017 retail
study:

¢ 'The RPSprovides estimates of the study area and total tumoverofthe main grocery stores
in Yeovih However, it does not provide WYG's estimates of the benchmark tumover of

the se stores.

e 'Therefore, we have adopted the benchmark store tumoverestimates from the 2017 Retail
Study. ‘The 2017 retail study also provides its own forecast tumover estimates for the
grocery sectorin Yeovilalthough t doesnot provide individualstore tumoverestimates for

the main storesin the town.

218 As a consequence of the above, we have compared the estimated actual tumover of
existing gmwcery stores in Yeovi from the RPS with the benchmark tumover estimates in the
2017 Retail Study and these are summarised below?” Thhle 2.2 alo includes GVA’'s re-
assessment of study area convenience goods tumover levels in the main stores in Yeowvil,

adopting the WYG household survey results.

8ie. collective trading le vels fore xisting storestrading at oronly slightly above collective henc hmark tumoverlevels
7 It should be noted that this comparison cannothe comprehensive as the data from Lichfields and WYG is not completely

comparahle. Page 25
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Table 2.2: forecast actual and benchmark convenience goods tumover kuvels of main
grocery storesin Yeouvid

2.19

2.20

2.21

2.22

Store GVA WYG / RPS WYG / RPS 2017 Retail Study
Forecast Fore ca st Cure nt Fore c asts Total Forec ast
Cunent Study Study Area Convenience Benchmaxk
Area Derived Derived Goods Thmover Convenience
Convenience Convenience (£m) Goods Taumover
Tamover Tumover{£m) (£m)
(£m)
Tesc o BExtra £49.4m £46.3m £50.9m £51.2m
M&SFoodhal £3.3m £3.2m £3.5m £8.8m
ASDA £36.4m £33.9m £37.3m £45.0m
Mo miso ns £26.9m £24.7Tm £27.2m £27.1m
lid], Iyde Road £16.6m £15.0m £15.8m £7.9m
Famfoods £1.4m £1.4m £1.5m £5.4m

Notes: study aa WYG data taken from Table 9o fRPSand gmwn to totaltumo verdata using agsumptions in Table 22
ofthe BPS 2017 Retail Study data taken fmm Tahle 10, Appendix 2 ofthat docume nt.

Based upon the above data, it would appearthat two of the three largest supemarkets in
Yeovi (Tesc o Extra and Momnisons) have a cument tumover which is commensurate with their
company benchmark, although the tumover of ASDA is cica £5m-7m below the store
benchmarkoutlinesin the 2017 retail study.

The data forthese three stores would therefore suggest that WYG’s argument forusing a Tower
than average tumover for the pmposed store may not be entiely mbust as the forecast

tumoverforsco and Momison isin line with benchmarklevels.

However, it should be noted that the household survey undempinning the WYG/RPS analysis
wasundertaken prorto the opening ofthe lidlstore at West Henford and itis posshble that this
new store could have reduced the tumover of the ASDA, Momisons and Tesco stores. I this
has ocecumed then tumover levels for Tesco and Momsons may now be slghtly below
benchmark®. TUnfortunately, whilst the survey commissioned for the 2017 retail study was
undertaken after the opening of lid], the content of the 2017 retail study report is mueh less

detailed than the RPSand therefore 2 meaningfulcomparsoncannotbhe made.

As a consequence, whilst it would be unfair to suggest that WYG’s approach to assessing
(convenience goods) store tumoveris totally unreasonable, we do not considerthat WYG’s
approach, wherebhy a lower than average company average tumover is used, is the only
appropriate method. Based on the available data from the RPS and the 2017 Retail Study, it

would appear that a sensitivity test, whereby a company avemge tumover level for

8 Although our m-assessment of trading performance, contained later in this chapter, using the WYG survey and updated
population and retail expenditure information, suggests that the impact of the Lidl store is unlkely to lead to signific ant
differences fimm company average forthese two stomsa,
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2.23

2.24

2.25

2.26

2.27

Sainsburys, should also bhe adopted for the impact assessment. We note that this has also
been suggested in representationsreceived from Carerdonason behalf ofthe owners of the

Quedam Shopping Centre.

Asse ssme nt of e xisting shopping patte ms

Tuming now to the assessment of existing sho pping pattems, it should be noted from the outset
that the applicant's RPS and the Councifs 2017 retai study rely on two different sets of
household shopping pattems survey data. The applcant's survey wasconducted in October

2016 and the Counci ssurvey was conducted m Febmary 2017.

The survey dates are close together, and the decision ofthe applicant to commission a new
survey is to be weltomed, although, as noted above, the 2017 retail study survey is the only
one thatwasconducted afterthe opening of the new Lidlstore at West Henford in late 2016°.

Whilst it would be usefulto compare the results of the two surveys, only the RPS data provides
detailed information on the market share and tumover of individual stores and centres in
Yeovil (the 2017 retail study summarised data foreach South Somermset settle ment and, in the
case of Yeovi, a summary tumoverlevelforthe town centre and summary tumoverforal out

of centre floorspace).

Given that the applicant’'ssurvey wasconducted before the opening of the lidl store at West
Henford, it is easonable for the RPS to amend the survey results to take into account the
effects of opening this new Lidl store. Table 9 in Appendix G of the RPS provides WYG’s
forecast ofthe trading impact ofthe lidlstore and suggeststhe following lossoftumover

e Tsco Extra - £1.1m

e Otherconvenience goods stores in Yeovil town centre (excluding Marks and Spencer) -

£0.3m
e ASDA - £0.6m

e Momsons- £1.3m

¢ lidl Iyde Road - £0.9m

The above provide a tumoverof £4.2m forthe new lidlstore. We understand that WYG have
taken this figure from the retail impact assessment submitted in support of the Lidl proposallf.
This is understandable as it provides consistency with that previous planning application
although it should be noted that a sales density of £3,8390/3q m was used to calculate the

9 Alhett it should he noted that the Lidlstore at West Henford would have only heen open fora few months by the time of the
2017 Retai Study survey in Fe bruary 2017
10 3800 re fere ne e : 15/ 04945/ FUL
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tumoverofthe store and the company average pefformance oflidl, as quoted by the 2017
retail study, is £7,723/3q m which isovertwice the level previously modelled. This higherlevel
of tumoveris generally supported by the wesults of the WYG household survey and modelling
exercise which show a tumoverof £15.9m forthe otherlidl store at Iyde Road which is twic e
the (higher) company average given in the 2017 retail study. As a eonsequence, if the new
lidlstore isto trade atthe company average set by the 2017 Retail Study then the impactsset
by the WYG assessment wilbe too low. Ilh hmad terms, if the same proportionate pattem of
diversion is maintained then the scale of diversion outlined in paragraph 2.26 above could bhe

doubled.
Brecastpattem oftrade drmw to proposed store

Asrecommended by the NPPG, the RPS provides a forecast of the pattem oftrade draw to
the proposed convenience goods floompace. 'Thisis shown in Table 21 (Appendix G) of the
RPS and alo summarsed in Hgure 5.1 on page 48. WYG forecast that 50% of the
convenience goods tumoverofthe store wil be derived from zone 1, with 15% apiece from
zones 2 and 3. 12% is forecast to derve from zone 4, with 6% and 2% from zones 5 and 6

respec tive ly.

Ih order to undewtand whether this is reasonable, we compared this against the existing
pattem oftrade draw of the three large supemarkets in Yeovi (ASDA, Momisons and Tesco).

Table 2.3 below showsthe totaloveralltrade draw to these storesfrom zones 1-6.

Table 2.3: ovemll combined pattem of tmde dmw to ASDA, Rsco and Momsons stores in
Yeovi

Store s Zone

1 2 3 4 5 6
ABDA, Tesc o, Momiso ns 43.5% 13.5% 20.9% 10.9% 4.5% 6.7%
Proposed Sainsbuiys 50% 15% 15% 12% 6% 2%

The content of Table 2.3 shows that the existing ASDA, Tesco and Momsons store have a
simiar, but not exactly the same, pattem of proposed trade draw asthe proposed Sainsburys.

We considerthat the differencesarm not so significant asto suggest thatthe WYG trade draw

pattemisincomect.

WYG do, however, also make an assumption that 10% of the prdicted store tumover wil
derve from rmesidents living outside of the study ara. In geneml it is common for an
assumption to be made over‘expenditure infllw’ where proposals and settlements have a
wide catchment and, as noted above, it is elear that the study ara adopted by WYG is

smallerthan the area adopted by the 2017 retail study. However, there isa need to consider
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whetherthe ‘expenditure inflow’ allowance of 10% made hy WYG is easonable based upon

the eircumstancesrelevantto Yeovil

232 'Therefore, we have examined the contents of the 2017 retail study in onderto ascertain the
level of retai expenditure which is being drawn to Yeovil from the area outside of the WYG
study area but within the Retail Study study area. Given that the survey zones in both studies
do not fit together neatly, thisexerise can only be undertaken on a broad-brush basis. Qur
assessments suggest that no more than 6-7% of convenience goods expenditure spent in

storesin Yeovilcomes from the difference in area between the two study areas.

2.33 As a consequence, for the convenience goods analysis we would recommend that S5DC
treat WYG’s assumption that 10% of convenience goods tumoverwill derive from outside the

WYG studv area asbeing atthe top end of expectations.

2.34 However, the use of an ‘expenditure inflow’ assumption also maises two furnther issues for
consideration: how the 10% of expenditure inflow to the poposed store isdealt with by the
WYG assessment and also how expenditure inflow to other stores is being dealt with. I
relation to the proposed store, it would appearthatitis completely excluded from the WYG
analysis. The main trade divewion tables within the RPSare Tables 21 and 22" and they show
how £33.3m of convenience goods expenditure is redistibuted to the proposed store. A
simiarappmach appeams to have been underaken for the redistribution of the comparison
goodstumoverofthe proposal, using 90% (£12.5m) ofthe £13.9m totalpredicted tumover.

2.35 'Therefore, the WYG assessmentof financialimpactisnotcomplete asthere isno indication of
whether 10% of the store’s tumover will be derved from. I particular, it should not be
assumed that this element of tumover also being spent in stores outside of the WYG study
amra. The results of the 2017 retail study show that an element of tumover of existing stores
can be classified as expenditure inflow (using the WYG study area) and there would be no
reason to discount the possbilty that this element of tumover would be transfemed to the
poposed store. Indeed, given the nature of convenience goods shopping, we would not
expect the proposed store to materally increase the market share of Yeovil n temms of
convenience goods shopping in the sub-region and therefore the ‘expenditure mflow’ to he
money alrady been spent in Yeovih A similar principle would also apply to the element of

comparnson goodstumoverwhich isderved from ‘expenditure inflow.

2.36 Ih relation to existing storesand centresTable 22 ofthe RPStakesan allemative appmach and
includes ‘expenditure mflow’ within the pre-impact tumover levels. 'This makes for an
inc onsiste nt assessment as i tests only part of the pmposals tumover against the ful total

tumoverofexisting storesand centres.

1 Appendix G
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237 'Therefore, these two issues suggest that a re-assessment of the financial impact of the

proposed supermatket may wellbe necessary.

Brcastpattem oftrade diversion

2.38 Buiding on the pattem of (study area) trade draw shown in Figure 5.12 of the RPS, Tables 21
and 22 show the pattem of trade divemwion to the proposed supemarket. Table 21 providesa
detailed break-down of the pattem of diversion in relation to the expenditure being drawn
from each zone, showing the pre and post impact levels of tumoverof market share in each
zone. We considerthat thisis a useful exerecise as it helps to validate the overall pattem of

trade diversion across the study area.

239 Anequivalentexerise isnot undertaken forcomparnson goods and a summary asse ssme nt is

provided in Table 22.

240 T relation to the pattem of diversion of convenience goods expenditure, Tabhle 21 of the RPS
indic atesthe following lossofexpenditure from stores and centres:
e Yeovitown centre

o Tesco Extra - £9.0m

o Mé&SEoodhal- £0.3m

o Otherconvenience stores- £0.1m
e Yeovioutofcentre

o ASDA - £8.2m

o  Monisons- £5.3m

o lidl Iyde Road - £1.3m

o Lid]l, West Henford - £0.7m

o HFamfoods- £0.1m

o ‘Tesco Express, CavelierWay - £0.4m

o ‘lesco Express, lc hesterRoad - £0.2m

o ‘Tesco Express, The Forum - £0.2m

o Otherconvenienee goodsin Yeovil- £0.2m
¢ Shetbome town centre

o Waitose - £0.4m

2Page 48
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o Co-op-£0.1m
¢ Shethbome outofeentre
o Sainsburys- £3.3m
o Crewkeme
o Waitrose - £0.5m
o Lidl- £0.3m
¢ Otherstoresin survey area - £0.8m
¢ Qutside survey area - £2.2m

e Ihtemet—nil

In relation to the above pattem of trade diversion, we have the following observations. Fist,
we agree, generally, that the largest element of trade diverion to the proposed Sainsburys
store willcome from the ASDA, Ttsc o and Momisons supemarketsin Yeovil These stores have
a comparable poduct mange and wil povide direet competition for the proposed store.
These three stowes account for two thinds (68%) of the proposed stow’s convenience goods

tumover.

Second, the fourth highest levelof diversion c ome s from the Sainsburys store in Shebome. This
levelofdiversion comprsesan assumption that allofthe existing trade ¢ unently flowing to that
store from Zones 1, 2 and 3 in the WYG study area will stop and there will also be a smal
amount of expenditure which wil be drawn from Zone 6 residents cunently using that

Sainsburysstore.

Whilst it is pethaps surprising that £1.5m of the £75m of expenditure generated by Yeovi
residentsis being spentin a relatively small Sainsh urys store (1,380sq m net sales) in Shethome,
it does comprse only 2% of the total convenience goods expenditure generated by Yeovil
residents. Given the good level of choice and competition in Yeovil this leakage of
expenditure from Zone 1 mustbe based on eithera strong preference forthe Samnshburysbrand

and/ora linkage with otherreasons(forexample, work/c o mmuting).

If is the formerthen a divewion of £1.5m of Zone 1 may be justified, although we considerthat
a cmwss tabulation of the data between questions 1 and 4 of the WYG would help us to
understand why Zone 1 residents are using the Sainsburys store in Shetbome foreconvenience

goodsshopping.

Third, bearng in mind the nature of convenience goods shopping, we consider that the

prediction that £2.2m of convenience goods expenditure will be diverted from stores outside
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of the survey area to be very optimistic. At the present time, there is only £1.2m of
convenience goodsexpenditure generated by Yeovilreside nts which is being spent outside of
the survey area (equivalent to only 2% of total expenditure) and there may be reasons why
this leakage occurs and which will not change in the future. I addition, it may be that
resid e nts in some ofthe othersurvey zones live closerto these other(unnamed) stores outside

the study area. Also, the storessubjectto this £2.2m ofdiversion are not named by WYG.

Fourth, it is possible thatthe balance of divemion between the two Lidlstoresin Yeoviimay be
diffe re nt if the new store at West Henford is able to attraet a lager tumover than previo usly
estimated.

Eifth, we considerit comect for WYG to not assume thatany convenience goods expenditure

willbe diverted from inte met shopping.

Taming now to WYG's forecast pattem of comparson goods trade diversion, Table 22 of the
BEPSindic ate s the folowing:
¢ Yeoviltown centre
o Tesco Extma - £2.5m
o Othercomparison goodsstoresinthe centre - £1.9m
¢ Yeoviloutofcentre
o ASDA - £2.5m
o Momnisons- £2.1m
o lidl Iyde Road - £0.4m
o Lid]l West Henford - £0.1m
o Otherconvenience goodsretaiers- £0.1m
o Othercompanson goodsretailes- £1.9m
e Sherbome town centre - £0.4m
e Sherbome outofcentre (Sainsburys) - £0.4m
e Crewkeme towncentre - £0.1m
¢ Otherstoresin survey area - £0.1m

e Otherstoresoutside survev area - £0.1m
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2.50

251

2.52

2.53

In support of the above pattem of comparison goods trade diversion, WYG note!? that the
comparson goods floorspace of the proposed store will be “anciflary to the main
convenience shopping function” and the range of comparnson goodswil he “limited”. WYG
go on to note that, in their opinion, comparison goods trade diversion will he elosely linked

with the diversion of main food shopping.

In response, i is first useful to understand the mnge of comparson goods which can be =old
from supema ke ts, inc lnding those within Yeovil Comparson goods wil comprse health and
beauty products (a numberofwhich willbe sold from foodstoresof many different scales), pet
food (again a staple foodstore product) and then, for the larger supemarkets, manges of
clothing, footwear, home fumishings and utensils, toys and games, books and ranges of

electicalgoods.

Within Yeovil the three largest supemarkets are ASDA, Tesco Exta and Momsons and WYG
considers that 57% of the total comparnson goods tumover of the pmposed Sansburys wil
come from these stores. The 2017 Retai Study does not provide any individual comparison
goods tumoverlevels for these stores, although the RPS indicates that £5.0m of comparison
goods expenditure is being directed towamls Tesco and £2.5m of expenditure is being
directed to ASDAY. Household surveys can sometimes inconectly forecast the comparison
goods of foodstores and supemarkets although based upon the WYG data, the proposed
Sainsburys wil have a comparison goods tumoverwhich is almo st thiee times ashigh as Tesco

Extra and between 5 and 6 times ashigh as ASDA.

Ih terms of the comparative size of the comparnson goods floor areas, the RPS does not

provide any data although the 2017 Retail Study provide s the following e stima te s:

e lesco Extra —circa 3,100sq m net
¢ Momsons—cica 500sq m net

¢ ASDA —circa 500sq m net

Therefore, based upon the figures provided by WYG, the comparison goodssales area in the
proposed Sainsburys (1,532sq m net)!’ will be half the size of Tesc o Extra and three times the
size of ASDA and Momisons. 'This suggests that if supemarket product range is a key drving
factor behind the comparative scale of divemwion then the diversion from Tesco would be

much greaterthan ASDA and, pattic ula fly, Mo rmiso ns.

12 Paragraph 5.6.22
14 No estimate is given in the RPSforthe Momisons store.
1 Paragraph 5.6.8 of the RFS
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However, thew is also a need to consider the WYG hypothesis that trade diversion for
comparson goods willclosely follow main food shopping trade divesion on the hasis that the
comparson goods floorspace of supemarkets serves an ancilary function and there is a link

between the purchase ofcomparson goodsaspartoffood shopping trips.

Whilst there is no doubt that purchases of comparison goods do oecuron the same tip as
food shopping at supermarkets, there is no formal link between the two and the range of
comparson goods sold at foodstores and supemarket is not bespoke / exclusive to these
stores. ‘Therefore, whilst comparison goods can be pumrchased from supemmarkets, such
purchases willbe a replacement to an altemative store. This may be anothersupemarketor

itmaybe a high streetoroutofcentre retailstore (depending upon the produetsinvolved).

Therefore, whilst there wil be some transferalof trade between supemarkets in temms of the
comre range of comparison goods stocked (toiletries, pet food etc) the proposed supemartket
is just as likely to compete with traditional comparison goods stores given its laige area of
comparnson goods floorspace. Ihdeed, whilst Tesco BExtra wil clearly be a key competitor
given the size of its comparison goods offer, the laigest coneentration of comparison goods
retailers in Yeovilare adjacentto the Tesco store in the town centre. Asa consequence, we
considerit unreasonable for WYG to predict thatless trade divermion will occurin relation to
comparson goods stores in the centre than the Thsco. Based upon the WYG forecast, halfof
the study area dernved comparison goods tumover of the Tesco store will be lost to the

proposed Sainshurys.

The scale of diversion in the WYG assessment in relation to some of the other supemarkets
requiresexploring. WYG’sanalysis predictsthat the comparison goodsfloomspace in the ASDA
supemartket has an annual study area derived tumoverof £2.5m and it goeson to suggest
that all of this tumoverwill be lost to the proposed Sainsburys. Also, it is being assumed that
£2.1m of comparson goods expenditure will be diverted from the out of centre Mo misons yet
the WYG analysisdoes not assigh a pre-impacttumoverto that store and it doesnotappear

that any amendmenthasbeen made to the tumoverassigned to otheroutofecentre stores.

I light of the above, we have some concems overthe mbustness of the comparison goods
element of the WYG financial impact analysis and, coupled with a concem that patt of the
convenience goods tumover of the proposal has been excluded, we have decided to
undertake ourown financialimpactanalysis. Thisis contained in the next partsofthischapter

ofthe advice report.
Commitme nts

Apart from the adjustment to the market share information forthe Lidl store at We st Hendford,

the WYG does not take into account any further retail commitments in Yeovil and the
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sumounding ara. Whilst the 2017 retail study does not record any retai c o mmitme nts within
Yeovil itseif, we are aware that West Dormet Council has granted planning pemission! fora
2230sq m grmss (1,895sq m net) Class Al retail unit at The Peel Centre, Babylon Hl. The
pemmission granted by West Domet allows the new unit to sell an unmestricted mnge of
comparnson goods and, if equired, a smallelement of convenience goods. The supporting
info rmation with the application suggested thatthe new unit could be occupied by a value-
orientated mixed goods retailer such as B&EM Bargains although the pemmission gmanted by
West Dorset could allow a wide range of other comparison goods retailers, such as fashion

retailers, to ocecupy the approved unit.

The WYG assessment submitted in support of the Bunford Park proposal does not take into
account this commitment, which lies in close proximity to Yeovil 'This is somewhat surprising
given that WYG were the agent forthe Babylon Hill application and also prepared the retail
impact assessment supporting the application. Asa consequence, thisisa furtherreason why

the Bunford Pak assessment is de fic ie nt.

Hnancinlimpactofthe proposed supermarket

Based upon the foregoing analysis, we have undertaken our own financial impact analysis

due to the following obserations egamding the WYG / RPS ana lysis:

¢ 'The availability of new economic forecasts from Experan.

¢ The need to include the total{convenience and comparnson goods) tumoverofproposed

supe ma ket within the financialimpact analysis.

¢ Concemoveramountoftrade from outside ofthe survey area.

Qur assessment is contained at Appendix Il to this report and is structured in the following

manner:

e 'Tbles 1 to 5b outlne the total amount of convenience and comparson goods retail

expenditure avaiable from residents of the WYG study area.

e Thbles 6-9 outlne the marketshare and study area dernved tumoverlevelsofeconvenience
goods shopping destina tio ns priorto the opening ofthe new Lidl store at West Hendford.

e 'Tbles 10-12 forecast the trading impact of the convenience goods element of the new
Lid] store at West Hendford, followed by Tables 13a, 13b and 14 which calculate the
market shamwe and study area dernved tumoverofothershopping destina tio ns fo llo wing the
opening ofthe Lidlstore (at 2018 and 2021).

1 WD/ D/ 16/ 000486
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¢ Tables 15-18 forecast the trading impact of the convenience goods element of the
proposed supemnatrket at Bunford Park on existing convenience goods shopping
de stinatio ns.

Tables 25-31 forec ast the trading impaet of the comparison goods floorspace element of
the Bunford Patkproposalon existing comparison goodsshopping de stina tio ns.

Table 32 outlnesourforecasttotal (convenienee and comparison goods) retailimpactof

the Bunford Patksupemarket proposalon Yeoviltown c entre.

2.63 adoptsthe following data sourcesand forecasts:

e T match the applicant's analysis we have adopted the WYG study ara for our

asse ssme nt.

We have obtained new population and percapita retailexpenditure forecastsforeachof

the six WYG study area zones!”.

We have adopted the latest (December2017) Experian economic forec asts.

We have adopted the latest lid]l company average sales density performance from
MinteTs 2017 edition of Retail Rankings.

¢ 'The assumed pattem oftrade draw to the Bunford Park proposal is the same asthe WYG

asse ssme nt.
¢ 'The assumed pattem oftrade draw to the lidl store at West Hendford isa GVA forecast.

e  We have, like the WYG assessment, assumed that 10% ofthe convenience goodstumover
of the Bunford Park store is attracted from residents living outside of the WYG study area.
Forthiselement of trade we have assumed that it will consist of diversion of convenience
goodsexpenditure aleady flowing in to storesin Yeoviland thiselementoftrade diversion

isshownin Table 18 of o uranalysis.

e For the pumoses of assessing the financial impact of the proposed comparson goods
floomspace in the Bunford Park store, we have pmovided two allemate scenarios in Tables
30 and 31. ‘The first (in Table 10) is based upon the WYG assumption that comparson
goods stores in Yeovil town centre attract a further 10% of tumover from outside of the
WYG study area. The second (in Table 31) takes into account the contents of the 2017
retai study which appeam to show a much larger amount of expenditure nflow in to
Yeovil town centre from outside the area covered by the WYG study ara. For this
scenario we have used the raw survey resulis from the 2017 retail study and applied them

to new population and comparson goodsexpenditure forec asts from Experan.

1T Based upon the latest 2016 hase fomwcasts published hy Fxperian in January 2018
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With regandsto ourassessmentofconvenience goodsimpact, the lossoftrade from the main
foodstores and supemarkets, and Yeovil town centre, is shown in Table 2.4 below. Table 2.4

also comparesthe impacton these destinations with the WYG forec asts.

Tible 24 - GVA and WYG convenience goods tmde divermibn estimates from main

destinationsin Yeouvil

GVA assessment WYG assessment

(£m) (£m)
Te sc o Extra £12.9m £9.0m
ASDA £10.3m £8.2m
Mo mriso ns £6.9m £5.3m
LidL Iyde Road £2.4m £1.3m
Lid], We st Hendfond £1.8m £0.Tm
keland £0.03m [unknownl
Marks & Spencer £0.1m £0.3m
Ye o viltown c e ntre £13.0m £9.4m

The above table showsthat genemally, apart from a small difference forthe Marks & Spencer
foodhall in the town centre, ourtrade diversion levels are matenally higherforthe main stores
in Yeovil ‘Thisis primarly due to two factom: the use of the totalconvenience goodstumover
within ourassessment and also due to a oweramountoftrade dive mion from storesoutside of

Yeoviand the study ara (partic ulany the latter).

Table 2.5 helow outlines the differentlevelsofcomparison goodstrade diversion flom the GVA
and WYG assessments forthe impacton Yeoviltown centre. Asoutlned eatierin thischapter,
we have provided two allemative impact scenarios forthe town centre’s companson goods
sectoron the basis of: (A) WYG's forecast tumoverforthe town centre, and (B) an alte mative
higher tumovercalculated by GVA using the aw survey data from the 2017 retail study and
new population and percapita retail expenditure data from Expernan. Both are shown in

Table 25below.
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Table 2.5 - GVA and WYG comparison goodstmde diversion e stimate s

GVA assessment WYG assessment

(£m) (£m)
Scenano A (WYG tfown £10.1m
centre companson goods L5 Do inude)
tumover)
Scenario B (GVA  re- £10.1m £4.4m
calculation of 2017 rmetail [ Ao hmded
study town c e ntre

comparson goods tumover)

QOur estimate of comparison goods trade loss from Yeovi town centre is amund 2.3 times
higherthan WYG, which isbased upon ourview that whilst the Tesc o Extra store islikely to be a
keycompetitorforthe Bunford Parkstore, the emainderofthe town centre hasa much wider
range and choice of comparison goods and as a result is likely, in our opinion, to suffer a
largerloss of trade. Ihdeed, this situation is likely to be reinforred in a situation where the
proposed store is occupied by Sainsburys and an Amgos concession area is contained within

the store.

In contrast 1o the WYG assessment, our assessment has a closer relationship with the market
share data contained within the WYG household survey. I order words, it bases the level of
diversion on the pre-inpact market shame of existing faeilities mther than assuming (as WYG
do) that: (A) all of the £2.5m survey-predicted tumover of ASDA wil be lost to Bunford Park
and (B) a similaramountoftrade wilbe lost from Mo misons when this store isnot picked up by

the survey.

Table 30 at Appendix Il outlines the overmllconvenience and comparison goods impacts of
the proposed supemarketon Yeoviltown eentre. k draws upon the contentsof Tables 18 and
29 and indicates that the convenience goods sectorin the town centre will lose 22% of its
tumover{at 2021 impactlevels). Thisis primarly based upon the impaectupon the Tesco Extra
store, but is nevertheless is significant loss of convenience goods expenditure from the town
centre. As noted above, the large loss of trade is unlkely to force the closure of the Tesco
store and instead we considerthatthe focus ofthe severty of the eonvenience goodsimpact
will e in the indirect/'knock-on impacts of the loss of £13.0m of convenience goods

expenditure from the town centre.

Tables 30 and 32 indic ate that the town centre’scomparison goods sectoris forecast to lose
between 4.0% and 5.1%ofits pre-impact 2021 tumoverlevel, depending on which pre-impact
tumoverscenano is adopted. Expressed in a different way, these forecast impacts suggesta

loss of between £4.00 and £5.10 in every £100 spent in the town centre. Thisis a wasonably

Page 38

20




South Som erset Distiict Council
Assessmentof lnpact Poposed Class Al Retail Units at Bunford Park and Shetbome Road, Yeovil

2.71

2.72

2.73

Mamwh 2018 gva.co.uk

large leveloftmde loss although these directlosses need to be putinto ¢ ontext with the wider

impactsofthe proposalwhich are explored in the next sub-se ¢ tio n.

The preceding analysisis based upon the proposed supemarket achieving a peformance in
the region of 85% of the Sainshurys eompany average. As noted eatierin this chapter, we
have some concems that trading at this level is not a certainty as there is evidence of other
large supemmarkets in Yeovil being able to trade at company average levels. Whilst this is
based upon pre-impact tumoverlevels, the poposed store wilbe a large modem atimac tive

store in a good lo cation within the town.

Asa consequence, we have undertaken a furthe r se nsitivity test which ado pts the Sainsburys
company average for the proposed convenience and comparison goods floomspace. ‘The
results of the assessment, n terms of the direct financial impact on Yeovi town centre, amre
shown in Table 2.6 below, which also contains the other‘85% of company avermge tumover

scenano.

Tablke 2.6: msults of 85% and 100% company avermge tumover assessments — diect

proporibnate trade bssin Yeoviltown ce ntre

Convenience | Comparison | Total mpact
Impact Impact
85% of company average | Scenario A -21.8% -5.7% -9.8%
tumo ve rsc e na rio Scenario B -21.8% -4.0% -7.4%
100% of company average | Scenario A -25.2% -6.7% -11.4%
tumo ve rsc e na rio Scenario B -25.2% -4.6% -8.5%

The contents of Table 2.6 above indicate that, unsumpnsingly, the ability of the proposed
supemmatket to trade at Sainsburys company average perfommance level wil inerease the
proportionate impacts upon the convenience and ecomparison goods sectors in Yeovil town
centre. The largest increase occursin welation to the convenience goods sectorwhich is due
to the majority of the proposed store being devoted to this type of sales. I overall terms the
totalimpacton the Class Al sectorin the town centre will rise from 7.4% to 8.5% on the basisof
the higher (2017 retail study derived comparison goods) tumover being adopted. ¥ WYG's
owncomparson goodstumoverisused, then the overallimpacton the ClassAl retailsectoris

higher, rising from 9.8% to 11.4%.
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274  'The put this into some context, the proposed store would remove £1 in every £121% ¢ urmently
spent in the town centre based upon the 100% company average tumover scenario

(assuming a higherpre-impactcomparison goods tumover).

2.75 Ih addition, it should be noted that these conclusions do not include the further negative
impactassociated with the committed non-food retail unit at The Peel Centre, Babylon Hill

Assessmentofovemlimpacton the vitalty and viabiity of Yeovitown ce ntre

276 Ihorderto assessthe overallimpact of the proposal on the health of Yeovil town ecentre we
consider that a number of factors need to be considered, including the direct financial
impactofthe proposed store, the scale oftrading overdap between both loc ations, the heath
of Yeovil town centre and the potential forindiect knock-on impacts (both positive and/or

negative).

277 A useful starting point is the direct financialimpact ofthe proposal, which hasbeen assessed
in detail in the previous section of thischapter. The scale of trade loss in the town centre is

forecastto be asfollows within the differe nt sc enarios.

Table 2.7 totaldiectimpacton ClassAl retalsectorin Yeovidtown ce ntre

Total mpact | Ioss of Retail Expenditure (£)
(%)
85% of company avermge | Scenario A -9.8% £linevery £10.2
tumo ve rac e nario Scenarno B -7.4% flinevery £13.5
100% of company avermge | Scenario A -11.4% £1in every £8.8
tumo ve rac e nario Senarno B -8.5% flinevery £11.7

278 'Thisis, in ouropinion, a substantialleveloflost retail expenditure forthe town centre. kisto be
acknowledged thata large partofthistrade losswilbe due to the Tesco Extra supermmarketin
the town centre although, whilst there is no suggestion that the Tesco store will close as a
consequence of the pmoposal, there is the need to acknowledge that other foodstores and
comparson goods retaflers in the town centre will he affected and there is the need to
considerthe wideraffeets such asindirect/ knock-on impacts, the health of the town centre

and the scale oftrading overlap. These are considered below.

279 T temms of the tmding overap, the largest area in the proposed store is devoted to

convenience goodssalesand thiselement willalso provide circa three-quarners of the store’s

1 Fgumw munded up finm £11.7
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annual tumover Stores in the town centre classified by the 2017 retai study as convenience
goods retailersoccupy 7% of all retail units. There are furtherstores, such as Marks & Spencer,
Wiko and Poundland, which wil add to this pmoportion although, on face value, this
proportion could suggest a comparatively small contribution. However, the amount of
floorspace devoted to convenience goodssalesis proportionately higherand the 2017 retai
study indicates that the convenience goods sector has an annual tumover of cica £53m
againsta comparison goodssectortumoverof£314m. The proposed store would also be ofa
comparable size to the anchor food store - Tesco Extra — and will be the second largest

supemarketin Yeovil'® by so me margin.

Moreover, the impontance ofthe convenience goods sectoris aleo highlighted by the recent
in-street survey (see below) which placesfood and grocery shopping ina clearsecond place
behind comparison goods trips?® and also highlights the ability of food/gmcery stores to
benefit the centre via linked trips. Therefore, whilst not the largest sector (in terms of size or
financial contrbution), we considerthat the convenience goods sector makes an important

¢ o ntributio n.

The largest sector in terms of size and tumoveris the comparson goods sector. The health
check undertaken by WYG suggests that the gross floorspace associated with comparison
goods sales is 33,730sq m which can be compared with the 1,500sq m net sales within the
proposed store. The size of this floorspace {(assuming that it is controlled) isa small propottion
of the town centre floomspace and this will utimately limit the amount of comparson goods
which can be physically displayed. However, should the store {(if occupied by Sainsburys)
incorporate an Argosconcession area then the product range canbe expanded via the use
of storage arcas?l. Moreover, large Sainshuiys stores of the type pmoposed generally cany a
wide product range, stretc hing from clothing, footwear, toys and games, household goods
and fumishings, and electrical products. This would allow the store to have anoverdap wih a
large numberofstoresin Yeoviltown centre, although the depth and range of products may

nothbe the same.

In relation to the health of Yeoviltown centre, the 2017 retailstudy doesnot provide a eoncise
conclusion asto whetherthe centre is healthy orunhealthy butdoesprovide a useful series of
stre ngths, weaknesses, oppo rtunities and threats. A numberofthe same issues are highlighted
in the WYG town centre health cheek?2 although that assessment does draw the conclusion
that the town centie isvitaland viable. Some of the mostobvious issuesforconsideration are
the good range of multiple comparson goods retailers, the presence of the laige Teseco Extra
supemarket and the range of A2/3/4/5 servic es, the higherthan (national) average vacancy

Phtermsofnetsalesara

" The answers to question 1 of the in-ste et surve y indic ate that 55% ofmeespondents wem in the town centre primanily fornon-
food goods, followed by 16% forfood/gmwcery shopping and 4% for wind ow sho pping and 3% fore ating/drinking out

1 Agcharacterised in ttaditio nal Atgo s stores on the higch street and on retail parks

2 8n o Appendix Eofthe RFS

Mamwh 2018 gva.co.uk
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rate and the pressure heing placed on the town's market share by settlements such as Exeter,
Taunton, Bristoland Dor hester, along with spending via the intemet.

2.83 A furtherfactorto consideris the performance ofthe town centfre overtime. On thisissue we
have refermed to the most recent retai studies for South Somerset, these being: the 2017 retail
study, the 2009 Retail Study Update prepared by GVA and the 2006 retail study prepared by
DPDS. These studies show anincrease in town centre comparison goods tumoverfrom £228m
in 2006, through to £267m in 2009 but a fallto £252m in our assessment of likely 2018 tumover
levels. Whilst a comparative analysis of the town centre’s matket share overtime cannotbe
petrformed due to the different study areas, the tumoverdata indicatesa performance which

grew initially in the first pat ofthe pastdecade but which has subsequently faltered.

2.84 Experan indicate that consumerspending on comparison goods nationally overthe perod
2006-2017 rose by cira 48% whilst the evidence from recent studies in South Somermet (and
the latest GVA analysis — outlined above) suggests that the rise has bheen only 11% over the
same petiod. This would suggest a centre which hasbeen able to increase its tumoverhy a
modest amount (between 2006 and 2018) but at a much smaller rate than the widernational
trend. The charmeteristics ofthe available data mean thata detailed forensic analysis of how
the town centre has lost market share may not be posshle although we consider that this is
likely to be due to spending via the intemet and/or loss of market share to other faciities

(inc luding o ut of c e ntre fac ilitie s in Ye ovil).

2.85 'Therefore, based upon the above body of information (including the wider content of the
2017 retail study and WYG PRS) we considerthat Yeoviltown centre is in reasonable health
but would appearto be under pressure from extemal factors and is, as a consequence,
unable to maintain market share. lhdeed, the range of retailand service usesin the centre is
reasonably good, and cleary the best by some marmgin in South Somerset, although the on-
going high vacancy rate is a sign that either there is too much space in the centre and/or

demand ispoor

2.86 Beyond the direct impacts of the proposal at Bunford Park, there is also a need to consider
whether there are lkely to be any general and/or indirct impacts on the financial

pefformance and vitality of Yeovitown centre.

2.87 Ihtermsof genermlimpacts, this issue may have a cmss-overm to the ‘impact on inve stment’
policy testheing examined by SSDC, but there isa need forSSDC to considerhow the Bunford
Parkproposalcould affectinvestorretailerconfidence in Yeoviltown c entre. On thisissue, we

would note the follo wing:

¢ Some ofthe key considermtions, in our opinion, forretailers considering to locate in Yeovi

{orto remain in Yeovi town centre) are the strength and breadth of competition in the
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sumounding area (including seale oftrading overdap) and the ability of the town centre to

sustain good levels of vita lity.

¢ Ihrelation to the above, it is elearthat Yeovilis the lagest eentre in South Somerset and
this brings cerain benefits / attrbutes which have positive contrbutions to the town
centre. These include the numberof national muliple retailers in the centre and the wider

breadth ofretail and servic e uses.

¢ However, there issignificant competition from out of centre storesin the localarea. These
include The Peel Centre at Babylon Hill and the out of c entre supemmarketsin Yeovil Thisis
reinforced by the commitment to expand retail floorspace at Babylon Hil. Babylon Hil
also offers the opportunity for high street retaders to relocate to out of centre premises
whilst the supermmarkets in Yeovilcan provide a range of retail goods which overap with

the retailofferofthe town centre.

¢ There is also a national trend for multiple comparison goods retailers to remain ¢ autio us
overthe amount of stores they need to serve theircatchments. ‘The refore, whilst Yeovil is
the largest centre in South Someset, it hasto compete with Exeter, Poole and Thunton for
the attentions of major retailers. Any material effect on vitality levels and the severty of

competition from out of e entre loc ations will affe ct retaile r re q uire me nts.

Ih relation to indirect impacts, these could arse asa resulf ofthe loss oflinked tnps associated
with the diversion of convenience and comparnson goods trips/expenditure away from the
centre. The formerislkely to he more important given the balance in favourofeonvenience

goodssalesatthe proposed supemmarket.

At the time ofreceiving instruc tions forthe preparmation of thisadvice, the two available setsof
survey data were the surveys c ommissioned to inform the WYG assessment and the 2017 retail
study. Both surveysincluded questions about linked trips associated with convenience goods

shopping trips and we summatse each in tum below.

The WYG survey asked respondents whetherthey linked theirlast main food shopping trip with
anotheractivity. Ih terms of the proportion of ‘activity’ / ‘no activity’ responses, the respo nse
from Tesco Extra customers in Yeovil town centre was similar to the out of centre ASDA, Lidl
and Momison stores. ‘The ‘activity’ responses for ASDA, Momisons and Tesco Extra are as

follows: ASDA (37%), Mo misons (31%), Tesc o Extra (34%).

This could suggest that the prmopensity for linked trps is no different between the large
supematkets in Yeovi. However, there isa need to considerthe destination of these linked
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trips in order to understand what proportion contrbute to Yeovi town cente. The cross-
tabulated data indic atesthe following linkage s with Ye ovi to wn ¢ e ntre 23:

o Tesco Extra — 89%

e keland —100%

e lidlilyde Road)—34%

o  ASDA - 26%

e Momsons—82%

292 Most of the above perentages would appearto conform to the common convention that
the proportion of linked trips (to a town eentre) associated with town centre storesis materaTy
higherthan out of centre stores. The one surprising figure is the 82% of linkages between the
Mo misons store and the town centre. One explanation forthis potential anomaly could bhe

the sample sizesinvolved.

293  'The survey commissioned to suppott the 2017 retai study asked respondents to state whether
combined a normal main food shopping trip with anotheractivity. The asked about first and
second choice main food shopping destinations and the results forthe main Yeovi foodstores

and supermatkets are summarsed in Thble 2.8 below.

Table 2.8 - Inkages between main food shopping trips and other activity (2017 mtail study

survey)
Yes - nomally combine main food shopping tip with another
a ¢ tivity
First Choice Main Food Second Choice Main Food
Tesco Extra 34% 40%
ASDA 22% 35%
Mo mriso ns 43% 23%

294 'The above figures have some similanties with the WYG survey in that there is not a large
difference between the stores although if one was to take an average of both the first and
second choice figures foreach store the Tesco Extra would have the highest proportion of
lInkages. 'This would again support the view that town centre foodstores/supemmarkets are
motre likely to beneft neathy town ecentresin temtms of linked tfrips.

2 We have assumed thatthe ‘Yeowvil responsesin Q06a ofthe WYG survey mlate to Yeoviltown ¢ entre
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However, this would appearto be the extent of the usefulness of the 2017 retail study survey

data as, whilst it goes on to give the function of the linked trp24, t does not give the location

ofthe linked trip de stina tio n.

As a consequence, GVA and SSDC have commissioned an in-street survey in Yeovi town

centre, undertaken n November2017. The results ofthe survey are contained at Appendix IV

to thisadvice report and include information on the following issues:

Main and otherpumpose oftripsto the town centre

Amountspenton current trip by type ofshopping / service ete
Amountoftime being spentin the ¢ entre

TFpesand specific identities of shops and servic e s and othe rbusine sse s visite d

Fequency of visit to food and non-food shopsin Yeoviltown centre, and identity of stores

visite d

Iinkages between vigits to food and non-food shops and other businesses in the town

centre
Amountof money spenton these linked trips

Propensity for town centre visitors to visit out of centre supemmartkets elsewher in Yeovi

and propensity to link that visit with Yeoviltown c entre.

main resuliscan be summarsed asfollows:

When all survey responses ate considered, the most popular main reason for visiting the

town centre wasnon-food shopping (55%) followed by food and grocery shopping (15%).

The answers to question 2 of the survey reveal that amund half (52%) of respondents were
undertaking a single purpose visit, meaning that the remaining 48% of respondents were

undertaking a secondary ac tivity.

I relation to the amount of money being spent on different types of different types of
goods and services, the two highest categores are food/gmceries (£7.25) and
clothing/footwearfashion (£19.07). Allothercategories, save forgifts/jewellery2s, were on

avemge sub-£5.

The most populartypesofshops, services and businesses visited on the day of survey were
as folows: banke/building societies (16%), chemists (16%), clothing/fashion (44%),
foodstore/supemmarket (23%), general stores (10%), health/beauty shops (8%), household

4ie. non-food shopping, servicesete

% £6.61
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goods (6%), jewellers (6%), restaurants/c afes (14%), shoe shops(5%), spoits goods (5%), DIY
store s (5%) and charty shops (5%).

¢ The most popularindividual stores within the town c entre atthe time of survey were: Boots
(18%), H&M (6%), Marks and Spencer (25%), Poundland (12%), Primark (23%), Tesco Extra
(13%), Superdrug (6%), Wate rsto ne s (6%), WH Smith (9%) and Wilke (11%).

¢  Within those people surveyed, 43% visited Yeovil town centre at least once a week for
food shopping. 37% of respondents nevervisited the centre forfood shopping. The most
popularfood shops within this group of respondents were: keland (15%), Poundland (5%),
Marks and Spencer(37%) and Tesco Extra (45%).

¢ Of those people who indicated that they visited food shops in the town centre, 40%
indic ated that they nomally viste d othe rshops orfacilities in the centre on the same visit.
Of this group of people, the main shops and sewices visited were: banks/buiding societies
(29%), book shops (12%), charty shops (15%), chemists {15%), clothes shops (35%),
foodstore/supemarket (19%), general stores (13%), hairdressers’baters (8%), health and
beauty shops (8%), post office (10%), restaumnts/cafes (21%) and toy shops (6%). Within
these linked trips, respondentsindic ated that, on average, they spent £27.50.

¢ 'The survey also asked about frequency of visits to non-food shops in Yeovi town centre.
The answes to question 16 of the survey indicated that just overhalf (53%) of respondents
visited at least once a week The most popular individual non-food shops were: Boots
(18%), Card Factory (8%), H&EM (6%), JD Sports (5%), Marks & Spencer (23%), Poundland
(16%), Primark (33%), Topshop (8%) and Wilko (21%). Those people who visit non-food
shops in the town centre were also asked whetherthey visited othershops. 71% indicated
thattheydon’tand 22% indic ated thatthey did.

¢ Survey respondents were also asked whether they visited foodstores and supemmarkets
elsewhere in Yeovil The answersto question 26 ofthe survey revealthat two thirds (67%) of
respondents did visit out of eentre stores. The most popularstores visited were: Lid]l, West
He nford (22%), ASDA (40%), Mo misons (39%) and Tid], Iyde Road (11%).

¢ TForthose people visiting out of centre foodstores/supermmarkets, only 10% of respondents
indic ated that they visited othershopsorfacilities in Yeoviltown centre on the same trp.
Thiscompares with 40% of linked tripsbetween foodstore ¢ supemarket visits in Yeoviltown
centre. The average amount of money spent on lnked trips between out of centmre
foodstore ¢ supermrmarkets and the town centre iscirca £30. This is simiar to the amount to

money associated with town c entre linked trips (£27.50)26,

% 800 question 15 ofin-stree t surve y
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In addition to the main resulis, we have alo obtained a seres of cross-tabulations which
provide furtherdetai on the usage ofthe town centre and how thiscompamrsbetween visits

to town centre and outofecentre foodstores/ supema rkets:

Forthose people who indicated thattheirmain reason forvisiting the town centre was no-
food shopping, 17% also visited foodstores, 11% visited restaurants/cafes and 5% went

window shopping. 56% ofthese respondentsdid not undertake a secondary ac tivity.

For those people who indicated that their main reason for visiting the town centre was
food shopping, 19% also visited non-food stores, 15% visited restaurants/cafesand 7% were
in the centre forwork/business. 44% of these respondents did not undertake a secondary
ac tivity.

For those people who indicated that their main reason for visiting the town centre was

food shopping, £14.90 wasspentonfood and circa £14.70 wasspentonnon-food goods.

For those people who indicated that their main reason for visiting the town centre was

non-food, cica £52 wasspent on non-food goodsand circa £5 wasspenton food goods.

The range/type of shops/businesses/services visited by those people whose primary reason
for visiting the centre was food shopping was nanowerthan for non-food shopping. The
main types of non-store/service visited for (pnmary activity) food shopperm were:
banks/building societies, ¢ hemists, DIYYhardware stores, hair salons, health and beauty
stores, postoffice and gym.

Ih relation to the frequency of visits to the main three foodstores, the following proportions
visited each store atleast once a week Tesco Extra (78%), Marks and Spencer(63%) and
keland (77%). Marks and Spencerand keland have higherlevels of frequency for visits
more thanonce a weekwhich may be a sign of theirtop-up shopping style of trading.

Amund two thids of Tesco Extra and Marks & Spencer customers visit other
foodstores/supemarkets else where in Yeovil The figure forkeland ismuch higherat 94%.

Of those people who indic ated that they nomally visit othershops and facilitiesas partof
a food sho pping trip, 93% were regularshoppematTesco Extra, M&Sand keland.

Asnoted above, 67% of survey respondents visited out of centre foodstore s’ supe marke ts
but only 10% ofthis group nomally linke d theirtip with Yeovitown centre. Boken down in
to the main food out of centre store, this average is made up of the folowing: lid]l, West
Hendford (15%), ASDA (6%), Momisons (15%) and Lid], Iyde Road (15%).

Ouranalysis of the in-street survey reveals the folowing:
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¢ Non-food shopping is the most popularreason forvisiting the town centre by some magin
although ther is a high frequency of trips to the centre for food shopping and visits to
foodstore ¥supermmarkets are a key reason for visting the centre. Almost half of all visitors
to the centre forregularfood shopping visit the Thsc o Extra store.

¢ 'There is a materially higher propottion of linked trips with Yeovil town centre associated
with visits to town centre foodstores than out of centre foodstores (40% against 10%). The
data aleo suggests that linked trips associated with town centre foodstore visits are
associated with a widerrange of shops, services and otherbusinesses. Moreover, almost
all of those visitors undertaking a linked trip were regular shoppers at keland, M&S and
Tesc o Extra2?.

¢ There isno materaldifference between the amount of money spent in Yeoviltown ¢ entre
as a result of linked trps associated with town centre and out of centre foodstores.
Howeverthe out of eentre linked trip spending data isbhased on a low sample size and is

he avily influenc ed by just o ne e sponse from an ASDA shopper

¢ Alarge proportion of visitors to the three main fown centre foodstores (Teseo, M&S and
keland) are aleady visiting foodstores outside of the town centre, which eould be an
indic ation of (A) the cument nature of food shopping where people are more inclned to
shop amund for the best value/deals, and (B) the competition faced by town centre
sto te s.

This suggests, in our opinion, that out of centre foodstores and supemarkets in Yeovil are
associated with linked trips with Yeovil town centre and therefore diversion from town eentre
stores to Bunford Park may stillallow so me retail expenditure to retum 1o the centre (via these
linked trips). This observation is supported by the crmosstabulations from the 2017 retail study
and WYG surve ys.

However, t would appear from the in-street survey that the proportion of lnked trips
associated with visits to foodstore¥supemarkets is much higher for town centre stores: four
times as high. Thissuggeststhat tripsdiverted away from town centre foodstores’supemarkets
willhave a furtherknock-onindirectimpacton otherstores and busine sses in the town centre.
This is a furthernegative impactofthe proposal asit could have futherknock-on impactson

a wide range ofbusinessesin the town centre.

The survey also indicates that linked trips associated with out of centre stores are lkely to
benefit a namowerrange of businesses in the cenfre than town centre stores. There is also a

concem that the data which suggests that the financial benefit of linked trips from out of

27 93% of those normally linking a food shopping trip with another purpose were Tesco (33%), M&S (48%) or celand (19%)
shoppers.

Mamwh 2018 gva.co.uk

Page 48

30



South Som erset Distric t Council
Assessmentof lnpact Poposed Class Al Retail Units at Bunford Park and Shetbome Road, Yeovil
centre storesisthe same asthe benefit from town centre sforesisbased on an unreliable small

sample.

2.103 I lLght of the above factors we have mrached the conclusion that the Bunford Park
supemarket is likely to have a clearadverse impact upon the viality and viabilty of Yeowi
town centre. However, the key question is whether the nature of this adverse impact is
significant and/or seriously affect the vitality and viabiity of the town centre, which are the
thresholds set by the NPPF and the development plan. We considerthat, hased upon the
available information and analysis, this case is finely balanced with a fown ecentre which is
seemingly in reasonable (but not strong) health and a pwoposal which wil emove a large
amount of expenditure/trips from the centre and lead to both direct and indireet impacts.
The scale of thisechange and the effecton key retaiersis such that, on balance, we consider
that these ‘significant’ / ‘serdous thresholds have been reached and when reaching this

conclusion we have taken into account the following facto rs:

¢ Whilst there isa large impactupon the convenience goods sector within the town ¢ e ntre,
this impact generally falls upon the Tesco Extra store. I is unlikely, in o ur o pinion, that this
store will close/substantially change asa consequence of the Bunford Park supemmarket

proposal

e Assuming that the amount of comparison goods floorspace within the proposed
supematket is contolled by condition (see below), there wil be a smaller impaet upon
the comparson goods sectorin the town centre. However, this impact is still lage, at

circa 4%-6% of annualtumover, which wil have an effect on the centre’s market share.

e 'There wilalso be a furthernegative financial impact associated with the c ommitted non-

food retailunit atThe PeelCentre, Babylon Hil

¢ (Given the unlikely event of closure ofthe anchorconvenience goods store (Iesco)28, the
focus will be on the indirect impacts associated with the loss of convenience and
companson goods shopping trps’expenditure from the centre. The avaiable evidence
indicates that lnked trps occur with both incentre and outof-centre
foodstores/supemarkets although there is a matenally higher propensity for linked tinps
between the town centre and town centre foodstores/supemarkets. Therefore, the lossof
expenditure from tftown centre foodstoressupemarkets wil have a clear knoeck-on
negative impact on trips elsewhere in the town ecentre as the proposed supemmarket is

unlkely to replace these tripsto the same/similarextent.

¢ 'Thisadveme impactupon the amountofexpenditure and trpsin the town centre needsto
be set against the health of the town centre and the land uses which undempin its health

and attmctiveness. The comparison goods retail sectoris by farthe most popularsector

2 Although the poorsurvey-derived trading performance of kb eland could suggest that thig stomw g no t viahle in the longerte m
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and this sector will lose 4%-6% of trade as a consequence of the direct impacts of the
proposal and possibly more trips/expenditure as a consequence of indirect impaects.
Whilst food shopping lies second in terms of populanty, it is cleady stil a very popular
reason forvisiting the centre fre quently and there islikely to bhe a significanteffecton these
trips.

As a consequence of the above conclusion, we mcommend that SSDC treat the effects of
the proposed store upon the health of Yeoviltown centre as, on balance, likely to signific antly
orseriously affect the health of Yeovi town eentre which would lead to a conflict with partof
Policy EP11 ofthe IncalPlan and paragraphs 26 and 27 of the NPPE.

However, the final decision on the severity/setiousness of the impact of the Bunford Park
supematrket proposal rests with SSDC offcem/members and, as a consequence, we
recommend thatthe contentsof thisadvice report are taken into account when reaching a

finaldecision on thisissue, inc luding the follo wing fac to rs:
¢ 'The health of Yeoviltown centre, including the key land use sectorms which are impotant to
tsovermllhealth and attractive ness.

e 'The scale of trade loss from the town centre in terms of both convenience and

compatson goodsexpenditure.
¢ 'The scale oftrading overap between the store and towncentre’sley retail sectors.

¢ 'The indirectimpactsofthe proposalon Yeoviltown centre including the loss of linked trips
associated with loss of expenditure from existing town centre foodstores/supemarkets and

the potentialforlinked trips associated with the proposed supemarket.
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3. AssessmentofCumulative Impact

3.1 Asnoted in the intoductory section of thisadvice report, the issue of impact on the healh of,
and investment within, defined ‘town centres’ is not a matetial consideration for the cument
applcationfora Class Al retail unit at the formerQOlds Gamge site, due to its size 2. However,
the issue ofthe combined impactofthe Bunford Parkand Olds Garage pwposalsisa materal
consideration for SSDC as part of its determination of the Bunford Park scheme on the basis

thatitisminded to approve the OldsGarmage proposal

3.2 Asa consequence, we have expanded ourconvenience goodsfinancialimpaet assessment
to include the trading impact of the Olds Garage store proposal 'This is contained in Tables
21-24 at Appendix lland adoptsthe following methodology/data/assumptio ns:

e For the pumposes of the assessment we have adopted the national average AIDI
convenience goods sales density for the proposed store and have assumed that the

pattem oftrade draw to the store wilbe similarto the existing Lidlstoresin Yeovil

o 'The tmde divewion assessment follbws the same format as the lidl and Bunford Park
asse ssme nts, with Table 22 outlining the % trade divermion and Table 23 translating this into
a monetary amount. Table 24 indicates the scale of cumulative trade loss from the key

convenience goodsstoresin Yeovil

3.3 Thble 3.1 below shows the cumulative impact ofthe Bunford Parkand Olds Garage proposals
on key convenience goods stores in Yeovik The table also provides the solus impact of the

Bunford Patkproposalinonderthata comparnisoncan be made between the two.

29 1,7438q m gross
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Table 3.1: Solusand Cumulntive Inpacitson Conveniznce Goods Somrsin Yeovd

Store / Incation Solus InpactofBunford Park | Cumulative Inpactof Bunfond
%) Paxk & Olds Garage
(%)

Famfoods -3.5% -4.0%
keland -3.9% -4.5%

Lidl, Iyde Road -16.8% -25.4%

M&S, Yeoviltown c entre -1.7% -2.1%

Tesco Bxtra, Yeovil town -24.6% -29.7%

¢ entre

Other stores Yeovi town -1.8% -2.2%

c entre

ASDA -26.7% -31.8%

Mo mriso ns -24.8% -30.2%

Lidl, We st Henford -17.4% -25.8%

The above summary data indicatesthatthe Olds Garage store wil generally add arund five
percentage points to the impaect on the larger supemarkets in Yeovil whilst the increase in
impact on the two existing lid] stores is undermstandably higher at amund eight percentage
points (due to the occupierbeing lkely to be AID]. The change in impacton stores in Yeovi
town centre is much smaller, at genemlly less than one pemrentage point, although the

negative impactonthe towncentre’sconvenience goods tumoverlevelstil rises.

We also provide, at Thbles 33 and 34, a cumulative totalimpact ofthe Bunford Parkand Olds
Garage poposals on the convenience and comparson goodssectorsin Yeoviltown centre.
This follows the same format as the Bunford Park total retail impact tables (30 & 32) and
presents two scenatos incorporating the different levels of pre-impact comparison goods

tumoverin Yeoviltown eentre.

Ih relation 1o the comparison goodsimpaetofthe Olds Garage store, we have assumed that
a maximum of 20% of the net salesarea of the store willsellcomparson goods and that no
more than 30% of the comparison goods tumover will be diverted from stores in Yeovi town
centre. Thisislowerthan the proportion of the Bunford Parkcomparison goodstumoverbeing
diverted from the town centre but can be explained on the basis of the signific antly diffe re nt
offerofthe two proposed stores.

A summary ofthe contentsofThables 33 and 34 are contained inTable 3.2 bhelow:
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Table 3.2: BtalCumulntive Inpactson Class Al Retaid& ctorin Yeovidtown centre

Store / Incation IowerPre-Impact Higher Pre-Impact
Comparison Goods Scenario Companson Goods Scenario
(%) (%)
Convenience goods -26.3% -26.3%
Comparison goods -6.0% -4.2%
TotalClass Al retailimpact -11.2% -8.4%

The ahove data indicates that the total cumulative impact on the town centre’s Class Al
retailsectorwilbe between -8.4% and -11.2% depending upon which pre-impactcomparison
goodstumoverforthe centre ischosen. Thatisan increase of hetween -7.4% and -9.8% from

the solusimpactofthe Bunford Parkstore proposal

In terms of the implications of this cumulative impact analysis, it demonstrates that the
combined effect of the Bunford Parkand Olds Garage stores willinc rease the direet negative
impactupon the annualtumoverof Yeoviltown eentre. The Olds Garage store contrbutesa
mino rity ele me nt to this combined impactand whilst it iesin an edge ofcentre location (and
thus could provide for better linked trips than out of eentre stores) the effect of pemitting
Bunford Park in addition to Olds Garage will increase the scale of negative impaet on the

town centre.

As such, we would advise the Council that, should it be minded to support the Olds Gamage
applic ation, this would increase the severnty of the likely impact of the Bunford Park proposal

overand above the conclusionsreached in Section 2ofthisadvice report.
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4.

4.1

4.2

4.3

4.4

4.5

Summary and Conclusions

Into duction

This report has been pepared by GVA for SSDC in relation to the impact of two proposed
Class Al retail stores in Yeovil on shopping pattems in the local area and the vitality and
viability of Yeoviltown centre. The two proposalsare as follo ws:

e A mixed use development proposal by Abbey Manor Group and Sainsburys for Class B
land usesand a Class Al supermmatrket on land known as Bunford Parkin Yeovil The Class
Al store extendsto 8,443sq m gross.

e A proposalforthe redevelopment of the former Olds Garage site on Sherbome Road in
Yeovil Thispmposalincludesthe provisionofa Class Al store extending to 1,743sq m gross

and associated developmentincluding carparking and accessamangements.

Both proposals ie outside of the defined boundary of Yeovi town centre and therefore,
depending upon the scale of proposed floompace, issues of ‘town cenfre impact’ wilhe a

materale onside m tio n.

The development plan sets a threshold forthe assessment of impaectissues forretai land use
proposals of 2,500sq m gross®® and therefore the assessment of impaet is only a matenal
planning consideration for the Bunford Park proposal. SSDC amr considerng the complance
of both proposals against the sequential test and the scale of impacet of the Bunford Pak
pmoposalon investment in nearby town centres. Therefore, the scope of advice sought from
GVA in this instance is limited to the impact of the proposals on the vitality and viahility of

Yeoviltown centre.

Forthe avoidance of doubt, whilst the impact on the health of neathy town eentres is not a
materalconsideration forthe OldsGarage pmposalon itsown, an assessment of the trading
effectsofthatscheme isrequired in orderto assessthe cumulative inpactofboth proposalsin
orderfor SSDC to consider whether it can, potentially, grant planning pemission for Bunford
Parkin addition to the Olds Garage sc heme.

The Impactof Bunford Pavk

Following a detailed analysis ofthe applicant’ s supporting information and analysis, along with
our own assessment of impact, we have mrached the conclusion that the Bunford Park
supemarket is likely to have a clearadverse impact upon the viality and viabilty of Yeovi
town centre. In terms of the scale of this adverse impact, the key question is whether the

20 Whic h i the same asthe nationaldefault threshold o 2 5008q m in%fizgraph 26 of the NPPF

Mamwh 2018 gva.co.uk
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nature of this adverse impact is significant and/or serously affects the vitalty and viability of
the town centre, which are the thresholds setby the NPPFand the development plan.

4.6 We consider that, based upon the available nformation and analysis, this case is finely
balanced with a town centre which is seemingly in reasonable (but not strong) health and a
proposal which will emove a laige amount of expenditure/trips from the centre and lead to
both direet and indirect impacts. The scale of this change and the effect on key retailers is
such that, on balance, we consider that these ‘significant’ / ‘serious’ thresholds have heen
reached and when raching this conclusion we have taken into account the following

factors:

e  Whilst there isa large impactupon the convenience goods sector within the town centre,
this impact generally falls upon the Tesco Extra store. I is unlkely, in o ur o pinion, that this
store will close/substantially change asa consequence of the Bunford Park supemarket

proposal

e Assuming that the amount of comparison goods floorspace within the proposed
supermmatket is controlled by condition (see below), there wil be a smaller impact upon
the companson goods sectorin the town centre. However, this impact is still lamge, at

circa 4%-6% of annualtumover, which wilhave aneffecton the centre’s market share.

e 'There wilalso be a furthernegative financial impact associated with the committed non-

food retailunit at'The PeelCentre, Babylon Hil

¢ Given the unlikely event of closure ofthe anchorconvenience goods store ('Iesco)?!, the
focus will be on the indirect impacts associated with the loss of convenience and
companson goods shopping trps’expenditure from the centre. The avaiable evidence
indicates that lnked trps occur with both incentre and outof-centre
foodstores/supemarkets although there is a matenally higher propensity for linked tinps
between the town centre and town centre foodstores/supemarkets. Therefore, the lossof
expenditure from tftown centre foodstoressupemarkets wil have a clear knoeck-on
negative impact on trips elsewhere in the town centre as the proposed supemarket is

unlkely to replace these tripsto the same/similarextent.

¢ 'Thisadveme impactupon the amountofexpenditure and trpsin the town centre needsto
be set against the health of the town centre and the land uses which undempin its health
and attmctiveness. The comparison goods retail sectoris by farthe most popularsector
and this sector will lose 4%-6% of trade as a consequence of the direct impacts of the
proposal and possibly more trps/’expenditure as a consequence of indirect impacts.

Whilst food shopping lies second in terms of populanty, it is cleady stil a very popular

2 Although the poorsurvey-derived trading performance of kb eland could suggest that thig stom g not viahle in the longerte m
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reason forvisiting the centre fre que ntly and there islikely to he a significanteffecton these
trips.

4.7 As a consequence of the above conelusion, we recommend that SSDC treat the effects of
the proposed store upon the health of Yeoviltown centre as, onbalance, likely to signific antly
orseriously affect the health of Yeovi town eentre which would lead to a conflict with partof
Policy EP11 ofthe IncalPlan and paragraphs 26 and 27 of the NPPE.

4.8 However, the final decision on the severity/setiousness of the impact of the Bunford Park
supematrket proposal rests with SSDC offcem/members and, as a consequence, we
rcommend thatthe contentsof thisadvice report are taken into account when reaching a

finaldecision on thisissue, inc luding the follo wing fac to rs:

¢ ‘The health of Yeoviltown centre, including the key land use sectors which are impotantto

itsoverallhealth and attrac tive ne ss.

e 'The scale of trade loss from the town centre in terms of both convenience and

companson goodsexpenditure.
¢ The scale oftrading overap between the store and town centre’sley retailsectors.

¢ 'The indirectimpactsofthe proposalon Yeoviltown centre including the loss of linked trips
associated with loss of expenditure from existing town centre foodstore &/ supemarkets and

the potentialforlinked trips associated with the proposed supemarket.

Cumulative Impact of Olds Garage and Bunfond Park

4.9 We have alo considered the combined impact of the Olds Gamage and Bunford Park
proposals. Ouranalysis demonstrates that the combined effect of these proposed stores wil
increase the directnegative impactupon the annualtumoverof Yeovitown centre. The Olds
Garage store contrbutes a minority element to this combined impact and whilst it lesin an
edge of centre location (and thus could provide for better linked trps than out of centre
stores) the effect of pemitting Bunford Parkin addition to Olds Garmge will increase the scale

of negative impacton the town centre.

4.10  Assuch, we would advise the Council that, should it be minded to support the Olds Garage
applic ation, this would inc rease the severnty of the likely impact of the Bunford Park proposal
overand above the conclusions reached in relation to the solus impact of the Bunford Patk

poposal
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SO UTH SO MERSET DISIREC TC O UNC 1L
PRO PO SED SUPERMARKET, BUNFO RD PARK YEO VIL

TABIE1: POPUIATION WITHIN WYG STUDY AREA, BY ZONE

YEAR ZONE

1 2 3 4 5 6
2018 38445 13268 14361 14588 12838 21122
2021 39180 13489 14597 14794 13046 21338

29 abed

Notes:
Population data supplied by Expenan Iocation Analyst (January 2018)




SO UTH SOMERSETDISIRICTC O UNCIL
PRO PO SED SUPERMARKET, BUNFORD PARE, YEO VIL

TABIE 2: PER CAPITA CONVENIENCE GO O0DS EXPENDIIURE WTTHIN WYG STUDY AREA, BY ZONE

YEAR ZONE

1 2 3 4 5 6
2018 £1,895 £2.244 £2.164 £2.201 £2.159 £2.245
2021 £1,887 £2,935 £2.156 £2,192 £2.150 £2,236

g abed

Note s:
Base 2016 percapita expendiure data supphed by Experian Iocation Analyst (January 2018)
Forecastchange mconveneince goodsexpenditure to 2018 and 2021 based on contents of Figure 6 (Appendix 3} n Expevian Retai Planner Brie fing Note 15.



SO UTH SO MERSET DISIREC TC O UNC 1L
PRO PO SED SUPERMARKET, BUNFO RD PARK YEO VIL

TABIE 3: TOTALCONVENIENCE G 00DS EXPENDITURE WITHIN WYG STUDY ARFEA, BY ZONE

YFAR ZONE

1 2 3 4 5 6
2018 £72.8 £29.8 £31.1 £32.1 £27.7 £47.4
2021 £73.9 £30.1 £31.5 £32.4 £28.0 £47.7

79 abed

Notes:

Thtalexpenditure calculated using the contentsof Tables 1 and 2.




SOUTH SOMERSETDISIRICTCOTUNC IL
PRO PO SED SUPERMAREKET, BUNFORD PARK, YEO VIl

TABIE 4a: PER CAPITA COMPARISON G 00 DS EXPENDIIURE WITHIN WYG STUDY AREA, BY ZONE, 2018

YEAR ZONE
1 2 3 4 5 8
Clothing and footwear £688 £784 £757 £680 £672 £741
Books, CDs, DVDs £126 £185 £168 £164 £154 £182
Fumishing s and textiles £65 £109 £93 £90 £83 £99
Glassware, ute nsils, cbec ks, jewe llery, watches £168 £247 £211 £198 £179 £223
Toys, games, bicyecles, pels £361 £487 £436 £430 £408 £452
He alih and be auly goods £394 £493 £470 £448 £434 £489
Iarge elecircal goods £96 £111 £109 £99 £99 £115
Smallelecirical goods £143 £196 £187 £169 £156 £184
DIY and garnde ning £107 £179 £165 £161 £148 £177
Fumniture and campels £210 £271 £271 £234 £222 £262

Notes:
Base 2016 percapita expenditure data supplied by Experan Iocation Analyst (January 2018}
'UFbIecastchange incomparison goodsexpenditure to 2018 based on contentsof Figure 6 (Appendix 3) in Experian Retail Planner Briefing Note 15.

G9 abe



SOUTH SOMERSETDISIRICTCOTUNC IL
PRO PO SED SUPERMAREKET, BUNFORD PARK, YEO VIl

TABIE 4b: PER CAPITA COMPARISON G 00 DS EXPENDIIURE WITHIN WYG STUDY ARFEA, BY ZONE, 2021

YEAR ZONE
1 2 3 4 5 8
Clothing and footwear £733 £836 £807 £725 £717 £790
Books, CDs, DVDs £134 £197 £180 £175 £164 £194
Fumishing s and textiles £70 £116 £100 £96 £88 £106
Glassware, ute nsils, cbec ks, jewe llery, watches £179 £263 £225 £211 £191 £237
Toys, games, bicyecles, pels £385 £519 £464 £459 £435 £482
He alih and be auly goods £420 £526 £501 £477 £463 £521
Iarge elecircal goods £102 £118 £116 £1056 £1056 £123
Smallelecirical goods £153 £208 £199 £181 £167 £196
DIY and garnde ning £114 £191 £176 £171 £158 £189
Fumniture and campels £224 £289 £289 £249 £236 £279

Notes:
Base 2016 percapita expenditure data supplied by Experan Incation Analyst (January 2018}
'UFbIecastchange incomparison goodsexpenditure to 2021 based on contentsof Figure 6 (Appendix 3) in Experian Retail Planner Briefing Note 15.

99 abe



SO UTH SO MERSET DISIREC TC O UNC 1L
PRO PO SED SUPERMARKET, BUNFO RD PARK YEO VIL

TABIE5a: TOTALCOMPARISON G 0ODS EXPENDITURE WITHIN WYG STUDY AREA, BY ZONE, 2018

YEAR ZONE (£m)
1 2 3 4 5 6
Clthing and footwe ar £26.4 £104 £10.9 £9.9 £8.6 £15.7
Books, CDs, DVDs £4.8 £2.5 £2.4 £2.4 £2.0 £3.8
Fumishing s and te xiile s £2.5 £1.4 £1.3 £1.3 £1.1 £2.1
Glassware, ule nsik, cloe ks, jewellery, walches £6.4 £3.3 £3.0 £2.9 £2.3 £4.7
Thys, games, bicveles, pels £13.9 £6.5 £6.3 £6.3 £5.2 £9.5
He alth and be auly goods £15.1 £6.5 £6.7 £6.5 £5.6 £10.3
Iaige electrical goods £3.7 £1.5 £1.6 £1.4 £1.3 £2.4
Smallelectiicalgoods £5.5 £2.6 £2.7 £2.5 £2.0 £3.9
DIY and gande ning £4.1 £2.4 £2.4 £2.3 £1.9 £3.7
Fumiture and camels £8.1 £3.6 £3.9 £3.4 £2.8 £5.5

Notes:
Ttalcomparison goodsexpenditure calculated using the contentsof Tables 1 and 4a.

/9 abed



SO UTH SO MERSET DISIREC TC O UNC 1L
PRO PO SED SUPERMARKET, BUNFO RD PARK YEO VIL

TABIE5b: TOTALCOMPARISON G 0ODS EXPENDITURE WITHIN WYG STUDY AREA, BY ZONE, 2021

YEAR ZONE (£m)
1 2 3 4 5 6
Clthing and footwe ar £28.7 £11.3 £11.8 £10.7 £9.3 £16.9
Books, CDs, DVDs £5.3 £2.7 £2.6 £2.6 £2.1 £4.1
Fumishing s and te xiile s £2.7 £1.6 £1.5 £14 £1.2 £2.3
Glassware, ule nsik, cloe ks, jewellery, walches £7.0 £3.6 £3.3 £3.1 £2.5 £5.1
Thys, games, bieyveles, pels £15.1 £7.0 £6.8 £6.8 £5.7 £10.3
He alth and be auly goods £16.4 £7.1 £7.3 £7.1 £6.0 £11.1
Iaige electrical goods £4.0 £1.6 £1.7 £1.6 £1.4 £2.6
Smallelectiicalgoods £6.0 £2.8 £2.9 £2.7 £2.2 £4.2
DIY and gande ning £4.5 £2.6 £2.6 £2.5 £2.1 £4.0
Fumiture and camels £8.8 £3.9 £4.2 £3.7 £3.1 £6.0

Notes:
Ttalcomparison goodsexpenditure calculated using the contentsof Tables 1 and 4b.

g9 abed
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S0 UTH SOMERSETDETRE TC OUNC IL
PROFPO SUPERMA BEFT EUNFORD PARE, YEOVI

TABIE 6: CONVENIENCE G0 ODS MARKEI'SHARES, BY ZO NE (FRE-1LIDI, WESTHENFO RD)

STRE/ CENTRE FIRSTCHOICEMATN FOOTD SECOND CHOICEMA N FOOD T} P-UP FO-0 T SHO PPING
1 2 3 4 5 6 1 3 4 6 1 2 3 4 5 6
1- Cential Yeovil
Co-op, Mudford Road, Yeovi BA21 4NF 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.76% 0.00% 0.00% 0.00% 0.00% 0.00%
Co-op, S Michaels Avenue, Yenvi 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.76% 0.00% 0.00% 0.00% 0.00% 0.00%
Co-op, Stby Road, Yeovi, BA21 3HG 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.86% 0.00% 0.00% 0.00% 0.00% 4 48% 1.14% 0.00% 0.00% 0.00% 0.00%
Famnfoods, Shedome Road, Yeovi, BAZ1 4HA 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 119% 3.45% 0.687% 0.00% 0.00% 0.84% 2.24% 0.00% 1.44% 0.00% 0.00% 0.00%
CGloversTane and InwerMidle Street, Madet Street, Yeo vil, BAZ0|  0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Icelsnd, The Quedam Centre, kelSguare, Yeo vl BAZ0 1EY 2.25% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.87% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lidl Iyde Road, Yeo vi, BA21 6DW 13.25% 4.22% 11.31% B.74% 0.00% 4.13% 12.09% 5.02% 11.88% 9.54% 0.00% 3.54% 3.46% 2.59% 13.37% 0.00% 1.25% 1.16%
(M&SFhodhal Middle Street, Ye ovi, BA20 1TRE 0.66% 0.00% 1.34% 2.19% 0.00% 0.00% 1.37% 1.57% 2.00% 3.36% 213% 0.84% 2.44% 1.14% 3.60% 4.87% 0.00% 0.00%
One Stop, Rosebeny Avenue, Pen Mill, Yeovi 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 2.24% 0.00% 0.00% 0.00% 0.00% 0.00%
Quedam Shopping Centre, balSquare, Ye ovil, BA20 1EY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Thse o Bxpress, CavalierWay, Yeo vl BA21 5TB 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.31% 0.00% 0.00% 0.00% 0.00% 0.00% 9.93% 6.43% 0.00% 0.00% 0.00% 0.00%
Tesc o Bxpress, IehesterBoad, Yeovi, BAZ21 3BL 0.80% 0.00% 0.00% 0.00% 0.00% 0.00% 0.82% 0.00% 0.00% 0.00% 0.00% 0.00% 16.27% 8.95% 0.00% 0.00% 0.00% 0.00%
Tk sc o Express, The Forum, Ye ovil, BAZ1 310 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 11.63% 0.00% 0.00% 0.00% 0.00% 0.00%
Tesc o Fxtra, Queensway Place, Yeo vi BA20 1DL 37.76% 31.42% 28.14% 2047% 11.28% 12.10% 29.14% 24.72% 22.54% 19.69% T.26% 12.90% 20.49% 10.52% 10.76% 2.71% 0.00% 5.63%
The PeelCentre (Next, Boots, Matalan, TKMaxx, Aggos PetsatHngd  0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Yeovil 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 187% 0.00% 0.00% 0.00% 0.73% 0.00% 3.25% 12.82% 10.37% 1.72% 1.05% 0.00%
2 - North Yeovi
Houndstone Re tadPark (Homebase, OakFumiturebnd, Harveys - 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Ik he ster 0.00% 3.32% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.94% 0.00% 0.00% 0.00% 0.00%
Iocalshops Limington Village Ce ntre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 4.57% 0.00% 0.00% 0.00% 0.00%
Iocalshops North Cadbury Vil ge Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.94% 0.00% 0.00% 0.00% 0.00%
Localshops Queen Camel Vilkge Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 9.89% 0.00% 0.00% 0.00% 0.00%
Iocalshops Spaddord Vilage Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 277% 0.00% 0.00% 0.00% 0.00%
2 - South Yeovil
(Asda, Preston Road, Yeovi BA20 2HE 24.55% 22.68% 19.77% 21.71% 743% 1.38% 20.54% 20.88% 16.54% 17.42% 9.30% 247% 13.09% 5.36% 11.05% 0.99% 2.85% 2.02%
Iocalshops Bast CokerVilage Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.44% 0.00% 0.00% 0.00%
Iocalshops Haldoek Village Cente 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.60% 0.00% 0.00% 0.00%
Localshops West CokerVilage Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 5.57% 0.00% 0.00% 0.00%
IysanderRoad RetaldPad (B&G, B&M Ba g a ins) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Momsons, IysanderRoad, Yeovi BA20 2AT 13.11% T.T9% 32.39% 1217% 4.15% 1.59% 15.97% 13.74% 34.32% 10.58% 4.98% 2.30% 5.19% 277% 30.81% 0.99% 0.00% 0.00%
4 - WestYeovil
Co-op, Marock Shopping Centre, Mario ck, TA12 6DL 0.00% 0.00% 0.00% 1.51% 0.00% 0.00% 0.00% 0.00% 0.00% 5.61% 0.00% 0.00% 0.00% B8.79% 0.00% 33.73% 0.00% 0.00%
Co-op, Montacute Road, Stoke-sub-hamdon, TA14 6T 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 2.30% 0.00% 0.00% 0.00% 0.00% 0.00% 5.27% 0.00% 0.00%
Co-op, S Jame s Sre e t, South Pe therton, TA13 5B 0.00% 0.00% 0.00% 241% 0.00% 0.00% 0.00% 0.00% 0.00% 1.68% 0.00% 0.00% 0.00% 0.00% 0.00% 12.09% 0.00% 0.00%
Iocalshops Montacute Village Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.99% 0.00% 0.00%
Marto ck 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 11.42% 0.00% 0.00%
(Marto ek Shopping Centre, North Sreet, Marto ek, TAL2 6DI 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Stoke sub Hamdon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 5.43% 0.00% 0.00%
5 - Crewkeme
Co-op (BUDGENS), Faldand Square, Crewke me, TALE TJE 0.00% 0.00% 0.00% 0.00% 0.70% 0.00% 0.00% 0.00% 0.00% 0.00% 1.45% 0.00% 0.00% 0.00% 0.00% 0.00% 3.34% 0.00%
Co-op, Enapp, Me o tt, TA16 5NG 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 9.75% 0.00%
C e wke me 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 21.16% 0.00%
Lidl The George Shopping Centre, Crewkeme, TALE 711 0.00% 0.00% 0.00% 5.01% 35.82% 0.00% 0.00% 0.00% 0.00% 8.45% 30.43% 0.00% 0.00% 0.00% 0.00% 0.00% 38.05% 0.00%
Iocalshops Memp b Village Ce ntre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.25% 0.00%
The George Shopping Centre, Crewke me, TALR 7IIT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
(Wa it se, So uth Stre e t, Cre wkeme , TA1R BDA 0.00% 0.00% 4.56% 9.98% 33.68% 0.00% 0.00% 0.00% 3.09% B.75% 32.97% 0.00% 0.00% 0.00% 5.57% 2.74% 14.34% 0.00%
6 - Shehome
Budgens YeovilRoad, Shedoume 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 4.35%
Co-op, Cold Harbour, Mibome Port (Shedb ome ), DTS 5E 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 14.45%
Co-op, Westbridge Pad Sherbome, DD 6AW 0.00% 0.00% 0.00% 0.00% 0.00% 0.95% 0.00% 0.00% 0.00% 0.00% 0.00% 1.01% 1.76% 0.00% 0.00% 0.00% 0.00% 6.290%
Iocalshops Bishop'sCaundle Village Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 2.02%
Localshops Chadion Horethome Vilage Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
Iocalshops Chetnole Village Cente 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
Iocalshops Ieigh Villa ge Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.16%
Localshops Thomford Village Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.16%
Iocalshops Yetmingte rVillage Centre 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.49%
Mibome Port 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 2.56%
Sa insb urys, Ludbo wme Road, She dome, DB 3ND 4.00% 5.40% 0.87% 0.00% 0.00% 46.20% 137% 3.50% 0.80% 0.00% 0.00% 54.72% 0.00% 0.00% 0.00% 0.00% 0.00% 25.14%
She b ome 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.14% 0.00% 0.00% 0.00% 12.15%
(Waitmse, Cheap Sweet, Sherbome, DT 3B3 247% 10.93% 0.00% 0.00% 0.00% 24 45% 0.00% T.09% 182% 0.00% 0.00% 15.31% 0.00% 5.52% 0.00% 0.00% 0.00% 13.08%
Outside Smdy Avea 1.15% 14.24% 1.83% 17.81% T16% 9.21% 3.31% 19.20% 5.70% 14.682% 10.76% B.06% 0.00% 13.73% 2.684% 17.08% B96% 2.56%

Note s: made tshare data take n fiom WYG household swvey.
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TABIE 7: CONVENIENCE G 0 0DS TUENO VER, BY ZONE (FEE- 1IDL, WESTHENFOFD? 2018

0/ abed

SIORE! CENTHE HESTCHOICEMAIN FOOD SECOND CHOICEMAIN FOOD T FUPFO 0D SHOFFING TOTAL
1 2 3 4 5 4§ & 2 3 4 5 G 1 2 3 4 5 G (£m }
1- CentralYeovi
Co-op, Mudford Enad, Yeovil BAZL 4NF 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.3 £0.0 20.0 £0.0 20.0 £0.0 20.3
Co-op, St Michaels Avenue, Yeovil 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.3 £0.0 20.0 £0.0 0.0 £0.0 20.3
Co-op,StbyRoad, Yeovid BAZL 3EG £0.0 £00 £0.0 £00 £0.0 £00 £00 201 £00 £0.0 £00 £0.0 207 £01 £0.0 £00 £0.0 £00 208
Fammfoods, Shetbome Road, Yeovil BAZ1 4HA 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.3 204 201 20.0 £0.0 0.2 20.3 £0.0 0.1 £0.0 20.0 £0.0 214
Gbverslane and LowerMiddle Street, Matket Street, Yeo vil BAZ0 20.0 £0.0 20.0 £0.0 0.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 0.0 £0.0 20.0 £0.0 0.0
Leland, The Quedam Centre, el Square, Yeovil BAZD 1EY 207 £00 £0.0 £00 £0.0 £00 £00 £0.0 £01 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £00 207
Lidl Lyde Eoad, Yeovil BAZ1 5DW 23.9 £0.5 214 £0.9 20.0 £0.8 £3.5 20.6 215 £1.2 £0.0 20.7 20.5 £0.2 20.8 £0.0 0.1 201 216.6
(M&SFoodhall Midd ke Street, Yeovil BAZ0 LIE 0.2 £0.0 0.2 £0.3 20.0 Z£0.0 204 20.2 £0.2 204 £0.2 0.2 204 201 0.2 £0.3 20.0 £0.0 233
One Stop, Bosebemy Avenue, Pen Mill Yeovil £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.3 £00 £0.0 £00 £0.0 £00 £0.3
Quedam Shopping Centre, val Sguare, Yeo v, BA2D 1EY 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.0 £0.0 20.0 £0.0 20.0
B sco Express, CavablerWay, Yeovil BAZ15TH 20.0 £0.0 20.0 £0.0 20.0 £0.0 £1.0 20.0 £0.0 20.0 £0.0 20.0 214 204 20.0 £0.0 0.0 £0.0 228
T sco Express, khesterRBoad, Yeovil, BAZ1 3HL £0.2 £00 £0.0 £00 £0.0 £00 £02 £0.0 £00 £0.0 £00 £0.0 £24 £05 £0.0 £00 £0.0 £00 £34
B sco Express, The Forum, Yeovil, BA21 3TL 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 217 £0.0 20.0 £0.0 20.0 £0.0 217
B sco Extra, Queensway Flace, Yeovil BA20 1DL £11.0 £3.7 23.5 £2.6 £1.3 £2.3 £8.5 229 £2.8 225 208 224 23.0 Z20.6 20.7 £0.2 0.0 £0.5 2494
The PeelCentre {Next, Boots, Matalan, TK Maxx, Argos Petsat Honl £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £00 £0.0
Ye o vil 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.5 20.0 £0.0 20.0 Z0.1 20.0 20.5 £0.8 20.6 201 0.1 £0.0 227
2 . Nonh Yeovi
bundstons RetalPatk{(Homebass, OakFamiurebod, Harve ys, T £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £00 £0.0
Ik hester 20.0 204 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 201 20.0 £0.0 20.0 £0.0 20.5
localshops Lming lon Vilage Centre 20.0 £0.0 20.0 Z£0.0 20.0 Z£0.0 £0.0 20.0 £0.0 20.0 Z£0.0 20.0 20.0 £0.3 20.0 Z£0.0 20.0 £0.0 20.3
Incalshops North Cadbury Vilage Centre £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £01 £0.0 £00 £0.0 £00 £0.1
localshops, Queen CamelVillage Centre 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 Z0.6 20.0 £0.0 20.0 £0.0 20.6
Iocalshops, Sparkiord Vilage Cente 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.2 20.0 £0.0 20.0 £0.0 0.2
3 - South Ye ovil
Asda, Preston Road, Yeovil BAZ0 2HB 7.2 £2.7 225 £2.8 20.8 £0.3 £8.6 225 £2.1 222 £1.0 20.5 £1.9 £0.3 20.7 201 0.2 £0.2 2364
localshops East CokerVilage Centre 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.1 £0.0 0.0 £0.0 0.1
Incalshops HalstockVillage Cente £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.2 £00 £0.0 £00 £0.2
localshops, West CokerVillage Centre 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.3 £0.0 20.0 £0.0 20.3
LysanderHoad Hetai Park (B&Q, B&M Bagains) 20.0 Z0.0 20.0 Z0.0 20.0 Z20.0 Z0.0 20.0 Z0.0 20.0 Z0.0 20.0 20.0 £0.0 20.0 £0.0 20.0 £0.0 20.0
Momisons, IysanderRoad, Yeovil BA20 2ATT £38 £09 240 Z16 £0.5 £03 £47 Z16 £43 £14 £06 £0.4 208 £02 £19 £01 £0.0 £00 £26.9
4 . West Yeovi
Co-op, MartockShopping Centre, Mattoc k, TAL12 DL 20.0 £0.0 20.0 £0.2 20.0 Z£0.0 £0.0 20.0 £0.0 20.7 Z£0.0 20.0 20.0 £0.5 20.0 £2.2 20.0 £0.0 23.6
Co-op, Montacute Boad, Sioks -sub-hamd on, TA14 6UQ £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.3 £00 £0.0 £0.0 £00 £0.0 £03 £0.0 £00 £0.6
Co-op, StJames Stree t, South Pe theton, TA13 5B3 20.0 £0.0 20.0 £0.3 20.0 £0.0 £0.0 20.0 £0.0 0.2 £0.0 20.0 20.0 £0.0 20.0 £0.8 20.0 £0.0 £1.3
Iocalshops, Montacute Vil ge Centre 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.0 201 0.0 £0.0 0.1
Marock £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £07 £0.0 £00 207
Martock Shopping Centre, North Street, Martock, TA12 6DL 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.0 £0.0 20.0 £0.0 20.0
Soke sub Hamdon 0.0 £0.0 20.0 £0.0 0.0 £0.0 £0.0 0.0 £0.0 20.0 £0.0 0.0 20.0 £0.0 0.0 £0.3 20.0 £0.0 0.3
5 - Crewkeme
Co-op (BUDGENS, Fallkknd Square, Cre wkeme, TA18 7J5 20.0 Z0.0 20.0 Z0.0 20.1 Z0.0 Z0.0 20.0 Z0.0 20.0 £0.2 20.0 20.0 £0.0 20.0 £0.0 0.2 £0.0 204
Co-op, Knapp, Memmo tt, TALG GNG 20.0 £0.0 20.0 £0.0 0.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 0.0 20.0 £0.0 0.0 £0.0 20.5 £0.0 20.5
Cre wkeme £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £12 £00 £12
Lidl The George Shopping Centre, Cre wkerne, TAL8 7L 20.0 £0.0 20.0 Z20.6 23.9 £0.0 £0.0 20.0 £0.0 211 £3.4 20.0 20.0 £0.0 20.0 £0.0 221 £0.0 £11.2
Iocalshops Memiott Village Centre 20.0 £0.0 20.0 £0.0 20.0 Z£0.0 £0.0 20.0 £0.0 20.0 Z£0.0 20.0 20.0 Z£0.0 20.0 Z£0.0 0.1 £0.0 0.1
The Geomge Shopping Centre, Cre wkame, T4 18 71T £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £00 £0.0
(Waitrose, South Street, Cre wheme, TAL18 8DA 20.0 £0.0 20.6 £1.3 23.7 £0.0 £0.0 20.0 204 20.9 £3.7 20.0 20.0 £0.0 20.3 £0.2 20.8 £0.0 2118
6 . Shertbome
Budgens, YeovilEoad, Shethoume £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £04 £0.4
Co-op,Cold Hatbour, Mibome Port (She b ome), D'R GEL 20.0 20.0 20.0 Z0.0 20.0 Z0.0 Z0.0 20.0 20.0 20.0 Z0.0 20.0 20.0 £0.0 20.0 £0.0 20.0 £14 214
Co-op, Westbrid ge Park, Shertbome, D'IP 6AW 20.0 £0.0 20.0 £0.0 20.0 £0.2 £0.0 20.0 £0.0 20.0 £0.0 20.2 20.3 £0.0 20.0 £0.0 0.0 Z0.6 £1.2
Incalshops Bishop's Caundle Vilage Centre £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £02 £0.2
localshops Charton Horethome Vilage Cente 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.0 £0.0 20.0 201 0.1
localshops, Chetnok Vilage Centre 20.0 £0.0 20.0 £0.0 0.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 0.0 20.0 £0.0 0.0 £0.0 20.0 201 0.1
Incalshops leghVilkge Centre £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £01 £0.1
Iocalshops, Thomford Vil ge Centre 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 £0.0 20.0 £0.0 20.0 201 0.1
localshops, Yetminster Vil ge Cente 20.0 £0.0 20.0 Z£0.0 20.0 Z£0.0 £0.0 20.0 £0.0 20.0 Z£0.0 20.0 20.0 Z£0.0 20.0 Z£0.0 20.0 £0.3 20.3
(Mibome Port £0.0 £00 £0.0 £00 £0.0 £00 £00 £0.0 £00 £0.0 £00 £0.0 £0.0 £00 £0.0 £00 £0.0 £02 £0.2
Sainsburys, lnudboume Eoad, Shetbome, DIF 3ND £1.2 206 0.1 £0.0 20.0 £8.8 204 204 201 20.0 £0.0 2104 20.0 £0.0 20.0 £0.0 20.0 £2.4 £24.3
Shetbome 20.0 £0.0 20.0 £0.0 20.0 £0.0 £0.0 20.0 £0.0 20.0 £0.0 20.0 20.0 201 20.0 £0.0 0.0 £1.2 £1.2
(Waitmse, Cheap Street, Shetboms, DI 3BA 207 £13 £0.0 £00 £0.0 £4 6 £00 £0.8 £02 £0.0 £00 £2.9 £0.0 £03 £0.0 £00 £0.0 £12 £122
Ouiside Study Area 20.3 217 20.2 £2.3 20.8 ZL7 Z1.0 223 20.7 £1.9 £1.2 £1.2 20.0 20.8 20.2 Z1.1 204 £0.2 Z£13.0

Notas: study ara derived tumovercalsulatsd by applying market share to avaiable e xpenditure perzones
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S0 UTH SO MERSFT DETRIC TC O TNC IL
PROPO SED SUPERMARKET BUNFORD PARK YEOVIL

TABIE 8: CONVENIENCE GO ODS TURNO VER, BY ZONE (PRE- 1IDL, WESTHENFORD) 2018 - SUMMARY

SIDRE/ CENTRE TOTL
1 2 3 4 5 & (£m )
1 - Central Yeovil
Co-op, Mudford Road, Yeovil BA21 4NP £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-op, StMichael Avenue, Yeovil 03 200 0D 200 0D 200 E0.3
Co-op, Sty Read, Yeovil BA21 3EF £0.7 £0.2 £0.0 E0.0 £0.0 0.0 £0.8
Farmfoods, Shedome Road, Yeovi BA21 4HA £0.7 E04 £0.2 0.0 £0.0 £0.2 £14
GloversIane and lowerMiddle Street, Madet S et, Yeovi BAZ0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Eeland, The Quedam Centm, helSjuam, Yeovil BA20 1EY 07 200 01 200 0D 200 0T
Lid], Iyde Road, Yeovil BA21 5DW £7.9 £13 £3.7 £21 £0.1 £16 £18.8
(M&SFoodhall Middls Street, Yeovi, BA20 1IE £0.9 £03 £0.6 £1.0 £0.2 £0.2 £33
One Stop, Rosebeny Avenue, Pen Ml Yeovi £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Quedam Shepping Centre, alSjuare, Yeovi BAZ0 1EY £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Tese o Brpiess, Cavalber Way, Yeovil BA21 5TB £2.4 £04 £0.0 £0.0 £0.0 £0.0 £2.8
Thec o Frpmss, InhesterRoad, Yeovil BA21 3EL 28 £05 0D 200 0D 00 £34
Te sc 0 Frpress, The Forum, Yeovil BA21 3T1 £1.7 £0.0 £0.0 £0.0 £0.0 £0.0 £4.7
Thec o Frira, Queensway Place, Yeovi, BA20 1D1 £225 273 ET0 £53 £21 £53 £494
The PeelCentr: (Next, Brots, Matalan, TKMaxx, Argos, Pets at Ho m) £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Yeovi £1.0 E08 £0.6 E01 £0.1 0.0 £2.7

AIDL Olds Garage
2 - Nonth Ye ovil

Ho und stone RetallPark(Homebase OakFumitursland, Harveys, Hy £0.0 £0.0 £0.0 200 0D 200 0D
I hester £0.0 £05 £0.0 £0.0 £0.0 £0.0 £05
Loealshops Dmnington Vilage Cente £0.0 £0.3 £0.0 £0.0 £0.0 £0.0 £0.3
Iocalshops Noth Cadbuy Vilage Centre £0.0 £01 £0.0 £0.0 £0.0 £0.0 £0.1
Iocalshops Queen CamelVilage Cente £0.0 £0.6 £0.0 £0.0 £0.0 £0.0 £0.6
localshops, Spardkiond Vilage Cente £0.0 £02 £0.0 £0.0 £0.0 £0.0 £0.2
3 - South Yeo vil

Asda, Preston Road, Yeovi, BA20 2HE £17.7 £55 £5.2 £51 £2.0 £0.9 £354
localshops Fast CokerVikhge Centre £0.0 0.0 £0.1 E0.0 £0.0 0.0 £0.1
localshops HalstoeckVilage Centr: £0.0 E0.0 £0.2 0.0 £0.0 E0.0 £0.2
Iocalshops West CokerVillage Centee £0.0 £0.0 £0.3 £0.0 £0.0 £0.0 £0.3
IysanderRoad Retail Padk (B&E), B&M Barga ins) £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Mo misons, IpsanderRoad, Yeovil, BA20 24T £0.2 £27 £10.2 £3.0 £1.0 £0.7 £28.9
Sa insh urys, Bunford Padk

Lid ] West He ndfond

4 - WestYeovi

Co-op, Magoek Shopping Centre, Martoe k TA12 6DI £0.0 205 £0.0 £31 £0.0 £0.0 £3.6
Co-op, Montac ute Boad, Stoke-sub-hamdon, TAl4 610G 0D 200 0D 208 0D 00 0B
Co-op, StJames Smet, South Pethe on, TA13 5B 0D 200 0D £13 0D 200 13
Iocalshops Montacute Vilage Cente 0.0 200 0.0 £01 0.0 £00 i01
Martoek £0.0 E0.0 £0.0 E0.7 £0.0 E0.0 £0.7
MartoekShopping Centre, Nosth Stee et, Mao ek, TA12 6DI £0.0 E0.0 £0.0 0.0 £0.0 0.0 £0.0
Sto ke sub Hamdon £0.0 0.0 £0.0 £0.3 £0.0 E0.0 £0.3
5 - Crewkeme

Co-0p (BUDGENS), Falkland Syuars, Crewkeme, TA1S TJS £0.0 £0.0 £0.0 £0.0 £04 £0.0 £04
Co-0p, Knapp, Meminit, TA168 5NQ £0.0 £0.0 £0.0 £0.0 £05 £0.0 £05
C e whe me £0.0 E0.0 £0.0 0.0 £1.2 0.0 £1.2
Lid], The Geogge Shopping Centre, Crewkeme, TALS TIT £0.0 £0.0 £0.0 £1.7 £54 £0.0 £11.2
localshops Memiott Vilage Centr: £0.0 E0.0 £0.0 E0.0 £0.1 E0.0 £0.1
The Geosrge Shopping Cente, Cewksme, TA1E TIIT 0.0 200 0.0 200 0.0 00 0.0
Waitm se, South Street, Crewke me, TA1E DA £0.0 £0.0 £1.3 £23 £8.2 £0.0 £118
6 - Shethome

(Budgens YeoviRoad, Shedoame £0.0 £0.0 £0.0 £0.0 £0.0 £04 04
Co-op, Cold Hadtour Mibome Port (She thome ), DD 5EL £0.0 £0.0 £0.0 £0.0 £0.0 £14 £14
Co-op, Westbddge Pads, Shebome, DD 6AW £0.3 E0.0 £0.0 E0.0 £0.0 E1.0 £1.2
Iocalshops Bishop's Caundle Vilage Centm 0.0 200 0.0 200 0.0 £02 i02
Iocalshops, Chadion Horsthome Vilage Centr 0.0 200 0.0 200 0.0 £01 i01
localshops, Chetnole Vil ge Centrs £0.0 £0.0 £0.0 £0.0 £0.0 £01 £0.1
localshops Lejgh Vilage Centr: £0.0 E0.0 £0.0 0.0 £0.0 E01 £0.1
Loealshops, Thomford Vilage Centie £0.0 £0.0 £0.0 £0.0 £0.0 £01 £0.1
Loealshops, Yetminste rVib ge Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.3 £0.3
Mibome Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.2 £0.2
Sainsburys, Iudboume Road, Sherbomes, DTS 3ND £186 L1, £0.2 £0.0 £0.0 £215 £24.3
Shehome £0.0 £01 £0.0 £0.0 £0.0 £12 £1.2
(Walwse, Cheap Steeet, Sherbome, DD 3BA £0.7 £25 £0.2 E0.0 £0.0 E88 £12.2
Duiside Sindy Area £1.3 £48 £11 £5.3 £24 £31 £18.0

Notes: study ama derved tumovercaleulated by appling madtetshar to avalabl: expendRur: perzones



S0 UTH SO MERSFT DETRIC TC O TNC IL
PROPO SED SUPERMARKET BUNFORD PARK YEOVIL

TABIE 9: CONVENIENCE G 00 DS MARKET SHARE, BY ZONE (FRE-LIDL, WESTHENFORD) 2018 - SUMMARY

SIDRE/ CENTRE

2/ abed

1 2 3 4 5 &
1 - Central Yeovil
Co-op, Mudford Road, Yeovil BA21 4NP 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, StMichael Avenue, Yeovil 04% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Sty Read, Yeovil BA21 3EF 0.9% 0.6% 0.0% 0.0% 0.0% 0.0%
Farmfoods, Shedome Road, Yeovi BA21 4HA 0.9% 14% 0.6% 0.0% 0.0% 0.3%
GloversIane and lowerMiddle Street, Madet S et, Yeovi BAZ0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eeland, The Quedam Centm, helSjuam, Yeovil BA20 1EY 0.9% 0.0% 0.3% 0.0% 0.0% 0.0%
Lid], Iyde Road, Yeovil BA21 5DW 10.8% 4.2% 11.9% B.5% 0.3% 33%
(M&SFoodhall Middls Street, Yeovi, BA20 1IE 1.3% 0.9% 21% 3.2% 0.9% 0.3%
One Stop, Rosebeny Avenue, Pen Ml Yeovi 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shepping Centre, alSjuare, Yeovi BAZ0 1EY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tese o Brpiess, Cavalber Way, Yeovil BA21 5TB 3.3% 1.3% 0.0% 0.0% 0.0% 0.0%
Thec o Frpmss, InhesterRoad, Yeovil BA21 3EL 3.0% 18% 0.0% 0.0% 0.0% 0.0%
Tk se o0 Frpmss, The Forum, Yeovi BA21 3T1 2.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Thec o Frira, Queensway Place, Yeovi, BA20 1D1 30.9% 24 B% 22 4% 18.8% TA% 111%
The PeelCentr: (Next, Brots, Matalan, TKMaxx, Argos, Pets at Ho m) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Yeovi 14% 2.6% 2.1% 0.3% 0.5% 0.0%
AIDL Olds Garage 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
2 - Nonth Ye ovil
Ho und stone RetallPark(Homebase OakFumitursland, Harveys, Hy 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
I hester 0.0% 1.5% 0.0% 0.0% 0.0% 0.0%
Loealshops Dmnington Vilage Cente 0.0% 0.9% 0.0% 0.0% 0.0% 0.0%
Iocalshops Noth Cadbuy Vilage Centre 0.0% 0.2% 0.0% 0.0% 0.0% 0.0%
Iocalshops Queen CamelVilage Cente 0.0% 2.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops, Sparkiord Vilage Centr 0.0% 0.8% 0.0% 0.0% 0.0% 0.0%
3 - South Yeo vil
Asda, Preston Road, Yeovi, BA20 2HE 24 3% 18.5% 18.7% 15.8% 7.3% 1.8%
Iocalshops East CokerVilk ge Centee 0.0% 0.0% 0.3% 0.0% 0.0% 0.0%
Iocalshops Halstoe kVilage Cente 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Iocalshops West CokerVillage Centee 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
IysanderRoad Retail Padk (B&E), B&M Barga ins) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mo misons, IpsanderRoad, Yeovil, BA20 24T 12.7% 9.2% 32.8% 9.3% 3.7% 1.6%
Sa insb urys, Bunford Padk 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lid L We st He ndford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
4 - WestYeovi
Co-op, Magoek Shopping Centre, Martoe k TA12 6DI 0.0% 1.8% 0.0% 9.6% 0.0% 0.0%
Co-op, Montac ute Boad, Stoke-sub-hamdon, TAl4 610G 0.0% 0.0% 0.0% 2.0% 0.0% 0.0%
Co-op, StJames Smet, South Pethe on, TA13 5B 0.0% 0.0% 0.0% 41% 0.0% 0.0%
Iocalshops Montacute Vilage Cente 0.0% 0.0% 0.0% 0.2% 0.0% 0.0%
Martoek 0.0% 0.0% 0.0% 2.3% 0.0% 0.0%
MeartoekShopping Centee, Nosth Stee et, Mao ek, TA12 6D1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sto ke sub Hamdon 0.0% 0.0% 0.0% 11% 0.0% 0.0%
5 - Crewkeme
Co-0p (BUDGENS), Falkland Syuars, Crewkeme, TA1S TJS 0.0% 0.0% 0.0% 0.0% 1.5% 0.0%
Co-0p, Knapp, Meminit, TA168 5NQ 0.0% 0.0% 0.0% 0.0% 1.9% 0.0%
C e whe me 0.0% 0.0% 0.0% 0.0% 4.2% 0.0%
Lid], The Geogge Shopping Centre, Crewkeme, TALS TIT 0.0% 0.0% 0.0% 5.4% 34.0% 0.0%
localshops Memiott Vilage Centr: 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
The Geosrge Shopping Cente, Cewksme, TA1E TIIT 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Waitm se, South Street, Crewke me, TA1E DA 0.0% 0.0% 4.2% 7.2% 29.5% 0.0%
6 - Shethome
(Budgens YeoviRoad, Shedoame 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Co-op, Cold Hadtour Mibome Port (She thome ), DD 5EL 0.0% 0.0% 0.0% 0.0% 0.0% 2.9%
Co-op, Westbddge Pads, Shebome, DD 6AW 04% 0.0% 0.0% 0.0% 0.0% 2.0%
Iocalshops Bishop's Caundle Vilage Centm 0.0% 0.0% 0.0% 0.0% 0.0% 04%
Iocalshops, Chadion Horsthome Vilage Centr 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Iocalshops, Chetnole Vil ge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
localshops Lejgh Vilage Centr: 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Loealshops, Thomford Vilage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Loealshops, Yetminste rVib ge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Mibome Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.5%
Sainsburys, Indboume Boad, Shedome, DTP 3ND 21% 38% 0.6% 0.0% 0.0% 45 4%
Shehome 0.0% 0.2% 0.0% 0.0% 0.0% 2.4%
(Walwse, Cheap Steeet, Sherbome, DD 3BA 1.0% 8.3% 0.7% 0.0% 0.0% 18.5%
Duiside Sindy Area 1.8% 16.1% 3.5% 16.4% 8.6% 6.6%




SO UIH SO MERSETI'DISIRICTC O UNC 1L
PRO PO SED SUPERMAREKET, BUNFORD PARE, YEOVIL

TABIE 10: TURNOVER AND TRADE DRAW OFIIDL, WESTHENDFO RD

ZONE TOTAL
1 2 3 4 5 6

Ttalnetsalesara 1583
Convenience goodsfloorspace (sq m net) 1266
Companson goodsfloorspace (sq m net) 317
Salesdensity (£/sq m) £7,760
Convenience goods tumover(£m) £9.8
Compamnson goods tumover(£m) £2.5
Convenience goodstmde draw (%) 25% 5% 40% 25% 5% 0% 100%
Convenience goodstrade draw (£m) £2.5 £0.5 £3.9 £2.5 £0.5 £0.0 £9.8

o =

«Q

D

~J Notes:

WhNetsalksarea figure taken from WYG retail planning state ment.
Assumed that 80% oftotalnetsalesisdevoted to convenience goodssales.
Salesdensity forLidltaken from 2017 edition of Retail Rankngs (pub lished by Mintel).
Pattem oftrade draw isa GVA forecast.




S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE11: CONVENIENCEGOODS TRADE DIVERSION (%) TO 1IDL; WESTHENFORD

STORE/ CENTRE

) abed

1 2 3 4 5 [
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, tMichaels Avenue, Yeovil 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, Sthy Read, Yeovi, BAZ1 3EG 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Farmfoods, Shetbome Road, Yeovi, BA21 4HA 0.1% 0.3% 0.1% 0.0% 0.0% 0.1%
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY 0.1% 0.0% 0.0% 0.0% 0.0% 0.0%
Lid], Iyde Road, Yeovi, BAZ1 5DW 34.2% 19.8% 34.8% 31.8% 2.1% 28.4%
M&SFhodhall Middle Steet, Yeo vil BA20 1IE 0.2% 0.2% 0.3% 0.8% 0.3% 0.1%
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tosco Express, CavalierWay, Yeovil BAZL 5UB 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesce Express, Ic hesterRoad, Yeovil RA21 3BEL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tosce Extra, Queensway Place, Yeovil BA20 1DL 29.2% 34.6% 19.6% 24.3% 18.3% 253.7%
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Yeo vil 0.2% 0.6% 0.3% 0.1% 0.2% 0.0%
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ichester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Immgton Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alsho ps, North Cadbury Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, Queen CamelVillage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Jparkfond Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB 23.0% 26.0% 14.6% 28.2% 17.9% 4.1%
Iocalchops, Bast CokerVillage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops, Halstock Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, West CokerVilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
LysanderFRoad Retai Park (B&Q, B&M Bargams} 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT 12.0% 12.9% 28.7% 13.6% 9.0% 3.3%
4 - We st Yeovil
Co-op,Martock Swepping Centre, Martock TA12 6DI 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, StJames Stree t, South Pe therton, TALS 588 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Montacute Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Martock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stole sub Hamdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op,Enapp, Memio tt, TALG 5NQ 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cre wkeme 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 0.0% 0.0% 0.0% 2.6% 28.0% 0.0%
Localchops, Membtt Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Geoige Shopping Centre, Crewkeme, TR 18 7IL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Waitmse, South Street, Crewkeme, TA18 8DA 0.0% 0.0% 1.2% 3.5% 24.3% 0.0%
6 - Bherdhome
[Budgens, YeovilRead, Shetboume 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, Westhidge Padg Shethome, DO 6AW 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc al sho ps, Bishep's Caundle Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, Charton Horethome Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalchops, Chetole Vilage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loc alshops, Ieigh Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alsho ps, Thomford Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, YetmmsterVilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
bibcme Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Samsburys, [ludboume Road, Sherbome, DD 3ND 0.7% 1.7% 0.2% 0.0% 0.0% 32.2%
Sherthome 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Waitiose, Cheap SBtreet, Shethome, DD 3BA 0.3% 3.9% 0.2% 0.0% 0.0% 13.1%
Outside Study Area 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%




S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE12: CONVENIENCEGOODS TRADE DIVERSION (£m) TO 1IDL; WESTHENF) RD

G/ abed

STORE/ CENIRE TOTAL
1 2 3 4 5 [ (£m)
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Co-0p, tMichaels Avenue, Yeovil £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Co-0p, Sthy Read, Yeovi, BAZ1 3EG £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Farmfoods, Shethome Road, Yeovi, BA21 4HA £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Lid], Iyde Road, Yeovi, BAZ1 5DW £0.8 £0.1 £14 £0.8 £0.0 £0.0 £3.1
M&SFhodhall Middle Steet, Yeo vil BA20 1IE £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Tosco Express, CavalierWay, Yeovil BAZL 5UB £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Tesco Express, Ic hesterRoad, Yeo vil BAZ21 3BL £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Tosce Extra, Queensway Place, Yeovil BA20 1DL 207 £0.2 208 £0.6 £0.1 £0.0 £2.3
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £20.0
Yeo vil £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £20.0
Ichester £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ioc alchops, Immgton Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ioc alsho ps, North Cadbury Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Ioc alshops, Queen CamelVillage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Ioc alchops, Jparkfond Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB £0.6 £0.1 £0.6 £0.6 £0.1 £0.0 £1.9
Iocalchops, East CokerVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Localshops, Halstock Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ioc alshops, West CokerVilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
LysanderFRoad Retai Park (B&Q, B&M Bargams} £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT £0.3 £0.1 211 £0.3 £0.0 £0.0 £1.9
4 - We st Yeovil
Co-op,Martock Sioppig Centre, Martock TA12 6DI £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Co-0p, StJames Street, South Petherton, TALS 5Bi £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ioc alchops, Montacute Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Martock £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Stole sub Hamdon £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Co-op,Enapp, Memio tt, TALG 5NQ £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Cre wkeme £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 £20.0 £0.0 £20.0 £0.1 £20.1 £0.0 £20.2
Localchops, Membtt Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
The Geoige Shopping Centre, Crewkeme, TR 18 7IL £20.0 £0.0 £20.0 £0.0 £0.0 £0.0 £20.0
(Waitmse, South Street, Crewkeme, TA18 8DA £0.0 £0.0 £0.0 £0.1 £0.1 £0.0 £0.3
6 - Bherdhome
[Budgens, YeovilRead, Shetboume £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Co-0p, Westhidge Padg Shethome, DO 6AW £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ioc al sho ps, Bishep's Caundle Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Ioc alshops, Charton Horethome Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Iocalchops, Chetole Vilage Centie £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Loc alshops, Ieigh Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ioc alsho ps, Thomford Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Ioc alchops, YetmmsterVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
bibcme Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Samsburys, [udboume Road, Shertbome, DTS 3ND £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Sherthome £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
(Waitiose, Cheap SBtreet, Shethome, DD 3BA £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Outside Study Area £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0




S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE13a: CONVENIENCE GO0 DS TURNO VER POSTIIDL; WESTHENFORD, 2018

9/ abed

STORE/ CENIRE TOTAL
1 2 3 4 5 [ (£m)
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-0p, tMichaels Avenue, Yeovil £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-0p, Sthy Read, Yeovi, BAZ1 3EG £0.7 £0.2 £0.0 £0.0 £0.0 £0.0 208
Farmfoods, Shethome Road, Yeovi, BA21 4HA £0.7 £0.4 £0.2 £0.0 £0.0 £0.2 £14
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY 207 £0.0 £20.1 £0.0 £0.0 £0.0 207
Lid], Iyde Road, Yeovi, BAZ1 5DW £7.0 £1.2 £2.3 £1.3 £0.1 £1.6 £13.5
M&SFhodhall Middle Steet, Yeo vil BA20 1IE £0.9 £0.3 £0.6 £1.0 £0.2 £0.2 £3.2
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil £20.3 £0.0 £20.0 £0.0 £20.0 £0.0 £20.3
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Tosco Express, CavalierWay, Yeovil BAZL 5UB £24 £0.4 £0.0 £0.0 £0.0 £0.0 £28
Tesco Express, Ic hesterRoad, Yeo vil BAZ21 3BL £2.8 £0.5 £0.0 £0.0 £0.0 £0.0 £3.4
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL 2.7 £0.0 £20.0 £0.0 £20.0 £0.0 2.7
Tosce Extra, Queensway Place, Yeovil BA20 1DL £21.8 £7.1 £6.2 £47 £2.0 £5.3 £47.1
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £20.0
Yeo vil £1.0 £0.8 £0.6 £0.1 £0.1 £0.0 £2.7
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £20.0
Ichester £0.0 £0.5 £0.0 £0.0 £0.0 £0.0 £0.5
Ioc alchops, Immgton Vilage Centre £0.0 £0.3 £0.0 £0.0 £0.0 £0.0 £0.3
Ioc alsho ps, North Cadbury Vilage Centre £20.0 £0.1 £20.0 £0.0 £20.0 £0.0 £20.1
Ioc alshops, Queen CamelVillage Centre £20.0 £0.6 £20.0 £0.0 £20.0 £0.0 206
Ioc alchops, Jparkfond Vilage Centre £0.0 £0.2 £0.0 £0.0 £0.0 £0.0 £0.2
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB £17.1 £5.4 £4.6 £4.5 £1.9 £0.9 £34.5
Iocalchops, East CokerVilage Centre £0.0 £0.0 £0.1 £0.0 £0.0 £0.0 £0.1
Localshops, Halstock Vilage Centre £0.0 £0.0 £0.2 £0.0 £0.0 £0.0 £0.2
Ioc alshops, West CokerVilage Centre £20.0 £0.0 £20.3 £0.0 £20.0 £0.0 £20.3
LysanderFRoad Retai Park (B&Q, B&M Bargams} £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT £8.9 £2.7 £9.1 £2.7 £1.0 £0.7 £25.0
4 - We st Yeovil
Co-op,Martock Sioppig Centre, Martock TA12 6DI £0.0 £0.5 £0.0 £3.1 £0.0 £0.0 £3.6
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ £20.0 £0.0 £20.0 £0.6 £20.0 £0.0 20.5
Co-0p, StJames Stree t, South Pe therton, TALS 588 £20.0 £0.0 £20.0 £1.3 £20.0 £0.0 £1.3
Ioc alchops, Montacute Vilage Centre £0.0 £0.0 £0.0 £0.1 £0.0 £0.0 £0.1
Martock £0.0 £0.0 £0.0 £0.7 £0.0 £0.0 £0.7
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Stole sub Hamdon £0.0 £0.0 £0.0 £0.3 £0.0 £0.0 £0.3
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 £0.0 £0.0 £0.0 £0.0 £0.4 £0.0 £0.4
Co-op,Enapp, Memio tt, TALG 5NQ £0.0 £0.0 £0.0 £0.0 £0.5 £0.0 £0.5
Cre wkeme £0.0 £0.0 £0.0 £0.0 £1:2 £0.0 £1.9
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 £20.0 £0.0 £20.0 £1.7 £9.3 £0.0 £11.0
Localchops, Membtt Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.1 £0.0 £0.1
The Geoige Shopping Centre, Crewkeme, TR 18 7IL £20.0 £0.0 £20.0 £0.0 £0.0 £0.0 £20.0
(Waitmse, South Street, Crewkeme, TA18 8DA £0.0 £0.0 £1.2 £2.2 £8.1 £0.0 £11.6
6 - Bherdhome
[Budgens, YeovilRead, Shetboume £20.0 £0.0 £20.0 £0.0 £20.0 £0.4 204
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E £0.0 £0.0 £0.0 £0.0 £0.0 £1.4 £14
Co-0p, Westhidge Padg Shethome, DO 6AW £0.3 £0.0 £0.0 £0.0 £0.0 £1.0 £1.2
Ioc al sho ps, Bishep's Caundle Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.2 £20.2
Ioc alshops, Charton Horethome Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.1 £20.1
Iocalchops, Chetole Vilage Centie £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Loc alshops, Ieigh Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Ioc alsho ps, Thomford Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.1 £20.1
Ioc alchops, YetmmsterVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.3 £0.3
bibcme Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.2 £0.2
Samsburys, [udboume Road, Shertbome, DTS 3ND £15 £1.1 £0.2 £0.0 £0.0 £21.5 £24.3
Sherthome £0.0 £0.1 £0.0 £0.0 £0.0 £1.2 £1.2
(Waitiose, Cheap SBtreet, Shethome, DD 3BA £0.7 £2.5 £0.2 £0.0 £0.0 £8.8 £12.2
Outside Study Area £13 £4.8 B1.1 £5.3 £2.4 £3.1 £1R.0




S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE13b: CONVENIENCE G 00O DS TURNO VER POSTIIDL; WESTHENFORD, 2021

// abed

STORE/ CENIRE TOTAL
1 2 3 4 5 [ (£m)
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-0p, tMichaels Avenue, Yeovil £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-0p, Sthy Read, Yeovi, BAZ1 3EG £0.7 £0.2 £0.0 £0.0 £0.0 £0.0 208
Farmfoods, Shethome Road, Yeovi, BA21 4HA £0.7 £0.4 £0.2 £0.0 £0.0 £0.2 £14
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY 207 £0.0 £20.1 £0.0 £0.0 £0.0 207
Lid], Iyde Road, Yeovi, BAZ1 5DW £7.2 £1.2 £2.4 £1.3 £0.1 £1.6 £13.7
M&SFhodhall Middle Steet, Yeo vil BA20 1IE £10 £0.3 £0.6 £1.0 £0.2 £0.2 £33
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil £20.3 £0.0 £20.0 £0.0 £20.0 £0.0 £20.3
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Tosco Express, CavalierWay, Yeovil BAZL 5UB £24 £0.4 £0.0 £0.0 £0.0 £0.0 £28
Tesco Express, Ic hesterRoad, Yeo vil BAZ21 3BL £2.9 £0.5 £0.0 £0.0 £0.0 £0.0 £3.4
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL 2.7 £0.0 £20.0 £0.0 £20.0 £0.0 2.7
Tosce Extra, Queensway Place, Yeovil BA20 1DL £22.1 £1.2 £6.3 £4.8 £2.0 £5.3 2477
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £20.0
Yeo vil £1.0 £0.8 £0.6 £0.1 £0.1 £0.0 £2.7
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £20.0
Ichester £0.0 £0.5 £0.0 £0.0 £0.0 £0.0 £0.5
Ioc alchops, Immgton Vilage Centre £0.0 £0.3 £0.0 £0.0 £0.0 £0.0 £0.3
Ioc alsho ps, North Cadbury Vilage Centre £20.0 £0.1 £20.0 £0.0 £20.0 £0.0 £20.1
Ioc alshops, Queen CamelVillage Centre £20.0 £0.6 £20.0 £0.0 £20.0 £0.0 206
Ioc alchops, Jparkfond Vilage Centre £0.0 £0.2 £0.0 £0.0 £0.0 £0.0 £0.2
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB £174 £5.4 £4.7 £4.6 £1.9 £0.9 £34.9
Iocalchops, East CokerVilage Centre £0.0 £0.0 £0.1 £0.0 £0.0 £0.0 £0.1
Localshops, Halstock Vilage Centre £0.0 £0.0 £0.2 £0.0 £0.0 £0.0 £0.2
Ioc alshops, West CokerVilage Centre £20.0 £0.0 204 £0.0 £20.0 £0.0 204
LysanderFRoad Retai Park (B&Q, B&M Bargams} £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT £9.1 £2.7 £9.2 £2.7 £1.0 £0.7 £25.3
4 - We st Yeovil
Co-op,Martock Sioppig Centre, Martock TA12 6DI £0.0 £0.5 £0.0 £3.1 £0.0 £0.0 £3.6
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ £20.0 £0.0 £20.0 £0.6 £20.0 £0.0 20.5
Co-0p, StJames Stree t, South Pe therton, TALS 588 £20.0 £0.0 £20.0 £1.3 £20.0 £0.0 £1.3
Ioc alchops, Montacute Vilage Centre £0.0 £0.0 £0.0 £0.1 £0.0 £0.0 £0.1
Martock £0.0 £0.0 £0.0 £0.7 £0.0 £0.0 £0.7
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Stole sub Hamdon £0.0 £0.0 £0.0 £0.4 £0.0 £0.0 £0.4
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 £0.0 £0.0 £0.0 £0.0 £0.4 £0.0 £0.4
Co-op,Enapp, Memio tt, TALG 5NQ £0.0 £0.0 £0.0 £0.0 £0.5 £0.0 £0.5
Cre wkeme £0.0 £0.0 £0.0 £0.0 £1:2 £0.0 £1.9
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 £20.0 £0.0 £20.0 £1.7 £9.4 £0.0 £11.1
Localchops, Membtt Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.1 £0.0 £0.1
The Geoige Shopping Centre, Crewkeme, TR 18 7IL £20.0 £0.0 £20.0 £0.0 £0.0 £0.0 £20.0
(Waitmse, South Street, Crewkeme, TA18 8DA £0.0 £0.0 £1.3 £2.3 £8.2 £0.0 £11.7
6 - Bherdhome
[Budgens, YeovilRead, Shetboume £20.0 £0.0 £20.0 £0.0 £20.0 £0.4 204
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E £0.0 £0.0 £0.0 £0.0 £0.0 £1.4 £14
Co-0p, Westhidge Padg Shethome, DO 6AW £0.3 £0.0 £0.0 £0.0 £0.0 £1.0 £1.2
Ioc al sho ps, Bishep's Caundle Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.2 £20.2
Ioc alshops, Charton Horethome Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.1 £20.1
Iocalchops, Chetole Vilage Centie £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Loc alshops, Ieigh Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Ioc alsho ps, Thomford Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.1 £20.1
Ioc alchops, YetmmsterVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.3 £0.3
bibcme Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.2 £0.2
Samsburys, [udboume Road, Shertbome, DTS 3ND £1.6 £1.1 £0.2 £0.0 £0.0 £21.7 £24.5
Sherthome £0.0 £0.1 £0.0 £0.0 £0.0 £1.2 £1.2
(Waitiose, Cheap SBtreet, Shethome, DD 3BA £0.7 £2.5 £0.2 £0.0 £0.0 £8.8 £12.3
Outside Study Area £13 £4.9 B1.1 £5.3 £2.4 £3.2 £18.2




S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE 14: CONVENIENCE G O O0DS MARKETSHARE PO ST1IDL, WESTHENFORD

STORE/ CENTRE

g/ abed

1 2 3 4 5 [
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, tMichaels Avenue, Yeovil 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, Sthy Read, Yeovi, BAZ1 3EG 0.9% 0.6% 0.0% 0.0% 0.0% 0.0%
Farmfoods, Shetbome Road, Yeovi, BA21 4HA 0.9% 1.4% 0.5% 0.0% 0.0% 0.3%
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY 0.9% 0.0% 0.3% 0.0% 0.0% 0.0%
Lid], Iyde Road, Yeovi, BAZ1 5DW 9.7% 3.9% 7.5% 4.1% 0.2% 3.3%
M&SFhodhall Middle Steet, Yeo vil BA20 1IE L3% 0.9% 2.0% 3.1% 0.8% 0.3%
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tosco Express, CavalierWay, Yeovil BAZL 5UB 3.3% 1.3% 0.0% 0.0% 0.0% 0.0%
Tesce Express, Ic hesterRoad, Yeovil RA21 3BEL 3.9% 1.8% 0.0% 0.0% 0.0% 0.0%
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL 2.8% 0.0% 0.0% 0.0% 0.0% 0.0%
Tosce Extra, Queensway Place, Yeovil BA20 1DL 29.9% 24.0% 19.9% 14.7% T.1% 11.1%
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Yeo vil 14% 2.6% 2.0% 0.3% 0.5% 0.0%
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ichester 0.0% 1.5% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Immgton Vilage Centre 0.0% 0.9% 0.0% 0.0% 0.0% 0.0%
Ioc alsho ps, North Cadbury Vilage Centre 0.0% 0.2% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, Queen CamelVillage Centre 0.0% 2.0% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Jparkfond Vilage Centre 0.0% 0.6% 0.0% 0.0% 0.0% 0.0%
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB 23.5% 18.1% 14.9% 14.1% 6.9% 1.9%
Iocalchops, Bast CokerVillage Centie 0.0% 0.0% 0.3% 0.0% 0.0% 0.0%
Localshops, Halstock Vilage Centre 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Ioc alshops, West CokerVilage Centre 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
LysanderFRoad Retai Park (B&Q, B&M Bargams} 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT 12.8% 9.0% 29.2% 8.8% 3.5% L6%
4 - We st Yeovil
Co-op,Martock Swepping Centre, Martock TA12 6DI 0.0% 12% 0.0% 9.6% 0.0% 0.0%
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ 0.0% 0.0% 0.0% 2.0% 0.0% 0.0%
Co-0p, StJames Stree t, South Pe therton, TALS 588 0.0% 0.0% 0.0% 4.1% 0.0% 0.0%
Ioc alchops, Montacute Vilage Centre 0.0% 0.0% 0.0% 0.2% 0.0% 0.0%
Martock 0.0% 0.0% 0.0% 2.8% 0.0% 0.0%
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stole sub Hamdon 0.0% 0.0% 0.0% L1% 0.0% 0.0%
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 0.0% 0.0% 0.0% 0.0% L5% 0.0%
Co-op,Enapp, Memio tt, TALG 5NQ 0.0% 0.0% 0.0% 0.0% L9% 0.0%
Cre wkeme 0.0% 0.0% 0.0% 0.0% 4.2% 0.0%
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 0.0% 0.0% 0.0% 5.2% 33.5% 0.0%
Localchops, Membtt Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
The Geoige Shopping Centre, Crewkeme, TR 18 7IL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Waitmse, South Street, Crewkeme, TA18 8DA 0.0% 0.0% 4.0% 7.0% 29.1% 0.0%
6 - Bherdhome
[Budgens, YeovilRead, Shetboume 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E 0.0% 0.0% 0.0% 0.0% 0.0% 2.9%
Co-0p, Westhidge Padg Shethome, DO 6AW 0.4% 0.0% 0.0% 0.0% 0.0% 2.0%
Ioc al sho ps, Bishep's Caundle Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.4%
Ioc alshops, Charton Horethome Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Iocalchops, Chetole Vilage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Loc alshops, Ieigh Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Ioc alsho ps, Thomford Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Ioc alchops, YetmmsterVilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
bibcme Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.5%
Samsburys, [ludboume Road, Sherbome, DD 3ND 2.1% 3.5% 0.6% 0.0% 0.0% 45 4%
Sherthome 0.0% 0.2% 0.0% 0.0% 0.0% 2.4%
(Waitiose, Cheap SBtreet, Shethome, DD 3BA 1.0% 8.2% 0.7% 0.0% 0.0% 18.5%
Outside Study Area L8% 16.1% 3.5% 16.4% 8.6% 6.6%




SO UIH SO MERSETI'DISIRICTC O UNC 1L
PRO PO SED SUPERMAREKET, BUNFORD PARE, YEOVIL

TABIE 15: TURNOVER AND TRADE DRAW O FBUNFO RD PARK SUPERM A RKET

abed

ZONE TOTAL
1 2 3 4 5 6

Ttalnetsalesara 5108
Convenience goodsfloorspace (sq m net) 3576
Companson goodsfloorspace (sq m net) 1532
Convenience goodssalesdensity (£/sq m) £10,375
Companson goodssales density (£/sq m) £9,048
Convenience goods tumover(£m) £33.4
Comparnson goods tumover(£m) £12.5
Convenience goodstrade draw (%) 50% 15% 15% 12% 6% 29 100%
Convenience goodstrade draw (£m) £16.7 £5.0 £5.0 £4.0 £2.0 £0.7 £33.4
Compansongoodstmde draw (%) 50% 15% 15% 12% 6% 2% 100%
Comparnson goodstmde daw (£m) £6.2 £1.9 £1.9 £1.5 £0.7 £0.2 £12.5
Notes:

Netsalesarea figure taken from WYG retail planning state me nt.

Assumed that 70% oftotalnetsalesisdevoted to convenience goodssales.
Salesdensity based on 85% ofSamsburyscompany average, asper WYG asse ssment.
Pattem oftrade draw taken from Hgure 5.1 o f WYG asse ssment.
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S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE16: CONVENIENCE GOODS TRADE DIVERSION (%) BUNFORD PARK

STORE/ CENIRE

1 2 3 4 5 [
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, tMichaels Avenue, Yeovil 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-0p, Sthy Read, Yeovi, BAZ1 3EG 0.1% 0.1% 0.0% 0.0% 0.0% 0.0%
Farmfoods, Shetbome Road, Yeovi, BA21 4HA 0.2% 0.3% 0.1% 0.0% 0.0% 0.1%
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY 0.2% 0.0% 0.0% 0.0% 0.0% 0.0%
Lid], Iyde Road, Yeovi, BAZ1 5DW 8.2% 4.2% 6.4% 5.8% 0.6% 4.1%
M&SFhodhall Middle Steet, Yeo vil BA20 1IE 0.1% 0.1% 0.2% 0.4% 0.2% 0.0%
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tosco Express, CavalierWay, Yeovil BAZL 5UB 0.3% 0.1% 0.0% 0.0% 0.0% 0.0%
Tesce Express, Ic hesterRoad, Yeovil RA21 3BEL 0.3% 0.2% 0.0% 0.0% 0.0% 0.0%
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL 0.2% 0.0% 0.0% 0.0% 0.0% 0.0%
Tosce Extra, Queensway Place, Yeovil BA20 1DL 37.9% 39.2% 25.3% 314% 3lA4% 20.6%
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Yeo vil 0.1% 0.3% 0.2% 0.0% 0.1% 0.0%
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ichester 0.0% 0.1% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Immgton Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alsho ps, North Cadbury Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, Queen CamelVillage Centre 0.0% 0.1% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, Jparkfond Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB 29.8% 29.5% 18.9% 30.0% 30.8% 3.6%
Iocalchops, Bast CokerVillage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops, Halstock Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, West CokerVilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
LysanderFRoad Retai Park (B&Q, B&M Bargams} 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT 15.6% 14.6% 37.0% 17.6% 15.5% 2.9%
4 - We st Yeovil
Co-op,Martock Swepping Centre, Martock TA12 6DI 0.0% 0.1% 0.0% 0.7% 0.0% 0.0%
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ 0.0% 0.0% 0.0% 0.1% 0.0% 0.0%
Co-0p, StJames Stree t, South Pe therton, TALS 588 0.0% 0.0% 0.0% 0.3% 0.0% 0.0%
Ioc alchops, Montacute Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Martock 0.0% 0.0% 0.0% 0.2% 0.0% 0.0%
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stole sub Hamdon 0.0% 0.0% 0.0% 0.1% 0.0% 0.0%
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 0.0% 0.0% 0.0% 0.0% 0.2% 0.0%
Co-op,Enapp, Memio tt, TALG 5NQ 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Cre wkeme 0.0% 0.0% 0.0% 0.0% 0.6% 0.0%
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 0.0% 0.0% 0.0% 0.4% 5.0% 0.0%
Localchops, Membtt Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Geoige Shopping Centre, Crewkeme, TR 18 7IL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Waitmse, South Street, Crewkeme, TA18 8DA 0.0% 0.0% 0.3% 1.0% 8.6% 0.0%
6 - Bherdhome
[Budgens, YeovilRead, Shetboume 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Co-0p, Westhidge Padg Shethome, DO 6AW 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Ioc al sho ps, Bishep's Caundle Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alshops, Charton Horethome Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalchops, Chetole Vilage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loc alshops, Ieigh Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alsho ps, Thomford Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ioc alchops, YetmmsterVilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
bibcme Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Samsburys, [udboume Road, Shertbome, DTS 3ND 3.6% 3.8% 0.5% 0.0% 0.0% 56.0%
Sherthome 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
(Waitiose, Cheap SBtreet, Shethome, DD 3BA 0.4% 4.5% 0.3% 0.0% 0.0% 11.4%
Outside Study Area 0.1% 0.9% 0.1% 1.2% L3% 0.4%
Note s:

Pattemn oftade diverson s GVAforecasthased upon location and retallofferofcompetng facilties



S0 UH SOMERSETDISIRICTCOUNCIL
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TABIE17: CONVENIENCE GOODS TRADE DIVERSION (£m) BUNFORD PARK

T8 abed

STORE/ CENIRE TOTAL
1 2 3 4 5 [ (£m)
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-0p, 3t Michaelk Avenue, Yeovi £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-0p, Sthy Read, Yeovi, BAZ1 3EG £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.02
Farmfoods, Shethome Road, Yeovi, BA21 4HA £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.05
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.03
Lid], Iyde Road, Yeovi, BAZ1 5DW £14 £0.2 £0.3 £0.2 £0.0 £0.0 £2.17
M&SFhodhall Middle Steet, Yeo vil BA20 1IE £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.05
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.01
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.00
Tosco Express, CavalierWay, Yeovil BAZL 5UB £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.05
Tesco Express, Ic hesterRoad, Yeo vil BAZ21 3BL £0.1 £0.0 £0.0 £0.0 £0.0 £0.0 £0.06
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.03
Tosce Extra, Queensway Place, Yeovil BA20 1DL £6.3 £2.0 £13 £1.3 206 £0.1 £11.59
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £0.00
Yeo vil £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.05
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £0.00
Ichester £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Ioc alchops, Immgton Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Loc alshops, North Cadbury Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Ioc alshops, Queen CamelVillage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.01
Localchops, Spardord Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB £5.0 £1.5 £0.9 £1.2 £0.6 £0.0 £9.24
Iocalchops, East CokerVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Localshops, Halstock Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Localshops, West CokerVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
LysanderFRoad Retai Park (B&Q, B&M Bargams} £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT £2.6 £0.7 £1.9 £0.7 £0.3 £0.0 £6.22
4 - We st Yeovil
Co-op,Martock Sioppig Centre, Martock TA12 6DI £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.03
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.01
Co-0p, StJames Street, South Petherton, TALS 5Bi £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.01
Ioc alchops, Montacute Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Martock £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.01
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Stole sub Hamdon £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-op,Enapp, Memio tt, TALG 5NQ £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.01
Cre wkeme £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.01
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 £20.0 £0.0 £20.0 £0.0 £20.1 £0.0 £20.11
Localchops, Membtt Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
The Geoige Shopping Centre, Crewkeme, TR 18 7IL £20.0 £0.0 £20.0 £0.0 £0.0 £0.0 £0.00
(Waitmse, South Street, Crewkeme, TA18 8DA £0.0 £0.0 £0.0 £0.0 £0.2 £0.0 £0.23
6 - Bherdhome
[Budgens, YeovilRead, Shetboume £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.00
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-0p, Westhidge Padg Shethome, DO 6AW £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Ioc al sho ps, Bishep's Caundle Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.00
Ioc alshops, Charton Horethome Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.00
Localchops, Chetnole Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Loc alshops, Ieigh Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Ioc alsho ps, Thomford Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £0.00
Ioc alchops, YetmmsterVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
bibcme Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Samsburys, [udboume Road, Shertbome, DTS 3ND £0.6 £0.2 £0.0 £0.0 £0.0 £0.4 £1.19
Sherthome £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
(Waitiose, Cheap SBtreet, Shethome, DD 3BA £0.1 £0.2 £0.0 £0.0 £0.0 £0.1 £0.29
Outside Study Area £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.14

Note s:

Pattemn of fm trade diversion calkulated by applying % diverson m Tabhle 16 to fm tumoverfiom each zone m Table 15




SOUH SOMERSETDEIRICTC OUNC IL
PRO PO SED SUPERMARKET, BUNFORD PARK, YEO VIL

TABIE18: CONVENIENCE GO ODS IMPAC TO F BUNFO RD PA RK SUPERM A RKE]

STORE/! CENIEE

SIUDY AREA INFIOW TOTAL TRADE DIVERSION TRADEDIVERSION TRADE DIVERSION EESIDUAL IMPACT
TURNOVER, 2021 (%) TURNOVER (£m) | STUDY AREA (£m) INFIOW (£m) TOTAL (£m ) TURNO VER (£m ) (%)
Farmfoods, Shetbo me Road,‘)-fenvﬂ, BAZ21 4HA £1.4 3% £1.5 £0.0 £0.01 £0.1 £1.4 -3.5%
Eeeland, The Quedam Centre, el Square, Ye o vi, BA20 1EY £0.7 B% £08 £0.0 £0.00 £0.0 £0.8 -3.9%
Lidl [yde Boad, Yeovi, BA21 5DW £13.7 5% £14.3 £2.2 £0.24 £2.4 £11.9 -16.8%
IM&SFoodhall, Middle Skeet, Yeovi, BA20 1LE £3.3 10% £386 £0.1 £0.01 £0.1 £3.5 -1.7%
Tk sco Exira, Queensway Place, Yeovil, BA20 1DL £47.7 10% £52.4 £11.6 £1.29 £12.9 £39.6 -24.6%
Ye ovil £2.7 10% £3.0 £0.0 £0.01 £0.1 £2.9 -1.8%
lAsda, Preston Road, Yeovi, BAZ0O 2HB £34.9 10% £38.4 £9.2 £1.03 £10.3 £28.2 -26.7%
|Momisons, IysanderRoad, Yeovi, BA20 2AU £25.3 10% £27.9 £6.2 £0.69 £6.9 £21.0 -24.8%
Lid |, West Hendford £9.9 5% £10.4 £1.6 £0.18 £1.8 £8.6 -17.4%
Sa insburys, lndboume Road, Shetbome, D% 3ND £24.5 5% £25.7 £1.2 £0.13 £1.3 £24.4 -5.1%
[Waitose, Cheap Street, Shetborne, D9 3BA £12.3 5% £12.9 £0.4 £0.04 £0.4 £12.4 -3.3%

Notes:
Pre-impacttumovertaken from Table 13b
Iflow based upon WYG assumptions

Tade diversbn taken from Table 1T phisallowanece fortrade diversbn assoctated with inflow from outside study area.

28 abed




S0 UH SOMERSETDISIRICTCOUNCIL
PROPO SHD SUPERMAREET, BEUNFORD PARE YHO VIL

TABIE19: CONVENIENCE G O O0DS TURNO VER PO STBUNFO RD PARK SUPERMARKET, 2021

£g abed

STORE/ CENIRE TOTAL
1 2 3 4 5 [ (£m)
1 - Central Yeovil
Co-op,Mudford Road, Yeovi, BA21 4NP £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-0p, tMichaels Avenue, Yeovil £0.3 £0.0 £0.0 £0.0 £0.0 £0.0 £0.3
Co-0p, Sthy Read, Yeovi, BAZ1 3EG £0.6 £0.2 £0.0 £0.0 £0.0 £0.0 208
Farmfoods, Shethome Road, Yeovi, BA21 4HA £0.7 £0.4 £0.2 £0.0 £0.0 £0.2 £14
Glovers [ane and Iowerbiddle St et, Market Stie et, Yeo vi, BA20 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Ieland, The Quedam Centre, kelSguare, Yeovil, BA20 1EY 206 £0.0 £20.1 £0.0 £20.0 £0.0 207
Lid], Iyde Road, Yeovi, BAZ1 5DW £58 £1.0 £2.1 £1.1 £0.0 £15 £11.5
M&SFhodhall Middle Steet, Yeo vil BA20 1IE £0.9 £0.3 £0.6 £1.0 £0.2 £0.2 £3.2
One Stop, Rosebheny Avenue, Pen Mill, Yeo vil £20.3 £0.0 £20.0 £0.0 £20.0 £0.0 £20.3
Quedam Shopping Centre, kalSquare, Yeovil, BA20 1EY £20.0 £0.0 £20.0 £0.0 £20.0 £0.0 £20.0
Tosco Express, CavalierWay, Yeovil BAZL 5UB £24 £0.4 £0.0 £0.0 £0.0 £0.0 £28
Tesco Express, Ic hesterRoad, Yeo vil BAZ21 3BL £2.8 £0.5 £0.0 £0.0 £0.0 £0.0 £3.4
Mo sc o Express, The Forum, Ye ovil RAZ1 3TL 2.7 £0.0 £20.0 £0.0 £20.0 £0.0 2.7
Tosce Extra, Queensway Place, Yeovil BA20 1DL £158 £5.3 £5.0 £35 £14 £5.2 £36.1
The PeelCentre (Next, Boots, Matalan, TR Maxx, Agos Petsat He £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £20.0
Yeo vil £1.0 £0.8 £0.6 £0.1 £0.1 £0.0 £2.6
2 - Nosth Yeovil
Ho undstene Retail Patk (Homehbase, Oak Fumitnreland, Harveys H £0.0 £0.0 £0.0 £0.0 £20.0 £0.0 £20.0
Ichester £0.0 £0.5 £0.0 £0.0 £0.0 £0.0 £0.5
Ioc alchops, Immgton Vilage Centre £0.0 £0.3 £0.0 £0.0 £0.0 £0.0 £0.3
Ioc alsho ps, North Cadbury Vilage Centre £20.0 £0.1 £20.0 £0.0 £20.0 £0.0 £20.1
Ioc alshops, Queen CamelVillage Centre £20.0 £0.6 £20.0 £0.0 £20.0 £0.0 206
Ioc alchops, Jparkfond Vilage Centre £0.0 £0.2 £0.0 £0.0 £0.0 £0.0 £0.2
3 - Bouth Yeovil
Asda, Preston Road, Yeovi, BA20 2HB £12.4 £4.0 £3.7 £3.4 £1.3 £0.9 £25.7
Iocalchops, East CokerVilage Centre £0.0 £0.0 £0.1 £0.0 £0.0 £0.0 £0.1
Localshops, Halstock Vilage Centre £0.0 £0.0 £0.2 £0.0 £0.0 £0.0 £0.2
Ioc alshops, West CokerVilage Centre £20.0 £0.0 £20.3 £0.0 £20.0 £0.0 £20.3
LysanderFRoad Retai Park (B&Q, B&M Bargams} £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Momisons, [ysanderRoad, Yeo vil BAZ0 2ATT £6.5 £2.0 £7.3 £2.0 £0.7 £0.7 £19.1
4 - We st Yeovil
Co-op,Martock Sioppig Centre, Martock TA12 6DI £0.0 £0.5 £0.0 £3.1 £0.0 £0.0 £3.6
Co-0p, Montacute Road, Btoke-sub-hamdon, TAl4 6UQ £20.0 £0.0 £20.0 £0.6 £20.0 £0.0 20.5
Co-0p, StJames Stree t, South Pe therton, TALS 588 £20.0 £0.0 £20.0 £1.3 £20.0 £0.0 £1.3
Ioc alchops, Montacute Vilage Centre £0.0 £0.0 £0.0 £0.1 £0.0 £0.0 £0.1
Martock £0.0 £0.0 £0.0 £0.7 £0.0 £0.0 £0.7
Marto ckShopping Centre, Notth Street, Marto ck, TA12 6D] £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Stole sub Hamdon £0.0 £0.0 £0.0 £0.3 £0.0 £0.0 £0.3
5 - Crewkeme
Co-0p (BUDGENS}, Falkland Square, Crewkeme, TA18 708 £0.0 £0.0 £0.0 £0.0 £0.4 £0.0 £0.4
Co-op,Enapp, Memio tt, TALG 5NQ £0.0 £0.0 £0.0 £0.0 £0.5 £0.0 £0.5
Cre wkeme £0.0 £0.0 £0.0 £0.0 £1:2 £0.0 £1.9
Lid], The Gecrge Shopping Centre, Cre wkeme, TAL8 TI1 £20.0 £0.0 £20.0 £1.7 £9.3 £0.0 £11.0
Localchops, Membtt Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.1 £0.0 £0.1
The Geoige Shopping Centre, Crewkeme, TR 18 7IL £20.0 £0.0 £20.0 £0.0 £0.0 £0.0 £20.0
(Waitmse, South Street, Crewkeme, TA18 8DA £0.0 £0.0 £1.2 £2.2 £8.0 £0.0 £11.5
6 - Bherdhome
[Budgens, YeovilRead, Shetboume £20.0 £0.0 £20.0 £0.0 £20.0 £0.4 204
Co-0p,Cold Hathour, Mibome Port(Sherbome }, DTS 5E £0.0 £0.0 £0.0 £0.0 £0.0 £1.4 £14
Co-0p, Westhidge Padg Shethome, DO 6AW £0.3 £0.0 £0.0 £0.0 £0.0 £1.0 £1.2
Ioc al sho ps, Bishep's Caundle Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.2 £20.2
Ioc alshops, Charton Horethome Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.1 £20.1
Iocalchops, Chetole Vilage Centie £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Loc alshops, Ieigh Vilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Ioc alsho ps, Thomford Vilage Centre £20.0 £0.0 £20.0 £0.0 £20.0 £0.1 £20.1
Ioc alchops, YetmmsterVilage Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.3 £0.3
bibcme Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.2 £0.2
Samsburys, [udboume Road, Shertbome, DTS 3ND £1.0 £0.9 £0.2 £0.0 £0.0 £21.3 £23.3
Sherthome £0.0 £0.1 £0.0 £0.0 £0.0 £1.2 £1.2
(Waitiose, Cheap SBtreet, Shethome, DD 3BA £0.7 £2.3 £0.2 £0.0 £0.0 £8.8 £11.9
Outside Study Area £13 £4.8 B1.1 £5.3 £2.4 £3.2 £1R.0




S0 UTH SO MERSFT DETRIC TC O TNC IL
PROPO SED SUPERMARKET BUNFORD PARK YEOVIL

TABIE 20: CONVENIENCE G 00 DS MARKET SHA RE PO STBUNFO RD PAEK SUPERM ARKEL 2021

STORE/ CENTRE

8 abed

1 2 3 4 5 6
1 - Central Yeovil
Co-op, Mudford Road, Yeovil BA21 4NP 0.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, StMichael Avenue, Yeovil 0.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Sty Read, Yeovil BA21 3EF 0.9% 0.6% 0.0% 0.0% 0.0% 0.0%
Farmfoods, Shedome Road, Yeovi BA21 4HA 0.9% 13% 0.5% 0.0% 0.0% 0.3%
GloversIane and lowerMiddle Street, Madet S et, Yeovi BAZ0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eeland, The Quedam Centm, helSjuam, Yeovil BA20 1EY 0.9% 0.0% 0.3% 0.0% 0.0% 0.0%
Lid], Iyde Road, Yeovil BA21 5DW T.8% 3.2% 6.5% 34% 0.2% 3.2%
(M&SFoodhall Middls Street, Yeovi, BA20 1IE 1.3% 0.8% 2.0% 31% 0.8% 0.3%
One Stop, Rosebeny Avenue, Pen Ml Yeovi 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shepping Centre, alSjuare, Yeovi BAZ0 1EY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tese o Brpiess, Cavalber Way, Yeovil BA21 5TB 3.2% 1.3% 0.0% 0.0% 0.0% 0.0%
Thec o Frpmss, InhesterRoad, Yeovil BA21 3EL 3.8% 18% 0.0% 0.0% 0.0% 0.0%
Tk se o0 Frpmss, The Forum, Yeovi BA21 3T1 2.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Thec o Frira, Queensway Place, Yeovi, BA20 1D1 21.3% 175% 15.9% 10.9% 4 8% 10.8%
The PeelCentr: (Next, Brots, Matalan, TKMaxx, Argos, Pets at Ho m) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Yeovi 14% 2.5% 2.0% 0.3% 0.5% 0.0%
AIDL Olds Garage 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
2 - North Ye ovil
Ho und stone RetallPark(Homebase OakFumitursland, Harveys, Hy 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
I hester 0.0% 1.5% 0.0% 0.0% 0.0% 0.0%
Loealshops Dmnington Vilage Cente 0.0% 0.9% 0.0% 0.0% 0.0% 0.0%
Iocalshops Noth Cadbuy Vilage Centre 0.0% 0.2% 0.0% 0.0% 0.0% 0.0%
Iocalshops Queen CamelVilage Cente 0.0% 2.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops, Sparkiord Vilage Centre 0.0% 0.5% 0.0% 0.0% 0.0% 0.0%
3 - South Yeovil
Asda, Preston Road, Yeovi, BA20 2HE 16.8% 13.2% 11.9% 104% 4.7% 1.8%
Iocalshops East CokerVilk ge Centee 0.0% 0.0% 0.3% 0.0% 0.0% 0.0%
Iocalshops Halstoe kVilage Cente 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Iocalshops West CokerVillage Centee 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
IysanderRoad Retail Padk (B&E), B&M Barga ins) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mo misons, IpsanderRoad, Yeovil, BA20 24T B.7% B.5% 23.3% B.1% 24% 1.5%
Sa insb urys, Bunford Padk 22.6% 18.6% 15.9% 12.4% T1% 14%
Lid L We st He ndford 2.7% 14% 10.8% 6.3% 14% 0.0%
4 - WestYeovi
Co-op, Magoek Shopping Centre, Martoe k TA12 6DI 0.0% 1.7% 0.0% 9.5% 0.0% 0.0%
Co-op, Montac ute Boad, Stoke-sub-hamdon, TAl4 610G 0.0% 0.0% 0.0% 2.0% 0.0% 0.0%
Co-op, StJames Smet, South Pethe on, TA13 5B 0.0% 0.0% 0.0% 4.0% 0.0% 0.0%
Iocalshops Montacute Vilage Cente 0.0% 0.0% 0.0% 0.2% 0.0% 0.0%
Martoek 0.0% 0.0% 0.0% 2.3% 0.0% 0.0%
MeartoekShopping Centee, Nosth Stee et, Mao ek, TA12 6D1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sto ke sub Hamdon 0.0% 0.0% 0.0% 11% 0.0% 0.0%
5 - Crewkeme
Co-0p (BUDGENS), Falkland Syuars, Crewkeme, TA1S TJS 0.0% 0.0% 0.0% 0.0% 1.5% 0.0%
Co-0p, Knapp, Meminit, TA168 5NQ 0.0% 0.0% 0.0% 0.0% 1.9% 0.0%
C e whe me 0.0% 0.0% 0.0% 0.0% 4.2% 0.0%
Lid], The Geogge Shopping Centre, Crewkeme, TALS TIT 0.0% 0.0% 0.0% 5.1% 33.2% 0.0%
localshops Memiott Vilage Centr: 0.0% 0.0% 0.0% 0.0% 0.2% 0.0%
The Geosrge Shopping Cente, Cewksme, TA1E TIIT 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Waitm se, South Street, Crewke me, TA1E DA 0.0% 0.0% 4.0% B.8% 28.5% 0.0%
6 - Shetbome
(Budgens YeoviiRoad, Shedoame 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Co-op, Cold Hadtour Mibome Port (She thome ), DD 5EL 0.0% 0.0% 0.0% 0.0% 0.0% 2.9%
Co-op, Westbddge Pads, Shebome, DD 6AW 0.3% 0.0% 0.0% 0.0% 0.0% 2.0%
Iocalshops Bishop's Caundle Vilage Centm 0.0% 0.0% 0.0% 0.0% 0.0% 04%
Iocalshops, Chadion Horsthome Vilage Centr 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Iocalshops, Chetnole Vil ge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
localshops Lejgh Vilage Centr: 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Loealshops, Thomford Vilage Centie 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Loealshops, Yetminste rVib ge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Mibome Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.5%
Sainsburys, Indboume Boad, Shedome, DTP 3ND 1.3% 2.9% 0.5% 0.0% 0.0% 44 8%
Shehome 0.0% 0.2% 0.0% 0.0% 0.0% 2.4%
(Walwse, Cheap Steeet, Sherbome, DD 3BA 0.9% 7.5% 0.7% 0.0% 0.0% 184%
O uiside Siudy Area 1.8% 16.0% 3.5% 16.2% 8.5% 6.6%




S0 UTH SOMERSETDISIRICTC OUNC IL

PRO PO SED SUPERMA RKEL BEUNFO RD PARK, YEO VIL

TABIE 21: TURNO VER AND TRADE DRAW OF AIDI (OIDS GARAGE)

ZONE O TAL
1 2 3 4

Totalnetsalesarca 1254
Convenience goodefloompace (g m net) 1003
Comparson goodsfloorspace (sg m net) 251
Convenience goods sales density (£/8q m) £11,552
Comparson goodssalesdenaty (£/ag m) £7,007
Convenience goods tumover (£m) £11.6
Comparson goodstumover(£m) £1.8
Convenience goods trade draw (%) 48% 8% 22% 12% 100%
Convenience goods trade dmaw (E£Em) £5.8 £0.9 £25 £1.4 £11.6
Comparson goodstrade draw (%) 48% 8% 22% 12% 100%
Compamson goodetmde draw (Em) £0.8 £0.1 £0.4 £0.2 £1.8

Notes:

Netsalesarea figure taken from Mango retalassesament.

Agsumed that80% oftotalnetsalesiz devoted to convenience goodesales.

Salesdensity based research by Verdic t.

Pattem oftrade draw baged on exigting pattem oftrade draw to Lidlstore at Iyde Road.
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SOUTH SOMERSFTDEIRE TCOTNCIL
PROPOSED SUPERMAREET BUNFO ED PARE, YHI VIL

TABIE 22: CONVENIENCE GOODS TRADE DIVERSION (%) OIDS GARAGE

ST HE/ CENTEE

1

2

98 abed

£72.84 £29.77 £31.08 £32.11 £27.71 £47.42
1. CenhalYeowil
Co-op, Mudford Road, Yeovi BA21 4NP 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, St Michaels Avenue, Yeovi 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Siby Road, Yeo vl BA2L 3ED 01% 01% 0.0% 0.0% 0.0% 0.0%
Famfoods, Shebome Road, Yeovd, BA21 4HA 01% 01% 0.0% 0.0% 0.0% 01%
Cbverslane and lowerMiddle Sieet, Made t Seet, YeovIl BA20 1] 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eebnd, The Quedam Centre, kel Square, Yeovil BA20 1EY 0.1% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl Iyde Road, Yeovil BAZ15DW 12.2% 6.5% 8.5% 8% 0.6% 12.9%
M&S T odhall, Middl Street, Yoo vil, BA20 1TR 01% 01% 01% 0.4% 0.2% 01%
One Slop, Rosebeny Avenue, Pen MiL Yeovi 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shopping Centrs, kal Sqjuare, Yeo vl BA20 1EY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Teseo Eepress, CavalerWay, Yeo vl BA21 5UB 0.3% 0.1% 0.0% 0.0% 0.0% 0.0%
Tesco Fkpress, Inhests rRoad, Ye ovil, BA21 3BL 0.3% 0.2% 0.0% 0.0% 0.0% 0.0%
Teseo Express, The Forum, Yeovl BA21 3L 0.2% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Frira, Queensway Place, Yeovi BA20 1DL 25.0% 26.9% 17.4% 19.0% 13.8% 32.3%
The Peel Centre (Next, Boots, Matalan, TR Ma x, Argos, PetsatHom 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Yeovi 01% 0.3% 01% 0.0% 01% 0.0%
AIDL OHsGammge
2 - North Yeovil
Houndstone Retald Pade (Homebase, Oak Fumitweland, Harveys, Ha 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
I:hester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops Dmngton Village Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops Noh Cadbury Vilge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
ocalshops QueenCamel Village Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops Spadford Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
3 - South Yeovil
Asda, Preston Road, Yeovi BAZ0 2HB 19 6% 20.3% 12.9% 18.1% 13.5% 5.6%
Localshops BastCokerVilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops Halstock Village Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops West CokerVillage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lysande rBoad Re tailPad (B&Q, B&M Barga ns) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morisons, ysanderRoad, Yeovil BAZ0 2AT 10.3% 10.0% 25.4% 10.6% 6.8% 4.5%
S insburys, Bunford Pade 26.5% 25 6% 17.3% 21 6% 20 4% 4.2%
Lidl We st Hendfo rd 4.3% 28% 15.9% 7% 5.3% 0.0%
4 - West Yeowil
Co-op, Mart ckShopping Centre, Magocl, TAL2 6DL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Montacute Road, Stoke -sub-hamdon, TAL4 6T 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, StJamesSre e t, Soath Pe the ton, TA13 5B8 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops Montacute Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mardock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Maroek Shopping Centre, Noth Street, Matock, TA12 6DT 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stolke sub Hamdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
5 - Crewkems
Co-op (BUDGENS), Falldand S uare, Crewke me, TALS 708 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Bnapp, Menn e, Th15 5NQ 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
C e w e me 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, The George Shopping Centre, Crewkeme, TA1S TIIT 0.0% 0.0% 0.0% 18% 18.9% 0.0%
Localshops Memptt Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Geomge Shopping Centrs, Cre wke me, TR 7IIT 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wit se, 8 uth Sie e t, Cre wheme, TA1R 8DA 0.0% 0.0% 0.9% 24% 16.2% 0.0%
6 - Sherthome
Budgens YeovilRoad, Shedo ume 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Co-op, CoB Habour, Mibome Port (Sherbome ), DT 55L 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Westbrid ge Pade Shedome, DD 6AW 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops Bishop's Caundle Vilge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops Chadion Horethome Vikge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops, Chetnok Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops Leigh Vilage Cenbre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iocalshops Thomford Village Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Localshops Ye tminster Vil ge Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Milbo me Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sa insburys, Indboume Road, Shed ome, D 3ND 0.3% 0.9% 01% 0.0% 0.0% 26.6%
Sherbome 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Waitmse, Cheap Sre et Shebome , D IBA 0.2% 2.3% 01% 0.0% 0.0% 10.9%
Outside Study Area 0.4% 3.9% 0.1% 37% 41% 2.8%

Notes:

Pattem o ftrade diversion s GVA forecastbased uponbeation and mtalofferofeompetng facilibes.




S0 UTH SO MERSFT DETRIC TC O TNC IL
PROPO SED SUPERMARKET BUNFORD PARK YEOVIL

TABIE 23: CONVENIENCE GOODS TRADEDIVERSION (£m) OIDS GARAGE

/8 abed

SIDRE/ CENTRE TOTL
1 2 3 4 5 & (£m )
1 - Central Yeovil
Co-op, Mudford Road, Yeovil BA21 4NP £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-op, StMichael Avenue, Yeovil 0D 200 0D 200 0D 200 £0.00
Co-op, Sty Read, Yeovil BA21 3EF £0.0 0.0 £0.0 E0.0 £0.0 0.0 £0.00
Farmfoods, Shedome Road, Yeovi BA21 4HA £0.0 E0.0 £0.0 0.0 £0.0 E0.0 £0.01
GloversIane and lowerMiddle Street, Madet S et, Yeovi BAZ0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Eeland, The Quedam Centm, helSjuam, Yeovil BA20 1EY 0D 200 0D 00 E0.0 00 £0.00
Lid], Iyde Road, Yeovil BA21 5DW £0.7 £01 £0.2 £01 £0.0 £01 £1.23
(M&SFoodhall Middls Street, Yeovi, BA20 1IE £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.02
One Stop, Rosebeny Avenue, Pen Ml Yeovi £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Quedam Shepping Centre, alSjuare, Yeovi BAZ0 1EY £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Tese o Brpiess, Cavalber Way, Yeovil BA21 5TB £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.02
Thec o Frpmss, InhesterRoad, Yeovil BA21 3EL 0D 200 0D 200 0D 00 £0.02
Te sc 0 Frpress, The Forum, Yeovil BA21 3T1 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.01
Thec o Frira, Queensway Place, Yeovi, BA20 1D1 £l4 202 04 203 0D 203 £2.70
The PeelCentr: (Next, Brots, Matalan, TKMaxx, Argos, Pets at Ho m) £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Yeovi £0.0 E0.0 £0.0 0.0 £0.0 0.0 £0.01
2 - Noxnth Yeovil
Ho und stone RetallPark(Homebass OakFumitursland, Harveys, Hy £0.0 £0.0 £0.0 200 0D 200 £0.00
I hester £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Iocalshops, Iimington Vilage Centme 0.0 200 0.0 200 0.0 200 £0.00
Localshops Noth Cadbuary Vilage Centr: £0.0 E0.0 £0.0 0.0 £0.0 0.0 £0.00
Iocalshops Queen CamelVilage Cente £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Localshops Spaddord Vilage Cente £0.0 E0.0 £0.0 E0.0 £0.0 E0.0 £0.00
3 - South Yeo vil
Asda, Preston Road, Yeovi, BA20 2HE Sk £0.2 £0.3 £03 £0.0 £01 £1.94
localshops Fast CokerVihge Centrs £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
localshops HalstockVilage Centr: £0.0 0.0 £0.0 E0.0 £0.0 0.0 £0.00
localshops West CokerVillage Centrs £0.0 E0.0 £0.0 0.0 £0.0 E0.0 £0.00
LysanderRoad RetalPads (B&Q, B&M Bargains) £0.0 E0.0 £0.0 E0.0 £0.0 E0.0 £0.00
Mo misons, IpsanderRoad, Yeovil, BA20 2AT £0.6 £01 £0.6 £01 £0.0 £0.0 £1.51
Sa insh urys, Bunford Padk £15 £02 £04 £03 £0.0 £0.0 £2 .52
Lid ], We st He nd fo d £0.2 £0.0 £04 £0.2 £0.0 £0.0 £0.88
4 - WestYeovi
Co-op, Magoek Shopping Centre, Martoe k TA12 6DI £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-op, Montae ate Road, Sto ke sub-hamdon, TAl4 6UQ £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-op, StJames Stmet, South Pethedon, TA13 5BF £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Iocalshops Montacute Vilage Centes 0.0 200 0.0 200 0.0 £00 £0.00
Marioe k £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
MartoekShopping Centrs, Nosth Stee et, Mao ek, TA12 6DI £0.0 E0.0 £0.0 E0.0 £0.0 E0.0 £0.00
Sto ke sub Hamdon £0.0 E0.0 £0.0 0.0 £0.0 0.0 £0.00
5 - Crewkeme
Co-0p (BUDGENS), Falkland Syuars, Crewkeme, TA1S TJS £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Co-op, Knapp, Meminit, TA168 5NQ £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
C e whka me £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Lid], The Geosge Shopping Centre, Crewkeme, TA1S TIT £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.05
localshops Memiott Vilage Centre £0.0 0.0 £0.0 E0.0 £0.0 E0.0 £0.00
The George Shopping Centee, Crewkame, TALE TLT £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
(Waitm se, Soath Street, Crewks me, TA1E 8DA £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.07
6 - Shethome
Budgens YeoviRoad, Sherboume 0D 200 0D 200 0D 200 £0.00
Co-op, Cold Hatoug Mibome Port (She bome), DB S5EL £0.0 0.0 £0.0 E0.0 £0.0 0.0 £0.00
Co-op, Westbddge Pads, Shebome, DD 6AW £0.0 E0.0 £0.0 0.0 £0.0 E0.0 £0.00
Ioealshops Bshop's Caundl: Vilage Centee £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Iocalshops, Chadion Horethome Vilage Centr 0.0 200 0.0 200 0.0 200 £0.00
localshops, Chetnols Vil ge Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
localshops Ieigh Vilage Centrs £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Localshops Thomford Vilage Centie £0.0 E0.0 £0.0 0.0 £0.0 E0.0 £0.00
Loealshops, Yetminste rVib ge Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
Mib o me Port £0.0 E0.0 £0.0 0.0 £0.0 0.0 £0.00
Sainshurys, Iudboume Road, Sherbome, DTS 3ND £0.0 £0.0 £0.0 £0.0 £0.0 £03 £0.31
Sherhome £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.00
(Waitmse, Cheap Street, Sherbome, DD 3BA £0.0 £0.0 £0.0 £0.0 £0.0 £01 £0.15
Duiside Siudy Area £0.0 E0.0 £0.0 E01 £0.0 E0.0 £0.15

Notes:

Pattern of £m tmde diversbn caleulated by applying % diversion in Table 16 to £m tumoverfiom each zone in Table 15,




SO UTH SOMERSETDBIRIC TCOUNCI
PRO PO SED SUPERMARKETL BUNFORD FARK, YEO VI

TABIEZ24: CUMUIATIVECONVENIENCE GOODSIMPACTOF BUNFORD PARKAND OIDS GARAGE

STORE/ CENTRE TOTAL TRADE DIVERSION TO TRADE DIVERSION TO RESIDUAL MPACT
TURNO VER (£m) BUNFORD PARK (£m) OIDS GARAGE(£m) TURNOVER (£m) {%)
Fammfoods, Shethome Road, Yeovil, BA21 4HA £15 £0.1 £0.0 £1.4 -4.0%
Tteland, The Quedam Centie, el Sjuam, Yoo vil, BA20 1EY £0.8 £0.0 £0.0 £0.7 -4.5%
Lid], Iyde Road, Yeovi, BA21 5DW £14.3 £2.4 £12 £10.7 -25.4%
M&SFoodhall, Middle Steet, Yeovil, BA20 11E £36 £0.1 £0.0 £3.5 -2.1%
Teseo Fxtra, Queensway Place, Yeovil, BA20 1DT £52.4 £12.9 £27 £36.9 -29.7%
Yo o vil £3.0 £0.1 £0.0 £2.9 -2.2%
Asda, Preston Road, Yeo vil, BA20 2HF E3R.4 £10.3 £19 £26.2 -31.8%
Moo ng, IysanderRoad, Yeovil, BA20 2AT £279 £69 E1D £19.5 -30.2%
Sainshurys, Bunford Pazk £334 £0.0 £25 £30.9 -7.5%
Tid]l, We st Hendford £10.4 £18 £09 £7.7 -25.8%
Hinsburys, Indbhoume Boad, Sherthome, DTS 3ND £25.7 £1.3 £0.3 £24.1 -6.3%
Waitiose, Cheap Street, Shethome, IXID 3BA E12.9 E0.4 E0.2 £12.3 -4.5%
E1R.2 £0.2 £0.1 £17.9 -1.7%

Outside Study Area

Note s:
O Pre-impac ttumo vertaken from Table 13b
Inflo w hase d upon WYG assump tio ng

(© Tade diversion taken from Table 17 plusalowance fortrade diverion associated with inflo w from outside study area.

88 °
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SOUMH SOMERSETDEIRICTCOUNCIL
PRO PO SED SUPERMA RKET, BUNFORD PARK, YEOVIL

TABIE 26c: COMPARISON GO ODS STUDY AREA DERIVED TURNOVER BY ZONE, 2018 - SUMMARY

|STORE/ C ENIRE ZONE TOTAL
1 2 3 4 5 6 (£m)
1 - Central Yeovil
Gloverslane and [owerMiddle Street, Market Stre et, Ye ovil, BA20 11 £06 £03 £0.0 £06 £0.0 £03 £19
Miles Tool & Mac hinery Centre, 18 Oxford Road, Yeovil, BA21 5HR £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.1
Mole Valley Farmers, Sherbome Road, Yeovil, BA21 5BJ £0.0 £0.0 £0.0 £0.0 £0.0 £05 £05
Pen Mill Bading Estate, Yeovi £0.4 £0.0 £0.1 £0.0 £0.0 £0.0 £0.5
Quedam Shopping Centre, FalSquare, Yeovi, BA20 1EY £0.4 £0.8 £0.2 £0.3 £0.2 £1.9 £3.9
Tesco Extra, Queensway Place, Yeovil 1.4 £1.0 £0.7 £1.0 £0.1 £05 £4.7
‘The PeelCentre (Next, Boots, Matalan, TKMaxx, Argos, Pets at Home, Dreams), £7.1 £52 £2.1 £186 £086 £6.7 £23.3
Yeovil £53.1 £14.7 £25.1 £15.8 £13.0 £14.2 £1356.9
2 - North Yeovil
Greensleeves Nursetie s, [owerOdcombe, Yeovi, BA22 8TW £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Houndstone Retail Park (Homebase, Oak Fumiture land, Harve vs, Halfords, Cuny £6.7 3.4 £4.7 £2.8 £2.0 £3.0 £2286
Ichester £0.0 £0.6 £0.0 £0.0 £0.0 £0.0 £0.6
Marston Magna Village Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
3 - South Yeovil
Asda, Preston Road, Yeovil £1.3 £0.0 £0.2 £0.5 £0.3 £0.0 £2.3
ence Stores (Somerset Fencing Centre), Medin Road Iynx Tading Estate, Me i £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Q Iynx We st Tading Hstate (Wikes, Tholstation) £0.2 £0.1 £0.1 £0.1 £0.0 £0.3 £0.7
(Q|lzsanderRoad Retai Park (B&@, B&M Bawgains), [ysanderBRoad, Yeovil BA20 2H £29 £19 £16 £12 £13 £25 £11.4
(D|Paimers Garden Centre, Bemanls Way, Bunford Lane, Yeovil, BAZ0 2FH £0.0 £0.0 £0.1 £0.0 £0.0 £0.0 £0.1
West CokerVillage Centre £0.0 £0.0 £0.1 £0.0 £0.0 £0.0 £0.1
©4 - West Yeovil
I\JMartQ(:k £0.6 £0.4 £0.1 £3.2 £0.1 £0.1 £4.4
Martock Shopping Centre, North Street, Martock, TA12 6DL £0.0 £0.0 £0.0 £0.0 £0.0 £0.1 £0.1
Stoke sub Hamdon £0.0 £0.0 £0.0 £0.5 £0.0 £0.0 £0.5
5 - Cre wkeme
Cre wke me £0.0 £0.0 £0.1 £0.5 £9.5 £0.0 £10.2
Merwrio tt Village Centre £0.0 £0.0 £0.0 £0.0 £0.2 £0.0 £0.2
North Perrott Farm Shop & Garden Centre, Crewkeme , TA18 755 £0.0 £0.0 £0.0 £0.0 £0.1 £0.0 £0.1
‘The George Shopping Centre, Crewkeme, TA18 711J £0.0 £0.0 £0.0 £0.0 £0.1 £0.0 £0.1
6 - Sherbome
Castle Garden, New Road, Shetbome, YD 5NR £0.0 £0.0 £0.0 £0.0 £0.0 £0.7 £0.7
Harwood Retail Centre (keland and Pets at Home), Gillingham, SP8 4PY £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Milbome Poxt £0.0 £0.0 £0.0 £0.0 £0.0 £0.8 £0.8
Shetbome £1.3 £1.9 £0.6 £0.2 £0.1 £22.0 £26.1
Yetminster Village Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.2 £0.2
CQutside Study Area £14.7 £10.2 £53 £109 £49 £79 £53.9

Notes: summatry of detailed tumoverfrom Thble 26a



SOTUTH SO MERSETDISIRICTC OUNC IL
PROPOSED SUPERMARKET, BUNFO RD PARK YEO VIL

TABIE 26d: COMPARISON GO ODS STUDY ARFA MARKET SHARES BY ZONE, 2018 - SUMMARY

cp abed

STORE/ CENIRE ZONE

1 2 3 4 5 6
1- Central Yeovil
Gbverslane and lowerMidde Street, Market Street, Yeovil, BA20 11Q 0.7% 0.7% 0.1% 1.5% 0.0% 0.6%
Miks Tol& Machinery Centre, 18 Oxford Road, Yeovi BA21 5HR 0.0% 0.0% 0.1% 0.0% 0.0% 0.0%
Mole Valky Famme s, Shetbome Road, Yeovil, BA21 5BJ 0.0% 0.1% 0.0% 0.0% 0.0% 0.8%
Pen Mil Tin ding Estate, Yeovil 04% 0.0% 0.3% 0.0% 0.0% 0.0%
Quedam Shopping Centre, Fal Syuam, Yeovil BA20 1EY 0.4% 2.0% 0.5% 0.8% 0.7% 3.1%
Tesco Fxtma, Queensway Place, Yeovil 1.5% 2.5% 1.7% 2.5% 0.4% 0.8%
The PeelCentre (Next, Boots, Matalan, TRMaxx, Argos, Petsat Home , Dre ams), Bg 7.9% 12.8% 5.0% 4.1% 1.9% 10.9%
Yeovi 58.6% 36.2% 60.8% 40.5% 39.6% 23.1%
2 - North Yeovil
Greensleeves Numene s, lowerOdcombe, Yeovil BA22 8TW 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Houndstone Retail Patk (Homebase, Oak Fumitureland, Harve ys, Halford s, Cumys /| T.4% 8.3% 11.5% T.1% 6.1% 4.9%
Ic hester 0.0% 1.5% 0.0% 0.0% 0.0% 0.0%
Mamton Magna Vilage Centme 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
3 - South Yeovil
Azda,Preston Road, Yeovi 14% 01% 0.5% 1.2% 1.0% 0.0%
Fence Stores(SomemetFencing Centre ), Medin Road Iynx Trading Estate, Medin | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iynx We st Tading Estate (Wike s, To olstation) 0.2% 0.3% 0.2% 0.1% 0.0% 0.4%
IysanderRoad Retail Park (B&Q, B&M Bargains), IysanderRoad, Ye o vil, BA20 2B] 3.2% 4.6% 4.0% 3.1% 4.0% 4.0%
Palmem Garden Centre, Bemands Way, Bunford lane, Yeo vil, BA20 2FH 0.0% 0.0% 0.3% 0.0% 0.0% 0.0%
West CokerVilige Centre 0.0% 0.0% 0.2% 0.0% 0.0% 0.0%
4 - West Yeovil
Martock 0.7% 1.1% 0.2% 8.1% 0.4% 0.1%
Martoc k Shopping Centre, North Street, Martock, TA12 6DL 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Stoke sub Hamdon 0.0% 0.0% 0.0% 1.3% 0.0% 0.0%
b - Crewke me
Cre wke me 0.0% 0.0% 0.2% 1.3% 29.1% 0.0%
Memiott Vil ge Centre 0.0% 0.0% 0.0% 0.0% 0.6% 0.0%
North Pemott Famm Shop & Garden Centre, Crewkeme, TA18 755 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
The Geomge Shopping Centre, Crewkeme, TA18 7I1J 0.0% 0.0% 0.0% 0.0% 0.4% 0.0%
6 - She vhome
Castle Garden, New Road, Shetbome , DB 5NR 0.0% 0.0% 0.0% 0.0% 0.0% 1.2%
Harwood RetailCentre (keland and Petsat Home), Gillingham, SP8 4FPY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mikome Port 0.0% 0.0% 0.0% 0.0% 0.0% 1.2%
Shetbome 1.5% 4.7% 1.4% 0.56% 0.3% 35.6%
YetminsterVillage Ce ntre 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%
Outside Study Area 16.2% 25.1% 12.9% 27.9% 15.0% 12.7%




SO UTH SO MERSET DISTRIC TC O UNCIL
PRO PO SED SUPERM A RKET, BUNFO RD PARK YEO VI

TABIE27: COMPARISON GOODS TRADE DIVERSION (%) TO BUNFO RD PARK SUPERMA RKET

6 abed

STORE/ CENTRE ZONE

1 2 3 4 5 ]
1- Central Yeovil
Gloverslane and Inwer Middle Street, Market Street, Ye o vil, BA20 11Q 0.7% 0.9% 0.1% 2.0% 0.0% 0.9%
Mile s Tbol & Mac hinery Centre, 18 Oxford Road, Yeovil, BA21 5HR 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mole Valley Fammers, Shertbome Road, Yeovil, BA21 5BJ 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pen Mil Tading Estate, Yeovil 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Quedam Shopping Centre, FalSquare, Yeovi, BA20 1EY 0.4% 2.6% 0.6% 1.0% 1.0% 4.7%
Tesco Extra, Queensway Place, Yeovil 8.3% 15.9% 9.8% 16.1% 2.8% 6.1%
The PeelCentre (Next, Boots, Matalan, TKMaxx, Argos, Petsat Home, Dre ams), Ba 8.7% 16.5% 5.7% 5.3% 2.7% 16.5%
Yeovil 65.0% 46.9% 69.3% 52.1% 55.8% 35.1%
2 - North Yeovil
Greensleeves Nurseres, lowerOdcombe, Yeovil, BA22 8TW 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Houndstone Retail Pavk(Homebase, Oak Fumitureland, Hareys, Halfords, Cunys/ 4.1% 5.4% 6.5% 4.6% 4.3% 3.7%
Ic he ster 0.0% 1.0% 0.0% 0.0% 0.0% 0.0%
Matston Magna Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
3 - South Yeovil
Asda, Preston Road, Yeovil 7.9% 0.7% 3.0% 7.5% 6.9% 0.0%
Fence Stores(Somerset Fencing Centre ), Medin Road Iynx Trading Estate, Me vlin Ry 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iynx West Tading Estate (Wikes, Tholstation) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
IysanderRoad Retai Park (B&Q, B&M Bargains), IysanderRoad, Yeovil, BA20 2B1 1.8% 3.0% 2.3% 2.0% 2.9% 3.1%
Palmers Garden Centre, Bemards Way, Bunford Lane, Yeovil, BA20 2FE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West CokerVillage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
4 - West Yeovil
Marock 0.4% 0.7% 0.1% 5.2% 0.2% 0.1%
Ma tto c k Sho pping Centre, North Street, Martock, TA12 6DI 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Stoke sub Hamdon 0.0% 0.0% 0.0% 0.1% 0.0% 0.0%
5 - Crewkeme
Crewkeme 0.0% 0.0% 0.1% 0.9% 20.5% 0.0%
Memiott Vilage Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
North Perott Farm Shop & Garden Centre, Crewkeme, TA18 7S 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The George Shopping Centre, Crewkeme, TA18 TIU 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
6 - Shertbome
Castle Garden, New Road, Shetbome, DT3B 5NR 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Harwood Retail Centre (keland and Petsat Home), Gillingham, SP8 4PY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Milb ome Port 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Shetbome 0.8% 3.0% 0.8% 0.3% 0.2% 27.1%
Yetminster Village Centre 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Qutside Study Area 1.9% 3.3% 1.6% 3.1% 2.4% 2.3%

Note s:

Pattem oftrade diversion is GVA forecastbased uponlocation and retailofferof competing fa cilitie s.




S0UTH 8O MERSETDIIRIC TC O UNCIL
PRO PO SED SUPERMA RKET, BUNFO RD PARK, YEO VI

TABIE28: COMPARISON GOODS TRADE DIVERSION (£m) TO BUNFO RD PARK SUPERM A RKE]

|STORE/ C ENTRE ZONE TOTAL
1 2 3 4 5 [ (£m)
1- Central Yeowvil
Gbverslane and lowerMiddk Street, Matket Street, Yeovil BA20 110Q £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.1
Miles Thol& Machinery Centre, 18 Oxford Road, Yeovil BA21 5HR £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Mole Valley Fanmers, Shetbome Road, Yeovil BA21 5BJ £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Pen Mill Ta ding Fstate, Yeovil £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Quedam Shopping Centre, FalSquare, Yeovi, BA20 1EY £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.1
Tesc o Extra, Queensway Place, Yeovil £0.5 £0.3 £0.2 £0.2 £0.0 £0.0 £1.3
The Peel Centre (Next, Boots, Matalan, TKMaxx, Argosg, Pets at Home, Dre amg}, Byl £0.5 £0.3 £0.1 £0.1 £0.0 £0.0 £1.1
Ye o vil £4.1 £0.9 £1.3 £0.8 £0.4 £0.1 £7.5
2 - North Yeovil
Greensleeves Nursenes, [owerOdcombe, Yeovil, BA22 8TW £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Houndstone Retail Park(Homebase, Oak Fumitureland, Harve ys, Halford s, Cunys/ £0.3 £0.1 £0.1 £0.1 £0.0 £0.0 £0.6
Ik hester £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Marston Magna Village Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
3 - South Yeowvil
JAsda, Presion Road, Yeovi £0.56 £0.0 £0.1 £0.1 £0.1 £0.0 £0.7
QD|Fence Sorws(Somemwet Fencing Centre), Medtin Road Iynx Bading Bstate, Medin H £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Q Iynx West Tading Estate (Wike s, Too lstatio n) £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
@D IysanderRoad Retail Park (B&Q, B&M Bargains), IysanderRoad, Yeowvil, BAZ20 2B] £0.1 £0.1 £0.0 £0.0 £0.0 £0.0 £0.3
(@PalmersGarden Centre, Bemards Way, Bunford lane, Yeovil BA20 2FH £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
OlWest CokerVillage Centie £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
4 - West Yeovil
Manock £0.0 £0.0 £0.0 £0.1 £0.0 £0.0 £0.1
Manock Shopping Centre, North Street, Martock, TA12 6DI £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Stoke sub Hamdon £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
5 - Crewkeme
Crewke me £0.0 £0.0 £0.0 £0.0 £0.2 £0.0 £0.2
Memiott Village Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
North Penott Farm Shop & Garden Centre, Crewkeme , TA18 788 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
The George Shopping Centre, Crewkeme , TA18 7TLL £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
6 - Sherbome
Castle Garden, New Road, Sherthome, D'B 5NR £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Harwood Retal Centre (keland and Pets at Home), Gillingham, SP8 4FY £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Mibome Port £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Shetbome £0.1 £0.1 £0.0 £0.0 £0.0 £0.1 £0.2
Yetmmster Village Centre £0.0 £0.0 £0.0 £0.0 £0.0 £0.0 £0.0
Outside Study Area £0.1 £0.1 £0.0 £0.0 £0.0 £0.0 £0.3
Notes:

Pattem of £m trade diversion calculated by applying % trade diversonin Tabk 27 to £m tumoverfrom each zone in Table 15.



S0 UTH 80 MERSETDISTRICTC O UNCIL
PRO PO SED SUPERMAREET, BUNFO RD) PARK YEO VIL

TABIE 29: COMPARISON GOODS IMPACTOF BUNFORD PARK SUPERMARKETON YEOVILTOWN CEN'IRE

96 abed

YEOVILTOWN CENTRE PRE-IMPAC TSTUDY AREA INFIOW TOTAL DIVERSION TO RESIDUAL SO1US
DERIVED TURNOVER (£m) {7) TURNOVER (£m) BUNFORD PARK (£m) TURNO VER (£m) IMPACT (%)

Comparison goodssteres £153.5 10% £168.8 £8.6 £160.2 -5.1%

I sco Extra £5.0 10% £5.6 £1.4 £4.1 -25.5%

T tal £158.5 £174.4 £10.0 £164.4 -5.7%

Notes:

Pre -impacttumovertaken fiom Tabk 26b.
Expenditue inflow basged on WYG assump to ne.
Dwersion to Bunford Park supermarket comparson goodsfloorspace taken from Table 28.




S0 UTH 80 MERSETDISTRICTC O UNCIL
PRO PO SED SUPERMAREET, BUNFO RD) PARK YEO VIL

TABIE 30: TOTALIMPACTOF BUNFORD PARK SUPERMARKETON YEOVILTOWN CENIRE

/6 abed

YEOVILTOWN CENTRE PRE IMPA CTSTUDY AREA TOTAL DIVERSION TO RESIDUAL SOIUS
DERIVED TURNOVER (£m) TURNO VER (£m) BUNFORD PARK (£m) TURNO VER (£m) IMPACT (%)

Convenience goods £54.4 £59.8 £13.0 £46.8 -21.8%

Compavison goods £158.5 £174.4 £10.0 £164.4 -5.7%

o tal £212.9 £234.2 £23.0 £211.1 -9.8%

Notes:

Pre-impactconvenence goodstumoverand convenience goodsdiversion taken fiom Tablk 18.
Pre -impactcomparison goods tumoverand comparkon goods diversion taken finmm Table 29




S0 UTH 80 MERSETDISTRICTC O UNCIL
PRO PO SED SUPERMAREET, BUNFO RD) PARK YEO VIL

TABIE 31: COMPARISON GOODS IMPACTOF BUNFORD PARK SUPERMARKETON YEOVILTOWN CEN'IRE

g6 abed

YEOVILTOWN CENTRE PRE-IMPAC TSTUDY AREA INFIOW TOTAL DIVERSION TO RESIDUAL SO1US
DERIVED TURNOVER (£m) {7) TURNOVER (£m) BUNFORD PABK (£m) TURNO VER (£m) IMPACT (%)

Comparison goodssteres

'Tesco Extra

T tal £252.6 £10.0 £242.6 -4.0%

Notes:

Pre -impacttumovertaken fiom Tabk 26b.
Expenditue inflow basged upon more optimistic assumptionsregarding extent of inflo w from outside study area.
Dwersion to Bunford Park supermarket comparson goodsfloorspace taken from Table 28.




S0 UTH 80 MERSETDISTRICTC O UNCIL
PRO PO SED SUPERMAREET, BUNFO RD) PARK YEO VIL

TABIE 32: TOTALIMPACTOF BUNFORD PARK SUPERMARKETON YEOVILTOWN CENIRE

66 abed

YEOVILTOWN CENTRE PRE IMPA CTSTUDY AREA TOTAL DIVERSION TO RESIDUAL SOIUS
DERIVED TURNOVER (£m) TURNO VER (£m) BUNFORD PARK (£m) TURNO VER (£m) IMPACT (%)

Convenience goods £54.4 £59.8 £13.0 £46.8 -21.8%

Compavison goods £252.6 £10.0 £242.6 -4.0%

o tal £312.4 £23.0 £289.3 -7.4%

Notes:

Pre-impactconvenence goodstumoverand convenience goodsdiversion taken fiom Tablk 18.
Pre -impactcomparison goods tumoverand comparkon goods diversion taken fiwmm Table 31.




SOUTH 50 MERSETI'DISIRIC TC OUNCIL
PRO POSED SUPERMARKET, BUNFORD PARK, YEO VIL

TABIE 33: TOTALCUMUIATIVE IMPAC TO F BUNFO ED PARK SUPEEMARKETAND OIDS GARAGE FOODSTORE ON YEO VIL'TO WN CEN'TRE

00T abed

YEO VILTOWN C EN'IRE PRE-IMPAC T STUDY AREA TOTAL DIVERSION TO RESIDUAL S0 1LUS

DERIVED TURNO VER. {£m) TURNO VER (£m) BUNFO RD PARK {£m) TURNO VER {£m ) IMPACT (%)
Convenience goods £54.4 £59.8 £15.7 £44.0 -26.3%
Compansongoods £158.5 £174.4 £10.6 £163.8 -6.0%
Total £212.9 £234.2 £26.3 £207.9 -11.2%
Notes:

Pre-impactconvenience goodstumoverand convenience goodsdivemion taken from Table 18.
Pre-impactcompanson goods tumoverand comparison goodsdiversion taken from Table 29.



SOUTH 50 MERSETI'DISIRIC TC OUNCIL
PRO POSED SUPERMARKET, BUNFORD PARK, YEO VIL

TABIE 34: TOTALCUMUIATIVE IMPAC TO F BUNFO ED PARK SUPEEMARKETAND OIDS GARAGE FOODSTORE ON YEO VIL'TO WN CEN'TRE

TOT abed

YEO VILTOWN C EN'IRE PRE-IMPAC T STUDY AREA TOTAL DIVERSION TO RESIDUAL S0 1LUS

DERIVED TURNO VER. {£m) TURNO VER (£m) BUNFO RD PARK {£m) TURNO VER {£m ) IMPACT (%)
Convenience goods £54.4 £59.8 £15.7 £44.0 -26.3%
Compansongoods £252.6 £10.6 £242.1 -4.2%
Total £312.4 £26.3 £286.1 -8.4%
Notes:

Pre-impactconvenience goodstumoverand convenience goodsdivemion taken from Table 18.
Pre-impactcompanson goods tumoverand comparison goodsdiversion taken from Table 29.
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by demographics Yeovil In Centre Survey Page 1
for GVA November 2017
Total Male Female 18-34 35-54 55+ ABC1 C2DE Car in hhold
Q01 What is the main purpose of your visit here today?
Non-food shopping (suchas  55.1% 98 57.1% 40 53.7% 58 543% 25 655% 36 48.1% 37 522% 47 538.0% 51 519% 56
clothes, shoes, household
goods)
Food & grocery shopping 152% 27 143% 10 15.7% 17 13.0% 6 109% 6 19.5% 15 14.4% 13 15.9% 14 139% 15
(i.e. not restaurants,
take-aways eic)
Window shopping / 3.9% 7 29% 2 46% 5 22% 1 18% 1 65% 5 33% 3 45% 4 37% 4
browsing
Eating or drinking out 2.8% 5 14% 1 37% 4 22% 1 18% 1 39% 3 4.4% 4 11% 1 28% 3
Education 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% o L1% 1 0.0% 0 0.0% 0
Financial services (i.e. banks, 2.2% 4 29% 2 19% 2 00% 0 36% 2 2.6% 2 4.4% 4 0.0% 0 28% 3
building soc’s,
accountants)
Health & Fitness gym 0.6% 1 00% 0 09% 1 00% o0 00% 0 1.3% 1 0.0% o L1% 1 09% 1
Health (doctors / dentist) 1.7% 3 29% 2 09% 1 22% 1 00% 0 2.6% 2 Ll1% 1 23% 2 09% 1
Leisure (i.e. cinema / binge/ 1.7% 3 00% 0 28% 3 00% 3.6% 2 1.3% 1 22% 2 11% 1 19%
theatre)
Personal services (e.g. 1.7% 3 00% 0 28% 3 43% 2 18% 1 0.0% 0 33% 3 00% 0 28% 3
hairdressers, beauty salen)
Other services (i.e. travel 1.7% 3 29% 2 09% 1 00% 0 18% 1 2.6% 2 22% 2 11% 1 19% 2
agent, estate agents)
Socialising 2.8% 5 43% 3 19% 2 0.0% 0 55% 3 2.6% 2 33% 3 23% 2 46% 5
Tourism / sight-seeing 0.6% 1 14% 1 00% 0 22% 1 00% o 0.0% ¢ 0.0% 0 1L1% 1 09% 1
Work / business 5.1% 9 29% 2 65% 7 109% 5 18% 1 39% 3 4.4% 4 57% 5 56% &
Other PLEASE WRITEIN)  0.0% 0 00% 0 00% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Christmas shopping 3.4% 6 43% 3 28% 3 87% 4 0.0% 0 2.6% 2 22% 2 45% 4 5.6% 6
Job hunting 0.6% 1 14% 1 00% o0 00% 0 00% 0 1.3% 1 Ll1% 1 0.0% 0 0.0% 0
Live here 0.6% 1 14% 1 00% 0 00% ¢ 00% 0 1.3% 1 0.0% o 1L1% 1 00% 0
Pokemen hunting 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 178 70 108 46 55 71 90 88 108
Q02 What else, if anything, will you be doing here? [MR]
Non-food shopping (such as 6.7% 12 8.6% 6 56% 6 87% 4 3.6% 2 7.8% 6 67% 6 68% 6 11.1% 12
clothes, shoes, household
goods)
Focd & grocery shopping 129% 23 129% 9 13.0% 14 6.5% 3 145% 8§ 15.6% 12 12.2% 11 13.6% 12 10.2% 11
(i.e. not restaurants,
take-aways etc)
Window shopping 3.9% 7 43% 3 37% 4 43% 2 36% 2 39% 3 33% 3 45% 4 37%
Eating or drinking out 9.0% 16 11.4% 8 74% 8§ 43% 2 145% 8§ 7.8% 6 89% 8§ 91% 8§ 102% 11
Education 0.0% 0 00% 0 00% 0 00% 0 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% 0
Financial services (i.e. banks, 2.8% 5 14% 1 37% 4 22% 1 00% 0 52% 4 5.6% 5 0.0% 0 19% 2
building soc’s,
accountants)
Health & Fitness gym 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% ¢ 0.0% o 1L1% 1 09% 1
Health (doctors / dentist) 0.6% 1 00% 0 09% 1 00% 0 00% 0 1.3% 1 0.0% 0 11% 1 0.0%
Leisure (i.e. cinema / bingo/  0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 09% 1
theatre)
Personal services (e.g. 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 22% 2 0.0% 0 09% 1
hairdressers, beauty salon)
Other services (i.e. travel 1.7% 3 14% 1 19% 2 22% 1 18% 1 1.3% 1 33% 3 0.0% 0 09% 1
agent, estate agents)
Socialising 4.5% 8 57% 4  37% 4 81% 4 55% 3 13% 1 33% 3 57% 5 46% 5
Tourism / sight-seeing 0.0% 0 00% 0 00% 0 00% o0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% 0
Work / business 1.7% 3 00% 0 28% 3 22% 1 18% 1 1.3% 1 33% 3 0.0% 0 09% 1
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nothing else 522% 93 557% 39 50.0% 54 500% 23 455% 25 58.4% 45 50.0% 45 545% 48 518% 57
Armistice Day 0.6% 1 14% 1 00% 0 00% 0 00% 0 1.3% 1 L1% 1 0.0% 0 0.0% 0
commemoration
Christmas shopping 2.8% 5 29% 2 28% 3 22% 1 18% 1 39% 3 33% 3 23% 2 37% 4
(Don’t know) 7.3% 13 43% 3 93% 10 13.0% 6 109% 6 1.3% 1 7.8% 7 68% 6 65% 7
Base: 178 70 108 46 35 717 90 88 108
Pag e 103 Column %ges.
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by demographics Yeovil In Centre Survey Page 2
for GVA November 2017
Total Male Female 18- 34 35-54 55+ ABC1 C2DE Car in hhold
Q02X Any mention at Q01 & Q02 [MR]
Non-food shopping (suchas  61.8% 110 65.7% 46 593% 64 630% 29 691% 38 558% 43 589% 53 64.8% 57 63.0% 68
clothes, shoes, household
goods)
Foed & grocery shopping 28.1% 50 27.1% 19 28.7% 31 19.6% 9 255% 14 35.1% 27 267% 24 29.5% 26 241% 26
(i.e. not restaurants,
take-aways eic)
‘Window shopping 7.9% 14 71% 5 83% 9 65% 3 55% 3 10.4% 8 67% 6 91% 8 74% 8
Eating or drinking out 11.8% 21 129% 9 11.1% 12 65% 3 164% 9 11.7% 9 133% 12 10.2% 9 13.0% 14
Education 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 0.0% 0
Financial services (i.e. banks, 3.1% 9 43% 3 56% 6 22% 1 36% 2 7.8% 6 10.0% 9 0.0% 0 46% 3
building soc’s,
accountants)
Health & Fitness gym 1.1% 2 00% 0 19% 2 0.0% 0 18% 1 13% 1 0.0% 0 23% 2 19%
Health (doctors / dentist) 2.2% 4 29% 2 19% 2 22% 1 0.0% 0 39% 3 1.1% 1 34% 3 09% 1
Leisure (i.e. cinema / bingo/  2.2% 4 14% 1 28% 3 0.0% 0 55% 3 1.3% 1 22% 2 23% 2 28% 3
theatre)
Personal services (e.g. 2.8% 5 14% 1 37% 4 65% 3 36% 2 0.0% 0 56% 5 00% 0 37% 4
hairdressers, beauty salen)
Other services (i.e. travel 3.4% 6 43% 3 28% 3 22% 1 36% 2 39% 3 56% 5 11% 1 28% 3
agent, estate agents)
Socialising 71.3% 13 10.0% 7 56% 6 87% 4 109% 6 39% 3 67% 6 80% 7 93% 10
Tourism / sight-seeing 0.6% 1 14% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 09% 1
Work / business 67% 12 29% 2 93% 10 13.0% 6 36% 2 52% 4 7.8% 7 57% 5 65% 7
Other (PLEASE WRITEIN)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 1.3% 13 43% 3 93% 10 13.0% 6 109% 6 13% 1 7.8% 7 68% 6 63% 7
Nothing else 52.2% 93 55.7% 39 50.0% 54 50.0% 23 455% 25 58.4% 45 50.0% 45 54.5% 48 52.8% 57
Armistice Day 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 1.3% 1 1.1% 1 00% 0 0.0% 0
commemoration
Christmas shopping 2.8% 5 29% 2 28% 3 22% 1 18% 1 39% 3 33% 3 23% 2 37% 4
Christmas shopping 3.4% 6 43% 3 28% 3 87% 4 0.0% 0 2.6% 2 22% 2 45% 4 56% &)
Job hunting 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 0.0% 0
Live here 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 11% 1 0.0% 0
Pokemon hunting 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Base: 178 70 108 46 55 77 90 88 108
Mean score [£]
Q03 How much have you spent or expect to spend in the shops today in Yeovil town centre on each of the following?
Food & groceries & off licence alcohol
Nothing 68.0% 121 67.1% 47 685% 74 826% 38 636% 35 623% 48 733% 66 625% 35 694% 75
£5 or less 4.5% 8 43% 3 46% 5 0.0% 0 73% 4 52% 4 44% 4 45% 4 46% 3
£5.01 To £10 2.8% 5 43% 3 19% 2 0.0% 0 18% 1 52% 4 22% 2 34% 3 4.6% 5
£10.01 To£15 3.9% 7 29% 2 46% 5 0.0% 0 3.6% 2 65% 5 44% 4 34% 3 28% 3
£15.01 To £20 5.1% 9 57% 4 4.6% 5 87% 4 0.0% 0 65% 5 5.6% 5 45% 4 56% )
£20.01 To £30 3.9% 7 29% 2 46% 5 0.0% 0 36% 2 6.5% 5 33% 3 45% 4 28% 3
£30.01 To £40 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
£40.01 To £50 2.8% 5 43% 3 19% 2 22% 1 18% 1 39% 3 0.0% 0 57% 5 28% 3
£50.01 To £75 2.2% 4 29% 2 19% 2 0.0% 0 3.6% 2 2.6% 2 33% 3 11% 1 19% 2
£75.01 To £100 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 09% 1
£100.01 Te £200 0.6% 1 14% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
£200.01 Plus 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Den’t know) 5.1% 9 43% 3 56% 6 43% 2 109% 6 13% 1 22% 2 80% 7 37% 4
Mean: 7235 873 6.27 6.02 7.86 757 523 944 6.25
Base: 178 70 108 46 55 77 90 88 108
Pag e 104 Column %ges.
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Total Male Female 18- 34 35-54 55+ ABC1 C2DE Car in hhold
Clothing , fashion goods & foolwear
Nothing 579% 103 643% 45 537% 58 522% 24 600% 33 59.7% 46 567% 51 59.1% 52 537% 58
£5 or less 0.6% 1 0.0% 0 09% 1 22% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0 09% 1
£5.01 To £10 2.2% 4 0.0% 0 37% 4 0.0% 0 1.8% 1 39% 3 33% 3 11% 1 09% 1
£10.01 To£15 2.2% 4 43% 3 09% 1 43% 2 36% 2 0.0% 0 33% 3 3% 1 19% 2
£15.01 To £20 56% 10 57% 4 56% 6 65% 3 18% 1 7.8% 6 44% 4 68% 6 74% 8
£20.01 To £30 56% 10 86% 6 37% 4 B7% 4 55% 3 3.9% 3 56% 5 57% 5 65% 7
£30.01 To £40 1.3% 13 43% 3 93% 10 13.0% 6t 55% 3 52% 4 T8% 7 68% 6 4% 8
£40.01 To £30 A4.5% 5 29% 2 56% & 0.0% 0 3.6% 2 T1.8% 6 2.2% 2 68% 6 28% 3
£50.01 To £75 22% 4 29% 2 19% 2 0.0% 0 36% 2 2.6% 2 33% 3 11% 1 19% 2
£75.01 To £100 1.7% 3 29% 2 09% 1 43% 2 18% 1 0.0% 0 22% 2 11% 1 28% 3
£100.01 To £200 2.2% 4 14% 1 28% 3 229 1 3.6% 2 1.3% 1 33% 3 11% 1 28% 3
£200.01 Plus 1.7% 3 14% 1 19% 2 22 1 1.8% 1 1.3% 1 2.2% 2 11% 1 28% 3
(Don’t know) 6.2% 11 14% 1 93% 10 4.3% 2 73% 4 6.5% 5 44% 4 8.0% 7 B3% 9
Mean: 19.07 16.70 20.74 21.93 21.23 15.80 2215 15.80 23.76
Base: 178 70 108 46 55 77 90 88 108
CDs, books, DVDs
Nothing 81.3% 150 84.3% 539 84.3% 91 R2.6% 38 B0.0% A4 88.3% 68 §3.3% 75 85.2% 75 83.3% 90
£5 or less 1.1% 2 0.0% 0 19% 2 0.0% 0 36% 2 0.0% 0 22% 2 00% 0 09% 1
£5.01 To £10 1.7% 3 14% 1 19% 2 43% 2 0.0% 0 13% 1 1.1% 1 23% 2 28% 3
£10.01 To£15 3.4% 6 43% 3 28% 3 65% 3 0.0% 0 39% 3 44% 4 23% 2 37% 4
£15.01 To £20 1.1% 2 14% 1 09% 1 43% 2 0.0% 0 0.0% 0 1.1% 1 1.1% 1 19% 2
£20.01 To £30 0.0% 0 0.0% 0 0.0% 0 0.0% 0o 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£30.01 To £40 1.7% 3 14% 1 19% 2 0.0% 0 18% 1 26% 2 1.1% 1 23% 2 09% 1
£40.01 To £50 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£50.01 To £75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£75.01 To £100 0.6% 1 14% 1 0.0% 0 0.0% 0 1.8% 1 0.0% 0 1.1% 1 0.0% 0 09% 1
£100.01 To £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£200.01 Plus 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 62% 11 357% 4 65% 7 22% 1 127% 7 3.9% 3 5.6% 5 68% 6 56% 6
Mean: 198 2.80 P44 194 2.66 135 238 1.55 228
Base: 178 70 108 At B3 i3 90 88 108
Electrical goods (e.g TVs, PCs, tablets / Domestic appliances, eic)
Nothing 88.8% 158 B86% 62 889% 96 935% 43 800% 44 922% 71 922% 83 852% 75 BRO% 95
£5 or less 1.1% 2 14% 1 09% 1 0.0% 0 1.8% 1 1.3% 1 1.1% 1 1.1% 1 19% 2
£5.01 To £10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% ]
£10.01 To£15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£15.01 To £20 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£20.01 To £30 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 19% 2
£30.01 To £40 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 1.3% 1 1.1% 1 0.0% 0 09% 1
£40.01 To £30 0.6% 1 14% 1 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 1.1% 1 09% 1
£50.01 To £75 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£75.01 To £100 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£100.01 To £200 0.6% 1 14% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.1% 1 0.0% (]
£200.01 Plus 0.0% 0 0.0% 0 0.0% 0 0.0% 0o 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
(Don’t know) 1.3% 13 57% 4 83% 9 43% 2 145% 8 39% 3 44% 4 10.2% 9 6353% 7
Mean: 1.73 qFiEF a3 .57 154 283 073 2.582 134
Base: 178 70 108 46 55 77 90 88 108
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Total Male Female 18- 34 35-54 55+ ABC1 C2DE Car in hhold
Recrealional / leisure goods / sporis goods
Nothing 893% 159 929% 65 87.0% 94 89.1% 41 800% 44 96.1% 74 933% 84 852% 75 B9&% 97
£5 or less 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 19% 2
£5.01 To £10 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£10.01 To£15 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£15.01 To £20 1.1% 2 0.0% 0 19% 2 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 0.0% 0
£20.01 To £30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£30.01 To £40 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 09% 1
£40.01 To £50 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£50.01 To £75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£75.01 To £100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£100.01 Te £200 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£200.01 Plus 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 7.9% 14 579% 4 93% 10 65% 3 145% 8 39% 3 44% 4 11.4% 10 74% 8
Mean: 046 0.04 0.74 0.47 1.17 0.00 0.23 0.71 0.40
Base: 178 70 108 46 55 77 90 88 108
Chemist goods / personal care producls
Nothing 79.8% 142 87.1% 61 75.0% 81 76.1% 35 782% 43 83.1% 64 81.1% 73 18.4% 69 T77.8% 84
£5 or less 2.8% 5 14% 1 37% 4 6353% 3 18% 1 1.3% 1 22% 2 34% 3 37% 4
£5.01 To £10 1.1% 2 0.0% 0 19% 2 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 09% 1
£10.01 To£l5 3.9% 7 29% 2 46% 5 22% 1 0.0% 0 7.8% 6 33% 3 45% 4 46% 3
£15.01 To £20 1.7% 3 14% 1 19% 2 22% 1 3.6% 2 0.0% 0 22% 2 11% 1 19% 2
£20.01 To £30 0.6% 1 00% 0 09% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 09% 1
£30.01 To £40 1.1% 2 0.0% 0 19% 2 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 19% 2
£40.01 To £350 1.1% 2 14% 1 09% 1 22% 1 0.0% 0 1.3% 1 22% 2 0.0% 0 09% 1
£50.01 To £75 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£75.01 To £100 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£100.01 To £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£200.01 Plus 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 79% 14 57% 4 93% 10 43% 2 127% 7 6.5% 3 67% 6 91% 8 74% 8
Mean: 213 136 2,68 3.41 1.67 1.70 250 1.78 235
Base: 178 70 108 46 55 i 90 88 108
Furniture, carpets, floor coverings, soft furnishings, home décor
Nothing 92.1% 164 943% 66 90.7% 98 935% 43 873% 48 948% 73 956% 86 886% 78 926% 100
£5 or less 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
£5.01 To £10 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£10.01 To£15 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£15.01 To £20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£20.01 To £30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£30.01 To £40 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
£40.01 To £50 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£50.01 To £75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£75.01 To £100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£100.01 Te £200 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£200.01 Plus 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 6.7% 12 43% 3 83% 9 65% 3 109% 6 39% 3 33% 3 10.2% 9 56% &)
Mean: 0.23 052 0.03 0.00 0.05 0.47 0.03 0.44 0.37
Base: 178 70 108 46 55 77 90 88 108
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Total Male Female 18- 34 35-54 55+ ABC1 C2DE Car in hhold
DIY / Gardening goods
Nothing 92.1% 164 943% 66 90.7% 98 935% 43 873% 48 94.8% 73 94.4% 85 89.8% 79 935% 101
£5 or less 0.6% 1 0.0% 0 09% 1 0.0% 0 1.8% 1 0.0% 0 1.1% 1 0.0% 0 09% 1
£5.01 To £10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£10.01 To£15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£15.01 To £20 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£20.01 To £30 0.6% 1 14% 1 00% c 00% c 00% C 13% 1 1.1% 1 00% 0 00% (]
£30.01 To £40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% ]
£40.01 To £30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£50.01 To £75 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
£75.01 To £100 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£100.01 To £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£200.01 Plus 0.0% 0 0.0% 0 0.0% 0o 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% U]
(Don’t know) 6.7% 12 43% 3 RB3% 9 65% 3 109% 6 39% 3 33% 3 10.2% 9 56% [
Mean: 0.17 037 .03 .00 05 034 (32 0.00 002
Base: 178 70 108 46 55 77 90 88 108
Gifis, jewellery, accessories, walches eic
Nothing 753% 134 78.6% 535 73.1% 79 71.9% 33 727% A0 79.2% 61 B0.0% 72 70.5% 62 73.1% 79
£5 or less 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% o 1.1% 1 00% 0 09% 1
£5.01 Te £10 2.8% 5 43% 3 19% 2 87% 4 00% C 13% 1 33% 3 23% 2 37% 4
£10.01 To£l5 1.7% 3 00% 0 28% 3 43% 2 18% 1 0.0% o 1.1% 1 23% 2 09% 1
£15.01 To £20 1.7% 3 14% 1 19% 2 43% 2 1.8% 1 0.0% 0 1.1% 1 23% 2 28% 3
£20.01 To £30 2.2% 4 14% 1 28% 3 229 1 3.6% 2 1.3% 1 22% T 239 2 19% 2
£30.01 To £40 1.7% 3 00% 0 28% 3 22% 1 00% 0 2.6% 2 22% 2 11% 1 19% 2
£40.01 To £50 2.2% 4 29% 2 19% 2 22% 1 36% 2 13% 1 1.1% 1 34% 3 19% 2
£50.01 To £75 2.8% 5 43% 3 19% 2 0.0% 0 1.8% 1 52% 4 A44% 4 1.1% 1 37% 4
£75.01 To £100 1.7% 3 14% 1 19% 2 2 1 0.0% b 2.6% 2 0.0% 0o 34% 3 28% 3
£100.01 Te £200 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£200.01 Plus 0.0% 0 00% 0 00% c 0.0% 0 0.0% c 0.0% ¢ 0.0% c 00% 0 00% (]
(Den’t know) 71.3% 13 57% 4  83% 9 22% 1 12.7% 7 65% 5 33% 3 114% 10 65% 7
Mean: 6.0] 6.52 0.67 0.28 4.90 7.95 540 7.95 812
Base: 178 70 108 At B3 i3 90 88 108
Newspapers / magazines
Nothing 91.0% 162 92.9% 65 89.8% 97 913% 42 85.5% 47 94.8% 73 93.3% 84 88.6% 78 90.7% 98
£5 or less 1.1% 2 14% 1 09% 1 22% 1 1.8% 1 0.0% 0 1.1% 1 1.1% 1 19% 2
£5.01 To £10 0.6% 1 14% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.1% 1 0.0% 0 09% 1
£10.01 To£15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£15.01 To £20 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
£20.01 To £30 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£30.01 To £40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£40.01 To £30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% ]
£50.01 To £75 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
£75.01 To £100 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
£100.01 To £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
£200.01 Plus 0.0% 0 0.0% 0 0.0% 0 0.0% 0o 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
(Don’t know) 1.3% 13 43% 3 93% 10 6.5% 3 12.7% 7 39% 3 44% 4 10.2% 9 6353% 7
Mean: 0.08 0.15 .03 006 005 oo R 0.03 02
Base: 178 70 108 46 55 77 90 88 108
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Total Male Female 18- 34 35-54 55+ ABC1 C2DE Car in hhold
Other non-food items
Nothing 77.0% 137 78.6% 55 759% 82 783% 36 72.7% 40 79.2% 61 82.2% 74 71.6% 63 80.6% 87
£5 or less 5.6% 10 579% 4 56% 6 65% 3 73% 4 39% 3 67% 6 45% 4 56% &)
£5.01 To £10 1.7% 3 29% 2 09% 1 22% 1 0.0% 0 26% 2, 2% 2 11% 1 19% 2
£10.01 To£15 1.7% 3 14% 1 19% 2 22% 1 18% 1 13% 1 0.0% 0 34% 3 0.0% 0
£15.01 To £20 2.8% 5 29% 2 28% 3 22% 1 36% 2 2.6% 2 1.1% 1 45% 4 09% 1
£20.01 To £30 1.7% 3 00% 0 28% 3 22% 1 00% 0 2.6% 2 33% 3 00% 0 19% 2
£30.01 To £40 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
£40.01 To £50 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£50.01 To £75 0.6% 1 14% 1 00% c 00% 0 18% 1 0.0% 0 0.0% o 11% 1 09% 1
£75.01 To £100 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£100.01 Te £200 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£200.01 Plus 1.1% 2 00% 0 19% 2 22% 1 0.0% 0 13% 1 0.0% 0 23% 2 09% 1
(Don’t know) 1.3% 13 71% 5 74% 8 43% 2 127% 7 52% 4 44% 4 10.2% 9 63% 7
Mean: 82 2.08 7.10 7.27 2.50 1) 142 9.I5 441
Base: 178 70 108 46 55 77 90 88 108
Food / drink at restauranis
Nothing 73.0% 130 71.4% 50 74.1% 80 69.6% 32 655% 36 80.5% 62 77.8% 70 68.2% 60 71.3% 74
£5 or less 1.3% 13 86% 6 65% 7 152% 7 13% 4 26% 2 44% 4 10.2% 9 74% 8
£5.01 Te £10 5.1% 9 10.0% 7 19% 2 22% 1 73% 4 52% 4 56% 5 45% 4 37% 4
£10.01 To£l5 2.8% 5 14% 1 37% 4 22% 1 55% 3 13% 1 22% 2 34% 3 46% 5
£15.01 To £20 2.2% 4 29% 2 19% 2 43% 2 18% 1 13% 1 1.1% 1 34% 3 37% 4
£20.01 To £30 1.7% 3 14% 1 19% 2 0.0% 0 0.0% 0 39% 3 33% 3 00% 0 19% 2
£30.01 To £40 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
£40.01 To £50 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% o
£50.01 To £75 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£75.01 To £100 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£100.01 Te £200 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£200.01 Plus 0.0% 0 00% 0 00% c 00% c 0.0% c 0.0% ¢ 0.0% c 00% 0 00% (]
(Den’t know) 7.9% 14 43% 3 10.2% 11 65% 3 127% 7 52% 4 56% 5 10.2% 9 74% 8
Mean: 1.88 2.09 1.73 1.09 1.98 1.92 1.94 1.80 233
Base: 178 70 108 46 55 i 90 88 108
Services (hairdressers, dry cleaners elc)
Nothing 88.8% 158 92.9% 65 86.1% 93 87.0% 40 81.8% 45 94.8% 73 90.0% 81 87.5% 77 889% 96
£5 or less 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£5.01 To £10 0.6% 1 00% 0 09% 1 22% 1 0.0% 0 0.0% 0 1.1% 1 00% 0 09% 1
£10.01 To£15 0.6% 1 14% 1 00% 0 22% 1 0.0% 0 0.0% 0 1.1% 1 00% 0 0.0% 0
£15.01 To £20 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% 0 0.0% o 11% 1 09% 1
£20.01 To £30 0.0% 0 00% 0 00% ¢ 00% c 0.0% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£30.01 To £40 1.7% 3 14% 1 19% 2 22% 1 18% 1 13% 1 22% 2 11% 1 19% 2
£40.01 To £50 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£50.01 To £75 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
£75.01 To £100 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% o 1.1% 1 00% 0 09% 1
£100.01 Te £200 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£200.01 Plus 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 71.3% 13 43% 3 93% 10 65% 3 12.7% 7 39% 3 44% 4 10.2% 9 6353% 7
Mean: 1.39 0.71 1.86 1.28 2.92 0.47 2.06 0.66 1.81
Base: 178 70 108 46 55 77 90 88 108
Q04 How did you travel to Yeovil town centre today?
Car 51.7% 92 60.0% 42 46.3% 50 56.5% 26 529% 29 48.1% 37 55.6% 50 47.7% 42 58.3% 63
Bus 17.4% 31 71% 5 241% 26 87% 4 109% 6 27.3% 21 15.6% 14 19.3% 17 102% 11
Train 1.1% 2 00% 0 19% 2 00% 0 18% 1 13% 1 1.1% 1 11% 1 09% 1
Taxi 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% o
‘Walk 25.8% 46 31.4% 22 2105 24 32.6% 15 329% 18 16.9% 13 25.6% 23 26.1% 23 29.6% 32
Cycle 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 0.0% 0
Motercycle 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% c 00% 0 00% c 0.0% ¢ 0.0% ¢ 00% 0 00% ]
Mobility scocter 3.4% 6 14% 1 46% 5 22% 1 18% 1 52% 4 1.1% 1 57% 5 09% 1
Base: 178 70 108 46 55 77 90 88 108
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Q05 Where did you park in Yeovil town centre today?
Those who travelled by car
Box factory 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Brunswick Street car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Court Ash car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Earle Street car park 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Fairfield car park 1.1% 1 24% 1 00% c 00% 0 34% 1 0.0% ¢ 0.0% 0 24% 1 16% 1
Goldcroft car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Goldenstones 2.2% 2 24% 1 20% 1 77% 2 0.0% 0 0.0% 0 20% 1 24% 1 32% 2
Huish car park 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Huish Old Pocl car park 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Market Street car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Mill Lane car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Newton Roead car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
North Lane car park 33% 3 711% 3 00% 0 38% 1 34% 1 27% 1 0.0% o 71% 3 32% 2
Park Street car park 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Peter Street car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Petters Way car park 6.5% 6 95% 4 4.0% 2 7% 2 34% 1 81% 3 20% 1 11.9% 5 63% 4
Quedam shopping centre car  32.6% 30 333% 14 32.0% 16 269% 7 414% 12 299% 11 32.0% 16 333% 14 28.6% 18
park
South Street car park 1.1% 1 24% 1 00% 0 0.0% 0 0.0% 0 27% 1 0.0% 0 24% 1 1.6% 1
South Street Market car park ~ 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Stars Lane West car park 4.3% 4 0.0% 0 8.0% 4 0.0% 0 69% 2 54% 2 4.0% 2 48% 2 1.6% 1
Tesce Extra car park 23.9% 22 19.0% 8 28.0% 14 346% 9 172% 5 21.6% 8 30.0% 15 16.7% 7 254% 16
Vincent Street car park 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
‘West Henford car park 2.2% 2 48% 2 00% 0 0.0% 0 0.0% 0 54% 2 20% 1 24% 1 32% 2
Yeo Leisure Park car park 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% c 00% c 0.0% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
Dropped off 9.8% 9 71% 3 12.0% 6 T7% 2 138% 4 81% 3 10.0% 5 95% 4 11.1% 7
Hania Polish Delicatessen 1.1% 1 24% 1 00% 0 38% 1 0.0% 0 0.0% 0 0.0% 0 24% 1 1.6% 1
Parents house 3.3% 3 24% 1 40% 2 38% 1 69% 2 0.0% 0 4.0% 2 24% 1 1.6% 1
The Radnor Hotel car park 1.1% 1 24% 1 00% 0 0.0% 0 34% 1 0.0% 0 2.0% 1 00% 0 1.6% 1
Work car park 1.1% 1 24% 1 00% 0 38% 1 00% c 0.0% c 2.0% 1 00% 0 16% 1
(Den’t know / can’t 6.5% 6 24% 1 10.0% 5 00% 0 00% 0 16.2% 6 10.0% 5 24% 1 79% 5
remember)
Base: 92 42 50 26 29 37 50 42 63
Q06 How long did your journey take?
5 mins or less 10.1% 18 15.7% 11 65% 7 174% 8 145% 8 2.6% 2 10.0% 9 10.2% 9 10.2% 11
6 - 10 mins 23.6% 42 17.1% 12 27.8% 30 217% 10 164% 9 29.9% 23 233% 21 239% 21 213% 23
11 - 15 mins 17.4% 31 157% 11 18.5% 20 13.0% 6 273% 15 13.0% 10 16.7% 15 182% 16 194% 21
16 - 20 mins 20.2% 36 15.7% 11 23.1% 25 26.1% 12 255% 14 13.0% 10 18.9% 17 21.6% 19 204% 22
21 - 30 mins 14.6% 26 20.0% 14 11.1% 12 65% 3 55% 3 26.0% 20 16.7% 15 12.5% 11 13.0% 14
31 - 45 mins 8.4% 15 10.0% 7 74% 8 152% 7 55% 3 65% 5 5.6% 5 11.4% 10 93% 10
46 mins - 59 mins 2.8% 5 14% 1 37% 4 0.0% 0 18% 1 52% 4 33% 3 23% 2 37% 4
1hr - 1hr 30mins 2.2% 4 43% 3 09% 1 00% C 36% 2 2.6% 2 44% 4 00% 0 19% 2
1hr 31 mins - 2 hrs 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
2 hrs + 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Base: 178 70 108 46 55 77 90 88 108
Q07 Approximately how much time will you spend in Yeovil town centre today?
Less than 30 minutes 71.3% 13 10.0% 7 56% 6 43% 2 91% 5 7.8% 6 7.8% 7 68% 6 83% 9
30- 59 minutes 15.7% 28 20.0% 14 13.0% 14 109% 5 218% 12 14.3% 11 17.8% 16 13.6% 12 194% 21
1hr -1 br 29 min 11.8% 21 10.0% 7 13.0% 14 196% 9 91% 5 91% 7 13.3% 12 10.2% 9 139% 15
1hr 30 mins - 1 hr 59 min 19.1% 34 20.0% 14 18.5% 20 19.6% 9 218% 12 16.9% 13 20.0% 18 18.2% 16 17.6% 19
Zhrs - 2hrs 29 mins 15.7% 28 14.3% 10 16.7% 18 13.0% 6 145% 8 18.2% 14 12.2% 11 19.3% 17 17.6% 19
2hrs 30 mins - 2hrs 39 mins  11.2% 20 §6% 6 13.0% 14 13.0% 6 18% 1 16.9% 13 11.1% 10 11.4% 10 65% 7
3hrs - 3hrs 59 mins 10.7% 19 71% 5 13.0% 14 65% 3 145% 8 104% 8 89% 8 12.5% 11 93% 10
4hrs or more 7.9% 14 8.6% 6 74% 8 13.0% 6 73% 4 52% 4 8.9% 8 68% 6 74% 8
(Don’t know) 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 0.0% 0
Base: 178 70 108 46 55 77 90 88 108
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Q08 What types of shops, businesses or services in Yeovil town centre have you visited, or do you intend to visit today? [MR]
Bakers 1.1% 2 14% 1 09% 1 0.0% 0 36% 2 0.0% 0 0.0% 0 23% 2 19% 2
Banks / building sccicties 16.3% 29 21.4% 15 13.0% 14 13.0% 6 73% 4 247% 19 16.7% 15 15.9% 14 185% 20
Bathroom / kitchen shops 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 0.0% 0
Betting shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Book shops 56% 10 43% 3 63% 7 43% 2 9.1% 5 39% 3 7.8% 7 34% 3 56% 6
Butchers 1.1% 2 14% 1 09% 1 0.0% 0 18% 1 1.3% 1 1.1% 1 11% 1 09% 1
Carpet / floorcovering shops 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
Charity shops 5.1% 9 57% 4 4.6% 5 65% 3 18% 1 65% 5 7.8% 7 23% 2 4.6% 5
Chemists 163% 29 10.0% 7 204% 22 19.6% 9 145% 8 15.6% 12 178% 16 148% 13 176% 19
Cobblers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clothing / fashion store 44.4% 79 41.4% 29 46.3% 50 47.8% 22 545% 30 35.1% 27 43.3% 39 45.5% 40 49.1% 53
DIY / hardware stores 5.1% 9 8.6% 6 28% 3 0.0% 0 55% 3 7.8% 6 33% 3 68% 6 4.6% 5
Double glazing / window 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
shops
Estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ethnic / foreign foed shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Foedstore / supermarket 23.0% 41 24.3% 17 22.2% 24 109% 5 164% 9 351% 27 23.3% 21 22.7% 20 25.0% 27
General stores / comer shops  9.6% 17 10.0% 7 93% 10 13.0% 6 55% 3 104% 8 10.0% 9 91% 8 83% 9
/ newsagents
Greengrocers / fruit & veg 1.7% 3 14% 1 19% 2 22% 1 18% 1 13% 1 0.0% 0 34% 3 19% 2
shops
Hairdressers / barbers / 3.4% 6 14% 1 46% 5 65% 3 55% 3 0.0% 0 56% 5 11% 1 4.6% 5
beauty shops
Health and beauty shops 79% 14 29% 2 111% 12 87% 4 13% 4 7.8% 6 B89% 8 68% 6 83% 9
Health foed shops 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
Home fumishing / textile 1.1% 2 29% 2 00% 0 0.0% 0 0.0% 0 26% 2 1.1% 1 11% 1 09% 1
shops
Household goods shops 4.5% 8 37% 4 37% 4 22% 1 55% 3 52% 4 33% 3 57% 5 37% 4
Jewellers 6.2% 11 29% 2 83% 9 65% 3 36% 2 78% 6 5.6% 5 68% 6 74% 8
Opticians 1.7% 3 29% 2 09% 1 0.0% 0 0.0% 0 39% 3 1.1% 1 23% 2 09% 1
Post Office 1.7% 3 29% 2 09% 1 22% 1 18% 1 13% 1 22% 2 11% 1 19% 2
Pubs / bars 1.7% 3 14% 1 19% 2 43% 2 0.0% 0 1.3% 1 22% 2 11% 1 28% 3
Restaurants / cafes 135% 24 129% 9 139% 15 174% 8 9.1% 5 14.3% 11 133% 12 136% 12 139% 15
Shoee shop 4.5% 8 14% 1 65% 7 109% 5 18% 1 2.6% 2 44% 4 45% 4 65% 7
Sports good shops 4.5% 8 57% 4 37% 4 65% 3 36% 2 39% 3 22% 2 68% 6 4.6% 5
Takeaways 1.7% 3 29% 2 09% 1 43% 2 18% 1 0.0% 0 0.0% 0 34% 3 19% 2
Toy shops 67% 12 57% 4 74% 8 65% 3 55% 3 7.8% 6 4.4% 4 91% 8 93% 10
Vets 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Other (PLEASE WRITE IN) 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Antique shop 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 1.3% 1 1.1% 1 00% 0 09% 1
Card shop 3.9% 7 29% 2 46% 53 43% 2 18% 1 52% 4 6.7% 6 11% 1 28% 3
Department store 1.1% 2 14% 1 09% 1 0.0% 0 0.0% 0 2.6% 2 1.1% 1 11% 1 0.0% 0
Game store 1.1% 2 29% 2 00% 0 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 19% 2
Gift shop 0.6% 1 00% 0 09% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 09% 1
Gym 1.1% 2 29% 2 0.0% 0 22% 1 0.0% 0 1.3% 1 1.1% 1 11% 1 09% 1
Health service 1.7% 3 14% 1 19% 2 0.0% 0 18% 1 2.6% 2 0.0% 0 34% 3 09% 1
Market 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% 0
Music shop 2.8% 5 43% 3 19% 2 43% 2 18% 1 2.6% 2 44% 4 11% 1 37% 4
None 1.7% 3 14% 1 19% 2 22% 1 36% 2 0.0% 0 1.1% 1 23% 2 19% 2
Pet shop 0.6% 1 14% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Phene shop 1.7% 3 14% 1 19% 2 22% 1 18% 1 1.3% 1 0.0% 0 34% 3 28% 3
Theatre 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 0.0% 0
(Don’t know) 3.9% 7 43% 3 37% 4 22% 1 73% 4 2.6% 2 22% 2 537% 5 37% 4
Base: 178 70 108 46 55 7q 90 88 108
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Q09 What are the specific names of the shops, businesses or services in Yeovil town centre you have visited, or intend to visit today? [MR]

A Touch of Glass 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 0.0% ¢ 00% 0 00% o
Accessorize 1.1% 2 0.0% 0 19% 2 00% 0 18% 1 13% 1 1.1% 1 11% 1 09% 1
Amaze 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 00% ]
Animal 2.8% 5 29% 2 28% 3 00% 0 35% 3 2.6% 2 1.1% 1 45% 4 37% 4
Beales 10.7% 19 114% 8 102% 11 43% 2 13% 4 169% 13 122% 11 9.1% 8 74% 8
Blacks 1.7% 3 00% 0 28% 3 43% 2 00% ¢ 13% 1 22% 2 11% 1 19% 2
Bleors 0.6% 1 0.0% 0 09% 1 00% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Bon Marche 5.6% 10 57% 4 56% 6 22% 1 355% 3 T78% 6 33% 3 80% 7 56% [
Beoots 18.0% 32 114% 8 222% 24 174% § 200% 11 169% 13 189% 17 17.0% 15 183% 20
Braddicks 0.0% 0 00% 0 00% o 00% ¢ 00% o 0.0% ¢ 00% ¢ 00% 0 00% o
By the Fire 0.6% 1 0.0% 0 09% 1 22% 1 00% 0 0.0% 0 1.1% 1 00% 0 0.0% Y]
Card Factory 5.6% 10 7.1% 5 46% 5 43% 2 36% 2 T8% 6 4.4% 4 68% 6 37% 4
Carphone Warchouse 0.6% 1 14% 1 0.0% 0 22% 1 00% 0 0.0% 0 0.0% 0 11% 1 09% 1
Cecile 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Ceres natural Food 1.1% 2 29% 2 00% o 00% o 18% 1 13% 1 0.0% 0 23% 2 19% 2
CEX Entertainment 2.2% 4 43% 3 09% 1 43% 2 36% 2 0.0% 0 22% 2 23% 2 28% 3
Clarks 1.7% 3 14% 1 19% 2 43% 2 0.0% 0 1.3% 1 1.1% 1 23% 2 28% 3
Clement White 0.6% 1 14% 1 00% ¢ 00% ¢ 00% 0 13% 1 0.0% ¢ 11% 1 09% 1
Clintons 1.7% 3 14% 1 19% 2 22% 1 18% 1 13% 1 11% 1 23% 2 28% 3
Computer Doctor 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
Croftons 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% Y]
EE 0.6% 1 14% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% ]
Ernest Jones 1.1% 2 00% 0 19% 2 22% 1 00% 0 13% 1 11% 1 11% 1 19% 2
F Hinds 1.1% 2 00% 0 19% 2 00% o 00% b 26% 2 11% 1 11% 1 09% 1
Farmfoeds 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 0.0% 0 23% 2 19% 2
Fone World 1.1% 2 0.0% 0 19% 2 22% 1 00% 0 13% 1 0.0% 0 23% 2 19% 2
Foot perfect 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 0.0% ¢ 00% 0 00% o
Game 2.8% 5 11% 5 00% b 635% 3 36% 2 0.0% 0 33% 3 23% 2 46% 3
Grape Tree 0.6% 1 0.0% 0 09% 1 22% 1 00% 0 0.0% 0 0.0% 0 11% 1 0.0% ]
Greenslad Taylor Hunt 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
H Samuel 0.6% 1 0.0% 0 09% 1 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 0.0% Y]
H&M 56% 10 7.1% 5 46% 3 13.0% 6 18% 1 39% 3 67% 6 45% 4 74% 8
Holland & Barrett 0.6% 1 00% 0 09% 1 00% o 18% 1 0.0% o 11% 1 00% 0 00% o
Iceland 6.7% 12 86% 6 56% 6 43% 2 35% 3 91% 7 22% 2 11.4% 10 74% 8
InTeTo 0.6% 1 0.0% 0 09% 1 22% 1 00% 0 0.0% 0 1.1% 1 00% 0 09% 1
Intersport 0.0% 0 00% 0 00% o 00% ¢ 00% o 0.0% ¢ 00% ¢ 00% 0 00% o
D 4.5% 8 57% 4 37% 4 109% 53 18% 1 26% 2 33% 3 57% 5 56% 6
Laceys 0.6% 1 0.0% 0 09% 1 00% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
Laura Ashley 3.9% 7 43% 3 37% 4 0.0% 0 355% 3 32% 4 33% 3 45% 4 46% 5
Magnet 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Mann Countrywide 0.0% 0 00% 0 00% o 00% ¢ 00% ¢ 00% ¢ 00% ¢ 00% 0 00% o
Marks & Spencer 253% 45 214% 15 278% 30 43% 2 182% 10 429% 33 333% 30 17.0% 15 250% 27
Maxi Mart 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% ]
Mazzers 0.6% 1 0.0% 0 09% 1 00% 0 18% 1 0.0% 0 0.0% 0 11% 1 09% 1
Monsoon 0.6% 1 00% 0 09% 1 00% o 00% 0 13% 1 0.0% o 11% 1 09% 1
Movie Vault 1.1% 2 29% 2 00% o 22% 1 18% 1 0.0% ¢ 00% 0 23% 2 09% 1
New Look 6.7% 12 57% 4 74% 8 174% 8 18% 1 39% 3 5.6% 5 80% 7 93% 10
02 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% ]
Panache 1.7% 3 14% 1 19% 2 22% 1 18% 1 13% 1 22% 2 11% 1 19% 2
Pandora 34% 6 14% 1 46% 3 43% 2 18% 1 39% 3 22% 2 45% 4 46% 3
Peacocks 3.9% 7 43% 3 37% 4 22% 1 53% 3 39% 3 22% 2 57% 5 46% 3
Ponden Mill 0.6% 1 0.0% 0 09% 1 0.0% 0 00% 0 13% 1 1.1% 1 00% 0 09% 1
Poundland 12.4% 22 29% 2 18.5% 20 152% 7 127% 7 10.4% 8 10.0% 9 14.8% 13 12.0% 13
Primark 236% 42 20.0% 14 239% 28 348% 16 327% 18 104% & 167% 15 307% 27 231% 25
PSI 0.6% 1 00% 0 09% 1 00% o 00% 0 13% 1 0.0% o 11% 1 09% 1
Cuiz 2.8% 5 14% 1 37% 4 871% 4 1.8% 1 0.0% 0 33% 3 23% 2 37% 4
River Island 3.4% 6 29% 2 3% 4 87% 4 36% 2 0.0% 0 33% 3 34% 3 46% 5
Robert Dyas 34% 6 43% 3 28% 3 22% 1 18% 1 52% 4 44% 4 23% 2 46% 3
Reman Originals 0.6% 1 00% 0 09% 1 00% o 18% 1 0.0% o 11% 1 00% 0 09% 1
Ryman 0.6% 1 14% 1 00% ¢ 00% o 00% 0 13% 1 11% 1 00% 0 00% o
Schoolwear and More 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
Sevenoaks 0.6% 1 0.0% 0 09% 1 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
Shee Zone 1.7% 3 14% 1 19% 2 43% 2 00% 0 13% 1 22% 2 11% 1 28% 3
South West Scooters 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Sports of Bond Strest 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 00% ]
Stags 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
Superdrug 56% 10 29% 2 14% & 87% 4 36% 2 52% 4 33% 3 80% 7 93% 10
Tesco Extra 129% 23 186% 13 93% 10 13.0% 6 12.7% 7 130% 10 156% 14 10.2% 9 111% 12
The Bedy Shop 2.8% 5 14% 1 37% 4 22% 1 18% 1 39% 3 22% 2 34% 3 28% 3
The Edinburgh Woellen Mill  1.1% 2 14% 1 09% 1 00% 0 00% 0 2.6% 2 1.1% 1 11% 1 09% 1
The Emporium 2.8% 5 43% 3 19% 2 22% 1 18% 1 39% 3 44% 4 11% 1 46% 5
The Entertainer 3.9% 7 43% 3 37% 4 65% 3 18% 1 39% 3 22% 2 57% 5 56% 6
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The Hair Studio 0.6% 1 14% 1 00% c 00% 0 18% 1 0.0% ¢ 0.0% c 11% 1 00% (]
The Mad Hatter 0.6% 1 14% 1 00% C 22% 1 00% ¢ 0.0% ¢ 0.0% 0 11% 1 09% 1
The Perfume Shop 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 1.1% 1 11% 1 19% 2
The Tool shop 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 09% 1
The Works 3.4% 6 14% 1 46% 5 43% 2 713% 4 0.0% 0 22% 2 45% 4 28% 3
Three 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% o 1.1% 1 00% 0 09% 1
Timpson 1.1% 2 14% 1 09% 1 0.0% 0 0.0% 0 2.6% 2 22% 2 00% 0 09% 1
Toeni & Guy 1.1% 2 00% 0 19% 2 22% 1 0.0% 0 13% 1 1.1% 1 11% 1 19% 2
Toep Man 2.8% 5 57% 4 09% 1 65% 3 36% 2 0.0% 0 44% 4 11% 1 46% 5
Top Shop 3.4% 6 71% 5 09% 1 87% 4 0.0% 0 2.6% 2 22% 2 45% 4 37% 4
Trendz 0.6% 1 00% 0 09% 1 22% 1 00% c 0.0% o 1.1% 1 00% 0 09% 1
Trespass 2.2% 4 29% 2 19% 2 0.0% 0 3.6% 2 2.6% 2 44% 4 0.0% 0 37% 4
usc 2.8% 5 57% 4 09% 1 65% 3 36% 2 0.0% 0 44% 4 11% 1 4.6% 5
Vape Town 0.6% 1 14% 1 00% c 00% 0 18% 1 0.0% 0 0.0% o 11% 1 0.0% o
Vita Cepelli 0.0% 0 00% 0 00% ¢ 00% c 0.0% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Vodaphone 2.2% 4 29% 2 19% 2 22% 1 18% 1 26% 2 22% 2 23% 2 37% 4
‘Wallis 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ward & Sibley 0.6% 1 00% 0 09% 1 00% 0 00% C 13% 1 1.1% 1 00% 0 09% 1
Warren James 1.7% 3 29% 2 09% 1 22% 1 18% 1 13% 1 22% 2 11% 1 19% 2
‘Waterstenes 5.6% 10 43% 3 65% 7 43% 2 13% 4 52% 4 89% 8 23% 2 56% 6
‘WHSmith 9.0% 16 11.4% 8 74% 8 43% 2 91% 5 11.7% 9 89% 8 91% 8 93% 10
Wilko 11.2% 20 11.4% 8 11.1% 12 109% 5 91% 5 13.0% 10 10.0% 9 125% 11 13.0% 14
Yecvil Nail Salon 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
Other (PLEASE WRITE TN 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
SPECIFIC SHOPS)
American Nails & Beauty 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
Argos 3.9% 7 43% 3 37% 4 43% 2 18% 1 52% 4 44% 4 34% 3 46% 5
Boen Marche 0.6% 1 00% 0 09% 1 00% 0 00% C 13% 1 0.0% c 11% 1 09% 1
Burger King 0.6% 1 14% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 09% 1
Card Factory 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Coffec#] 1.1% 2 00% 0 19% 2 0.0% 0 3.6% 2 0.0% 0 22% 2 00% 0 19% 2
Hania Pelish Delicatessen 0.6% 1 14% 1 00% C 22% 1 00% ¢ 0.0% ¢ 0.0% c 11% 1 09% 1
Haynes Butchers 0.6% 1 14% 1 00% c 0.0% 0 18% 1 0.0% c 0.0% o 11% 1 00% o
HMV 2.8% 5 29% 2 28% 3 22% 1 18% 1 39% 3 44% 4 11% 1 28% 3
Ladbrokes 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% 0
Lidl 0.6% 1 00% 0 09% 1 00% c 00% c 13% 1 1.1% 1 00% 0 00% ]
Lloyds 0.6% 1 14% 1 00% c 00% c 00% C 13% 1 0.0% o 11% 1 0.0% ]
Nationwide 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Post Office 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Puffin Cleaners 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
Rebert Frith Opticians 1.1% 2 14% 1 09% 1 00% c 0.0% 0 2.6% 2 1.1% 1 1.1% 1 09% 1
Specsavers 0.6% 1 00% 0 09% 1 22% 1 00% ¢ 0.0% ¢ 0.0% o 11% 1 09% 1
Subway 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
Yours Clothing 0.6% 1 00% 0 09% 1 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 09% 1
(Den’t know) 11.8% 21 10.0% 7 13.0% 14 196% 9 109% 6 7.8% 6 7.8% 7 15.9% 14 12.0% 13
Base: 178 70 108 46 55 77 90 88 108
Q10 How often do you visit the food shops in Yeovil town centre?
Every day / most days 5.6% 10 57% 4 56% 6 43% 2 36% 2 7.8% 6 7.8% 7 34% 3 37% 4
2-3 times a week 13.5% 24 17.1% 12 11.1% 12 13.0% 6 12.7% 7 14.3% 11 12.2% 11 14.8% 13 157% 17
Once a week 24.2% 43 28.6% 20 21.3% 23 283% 13 18.2% 10 26.0% 20 25.6% 23 22.7% 20 241% 26
Once a fortnight 6.7% 12 57% 4 T4% 8 22% 1 127% 7 52% 4 6.7% 6 68% 6 4.6% 5
Monthly 6.2% 11 71% 5 56% 6 22% 1 73% 4 78% 6 89% 8 34% 3 46% 5
Once every 2-3 months 3.4% 6 14% 1 46% 5 22% 1 55% 3 2.6% 2 44% 4 23% 2 28% 3
Once every 4-6 months 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Less often 1.7% 3 00% 0 28% 3 22% 1 18% 1 13% 1 1.1% 1 23% 2 19% 2
Varies 1.7% 3 14% 1 19% 2 00% 0 0.0% C 3.9% 3 1.1% 1 23% 2 28% 3
Never visit 37.1% 66 329% 23 39.8% 43 457% 21 382% 21 31.2% 24 32.2% 29 42.0% 37 398% 43
Base: 178 70 108 46 55 77 90 88 108
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Q11 Which food shops in Yeovil town centre do you normally visit? [MR]
All except never visit at Q10
A Touch of Glass 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Accessorize 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Amaze 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Animal 3.6% 4 43% 2 31% 2 00% c 29% 1 57% 3 49% 3 20% 1 15% 1
Beales 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% c 00% 0 00% (]
Blacks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Bloors 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ben Marche 1.8% 2 21% 1 15% 1 00% c 29% 1 1.9% 1 0.0% C 39% 2 0.0% o
Boots 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Braddicks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Britannia 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
By the Fire 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Card Factory 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Carphone Warehouse 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Cecile 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ceres natural Food 2.7% 3 21% 1 31% 2 0.0% 0 59% 2 1.9% 1 0.0% 0 59% 3 4.6% 3
CEX Entertainment 0.9% 1 00% 0 15% 1 00% c 29% 1 0.0% ¢ 0.0% c 20% 1 00% o
Clarks 0.9% 1 00% 0 15% 1 00% c 00% c 1.9% 1 0.0% c 20% 1 0.0% o
Clement White 0.9% 1 21% 1 00% 0 0.0% 0 0.0% 0 19% 1 1.6% 1 00% 0 0.0% 0
Clintons 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Computer Doctor 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Croftens 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
EE 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Ernest Jones 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
FHinds 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Farmfoeds 0.9% 1 00% 0 15% 1 4.0% 1 00% ¢ 0.0% c 1.6% 1 00% 0 00% (]
Fone World 0.9% 1 00% 0 15% 1 00% 0 00% c 1.9% 1 0.0% c 20% 1 00% o
Foot perfect 0.9% 1 21% 1 00% 0 0.0% 0 0.0% 0 19% 1 1.6% 1 00% 0 0.0% 0
Game 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Grape Tree 1.8% 2 00% 0 31% 2 40% 1 0.0% 0 19% 1 1.6% 1 20% 1 153% 1
Greenslad Taylor Hunt 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
H Samuel 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
H&M 0.9% 1 21% 1 00% 0 0.0% 0 0.0% 0 19% 1 1.6% 1 00% 0 0.0% 0
Holland & Barrett 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Iceland 15.2% 17 213% 10 10.8% 7 160% 4 147% 5 15.1% 8 6.6% 4 255% 13 169% 11
In TeTo 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% c 00% 0 00% (]
Intersport 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
JD 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Laceys 0.9% 1 00% 0 15% 1 00% c 00% c 1.9% 1 0.0% c 20% 1 0.0% o
Laura Ashley 1.8% 2 00% 0 31% 2 00% c 00% 0 3.8% 2 33% 2 00% 0 15% 1
Magnet 0.9% 1 21% 1 00% c 00% c 0.0% c 1.9% 1 1.6% 1 00% 0 00% (]
Mann Countrywide 0.9% 1 21% 1 00% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 20% 1 0.0% 0
Marks & Spencer 36.6% 41 34.0% 16 38.53% 25 8.0% 2 235% 8 58.5% 31 44.3% 27 27.5% 14 369% 24
Maxi Mart 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Mazzers 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Monsoon 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Movie Vault 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
New Look 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
02 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Panache 0.9% 1 00% 0 15% 1 00% c 00% 0 1.9% 1 1.6% 1 00% 0 00% ]
Pandora 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Peacocks 0.9% 1 21% 1 00% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 20% 1 0.0% 0
Ponden Mill 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
Poundland 5.4% 6 43% 2 62% 4 0.0% 0 59% 2 15% 4 49% 3 59% 3 46% 3
Primark 1.8% 2 21% 1 15% 1 0.0% 0 29% 1 1.9% 1 0.0% 0 39% 2 0.0% 0
PSJ 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Quiz 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% (]
River Island 0.9% 1 00% 0 15% 1 00% 0 00% c 1.9% 1 1.6% 1 00% 0 15% 1
Rebert Dyas 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Roman Originals 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ryman 0.9% 1 21% 1 00% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 20% 1 0.0% 0
Schoeolwear and More 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
Sevenoaks 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% o
Shee Zone 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
South West Scooters 0.9% 1 21% 1 00% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 20% 1 0.0% 0
Sports of Bend Street 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Stags 0.9% 1 00% 0 15% 1 00% c 0.0% c 1.9% 1 0.0% c 20% 1 00% (]
Superdrug 2.7% 3 00% 0 46% 3 12.0% 3 00% ¢ 0.0% 0 33% 2 20% 1 31% 2
Tesco Extra 44.6% 50 46.8% 22 43.1% 28 64.0% 16 44.1% 15 35.8% 19 55.7% 34 31.4% 16 477% 31
The Bedy Shop 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Edinburgh Woellen Mill  0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
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The Emporium 0.9% 1 00% 0 15% 1 00% o 00% o 19% 1 0.0% 0 20% 1 00% o
The Entertainer 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
The Hair Studio 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 00% ]
The Mad Hatter 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
The Perfume Shop 0.9% 1 21% 1 00% o 00% ¢ 00% o 19% 1 16% 1 00% 0 00% o
The Tool shop 0.0% 0 00% 0 00% 0 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
The Works 0.9% 1 0.0% 0 15% 1 00% 0 29% 1 0.0% 0 1.6% 1 00% 0 00% ]
Three 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 00% ]
Timpsen 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Timpsen 0.0% 0 00% 0 00% o 00% ¢ 00% o 00% ¢ 00% ¢ 00% 0 00% o
Toni & Guy 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Tep Man 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% ]
Top Shop 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 00% ]
Trendz 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Trespass 0.0% 0 00% 0 00% o 00% ¢ 00% o 00% ¢ 00% ¢ 00% 0 00% o
usC 0.9% 1 0.0% 0 15% 1 0.0% 0 0.0% 0 1.9% 1 0.0% 0 20% 1 00% Y]
Vape Town 1.8% 2 43% 2 0.0% 0 0.0% 0 29% 1 1.9% 1 1.6% 1 20% 1 0.0% ]
Vita Cepelli 0.0% 0 00% 0 00% ¢ 00% ¢ 00% o 00% o 00% ¢ 00% 0 00% o
Vodaphone 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Wallis 0.0% 0 00% 0 00% o 00% ¢ 00% o 0.0% ¢ 00% ¢ 00% 0 00% o
‘Ward & Sibley 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% Y]
‘Warren James 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% ]
Waterstones 0.0% 0 00% 0 00% ¢ 00% ¢ 00% o 00% o 00% ¢ 00% 0 00% o
WHSmith 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
Wilko 2.7% 3 0.0% 0 46% 3 00% 0 29% 1 38% 2 0.0% 0 39% 3 15% 1
Yeavil Nail Salen 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% Y]
Other (PLEASE WRITE IN 0.0% 0 00% 0 00% ¢ 00% o 00% ¢ 00% o 00% ¢ 00% 0 00% o
SPECIFIC SHOPS)
Asda 0.9% 1 0.0% 0 15% 1 00% 0 00% 0 1.9% 1 0.0% 0 20% 1 15% 1
Hania Polish Delicatessen 0.9% 1 21% 1 0.0% 0 40% 1 00% 0 0.0% 0 0.0% 0 20% 1 15% 1
Haynes Butchers 0.9% 1 21% 1 0.0% 0 0.0% 0 0.0% 0 1.9% 1 1.6% 1 00% 0 00% 0
Leders Butchers 0.9% 1 21% 1 00% ¢ 00% o 29% 1 0.0% o 00% o 20% 1 15% 1
Morrisons 0.9% 1 00% 0 15% 1 00% o 00% o 19% 1 0.0% o 20% 1 15% 1
(Don’t know) 6.3% 7 64% 3 62% 4 8.0% 2 118% 4 1.9% 1 1.6% 1 11.8% 6 62% 4
Base: 112 47 635 25 34 53 61 51 63
Q12 When you visit food shops, do you normally visit any other shops or facilities in Yeovil town centre on the same visit?
All except never visit at Q10
Yes 402% 45 34.0% 16 44.6% 29 28.0% 7 500% 17 396% 21 426% 26 3713% 19 431% 28
No 536% 60 61.7% 29 47.7% 31 720% 18 47.1% 16 49.1% 26 541% 33 529% 27 508% 33
(Den’t know / varies) 6.3% 7 43% 2 17% 53 00% o 29% 1 11.3% 6 3.3% 2 98% 5 62% 4
Base: 112 47 63 25 34 53 61 51 63
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Q13 Which specific shops, businesses or services do you normally visit? [MR]
Yes or Don’t know at Q12
Bakers 3.8% 2 11.1% 2 0.0% 0 0.0% b 56% 1 37% 1 3.6% 1 42% 1 31% 1
Banks / building sccieties 28.8% 15 33.3% 6 26.5% 9 0.0% 0 389% 7 29.6% 8 32.1% 9 25.0% 6 31.3% 10
Bathroom / kitchen shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Betting shops 0.0% 0 00% 0 00% ¢ 00% c 0.0% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Book shops 11.5% 6 22.2% 4 59% 2 00% o 11.1% 2 14.8% 4 143% 4 83% 2 94% 3
Butchers 1.9% 1 56% 1 0.0% 0 0.0% 0 0.0% 0 37% 1 3.6% 1 0.0% 0 0.0% ]
Carpet / flocrcovering shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Charity shops 15.4% 8 222% 4 11.8% 4 0.0% 0 16.7% 3 18.5% 5 10.7% 3 20.8% 5 125% 4
Chemists 15.4% 8 222% 4 11.8% 4 143% 1 222% 4 11.1% 3 143% 4 16.7% 4 156% 5
Cobblers 1.9% 1 56% 1 0.0% 0 0.0% 0o 0.0% 0 37% 1 3.6% 1 0.0% 0 0.0% (]
Clothing / fashion store 34.6% 18 44.4% 85 29.4% 10 429% 3 444% 8 259% 7 429% 12 25.0% 6 344% 11
DIY / hardware stores 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Double glazing / window 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
shops
Estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Ethnic / foreign foed shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% U]
Foedstore / supermarket 19.2% 10 333% 6 11.8% 4 143% 1 222% 4 18.5% 5 17.9% 5 20.8% 5 219% 7
General stores / comer shops  13.5% 7 222% 4 88% 3 143% 1 11.1% 2 14.8% 4 71% 2 20.8% 5 156% 5
/ newsagents
Greengrocers / fruit & veg 1.9% 1 56% 1 0.0% 0 0.0% 0o 0.0% 0 37% 1 0.0% 0 42% 1 31% 1
shops
Hairdressers / barbers / 1.7% 4 11.1% 2 59% 2 0.0% 0 167% 3 37% 1 10.7% 3 42% 1 63% 2
beauty shops
Health and beauty shops 1.7% 4 0.0% 0 11.8% 4 0.0% 0 11.1% 2 1A% 20 TV 2 83% 2 94% 3
Health foed shops 1.9% 1 56% 1 0.0% 0 0.0% 0o 0.0% 0 37% 1 0.0% 0 42% 1 31% 1
Home fumnishing / textile 1.9% 1 00% 0 29% 1 00% 0 56% 1 0.0% C 3.6% 1 00% 0 00% (]
shops
Household goods shops 5.8% 3 11.1% 2 29% 1 0.0% 0 11.1% 2 B 1 3.6% 1 83% 2 63% 24
Jeweller 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Opticians 1.7% 4 167% 3 29% 1 0.0% 0 5.6% 1 11.1% 3 T11% 2 83% 2 94% 3
Post Office 9.6% 5 167% 3 59% 2 00% 0 16.7% 3 T4% 2 10.7% 3 83% 2 125% 4
Pubs / bars 1.9% 1 56% 1 00% c 00% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Restaurants / cafes 21.2% 11 27.8% 5 17.6% & 28.6% 2 278% 5 14.8% 4 25.0% 7 16.7% 4 21.9% 7
Shoee shop 3.8% 2 0.0% 0 59% 2 0.0% 0 56% 1 37% 1 3.6% 1 42% 1 31% 1
Sports good shops 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Takeaways 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% c 00% 0 00% ]
Toy shops 5.8% 3 11.1% 2 29% 1 0.0% 0 11.1% 2 3% 1 7.1% U 1 31% 1
Vets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Other (PLEASE WRITE IN) 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Antique shop 1.9% 1 00% 0 29% 1 00% c 00% C 3.7% 1 3.6% 1 00% 0 31% 1
Music shop 1.9% 1 56% 1 00% c 00% 0 56% 1 0.0% C 3.6% 1 00% 0 31% 1
Theatre 1.9% 1 0.0% 0 29% 1 0.0% 0 0.0% 0 37% 1 0.0% 0 42% 1 0.0% ]
(Don’t know) 11.5% 6 56% 1 14.7% 5 28.6% 2 0.0% 0 14.8% 4 10.7% 3 12.5% 3 94% 3
Base: 52 18 34 7 18 27 28 24 32
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Q14 What are the specific names of the shops, businesses or services you normally visit? [MR]
Yes or Don’t know at Q12
A Touch of Glass 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Accessorize 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Amaze 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Animal 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Beales 9.6% 5 56% 1 11.8% 4 143% 1 11.1% 2 74% 2 14.3% 4 42% 1 63% 2
Blacks 1.9% 1 56% 1 00% 0 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Bloors 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Bon Marche 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Boots 15.4% 8 16.7% 3 14.7% 5 0.0% 0 278% 5 11.1% 3 21.4% 6 83% 2 94% 3
Braddicks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Britannia 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
By the Fire 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Card Factory 3.8% 2 56% 1 29% 1 0.0% 0 56% 1 37% 1 7.1% 2 0.0% 0 31% 1
Carphone Warehouse 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Cecile 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ceres natural Food 3.8% 2 56% 1 29% 1 0.0% 0 11.1% 2 0.0% 0 3.6% 1 42% 1 63% 2
CEX Entertainment 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clarks 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Clement White 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clintons 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Computer Doctor 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Croftons 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
EE 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ernest Jones 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
FHinds 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Farmfoods 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Fone World 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Foot perfect 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Game 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 0.0% 0 42% 1 0.0% 0
Grape Tree 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Greenslad Taylor Hunt 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
H Samuel 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
H&M 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Holland & Barrett 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Tceland 9.6% 5 222% 4 29% 1 0.0% 0 11.1% 2 11.1% 3 71% 2 12.5% 3 94% 3
In ToTo 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Intersport 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
JD 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Laceys 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Laura Ashley 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Magnet 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mann Countrywide 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Marks & Spencer 23.1% 12 22.2% 4 23.5% 8 0.0% 0 333% 6 222% 6 32.1% 9 125% 3 219% 7
Maxi Mart 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Mazzers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Monsoon 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Movie Vault 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
New Look 3.8% 2 0.0% 0 39% 2 143% 1 56% 1 0.0% 0 7.1% 2 0.0% 0 63% 2
02 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Panache 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Pandora 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Peacocks 3.8% 2 56% 1 29% 1 143% 1 0.0% 0 37% 1 7.1% 2 00% 0 31% 1
Ponden Mill 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 0.0% 0
Poundland 1.7% 4 56% 1 88% 3 143% 1 56% 1 74% 2 11% 2 B3% 2 125% 4
Primark 19.2% 10 16.7% 3 20.6% 7 571% 4 222% 4 T4% 2 14.3% 4 25.0% 6 219% 7
PSJ 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Quiz 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
River Island 3.8% 2 56% 1 29% 1 0.0% 0 11.1% 2 0.0% 0 7.1% 2 0.0% 0 31% 1
Robert Dyas 9.6% 5 222% 4 29% 1 0.0% 0 11.1% 2 11.1% 3 10.7% 3 83% 2 63% 2
Roman Originals 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ryman 1.9% 1 56% 1 00% 0 0.0% 0 0.0% 0 37% 1 3.6% 1 00% 0 0.0% 0
Scheolwear and More 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Sevenoaks 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Shee Zone 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 0.0% 0 42% 1 31% 1
South West Scooters 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Sports of Bond Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Stags 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Superdrug 5.8% 3 0.0% 0 88% 3 143% 1 56% 1 37% 1 7.1% 2 42% 1 63% 2
Tesco Extra 5.8% 3 56% 1 59% 2 143% 1 56% 1 37% 1 7.1% 2 42% 1 31% 1
The Bedy Shop 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 0.0% 0
The Edinburgh Woellen Mill  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
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The Emporium 3.8% 2 0.0% 0 39% 2 0.0% 0 11.1% 2 0.0% 0 7.1% 2 0.0% 0 31% 1
The Entertainer 3.8% 2 56% 1 29% 1 143% 1 56% 1 0.0% 0 7.1% 2 0.0% 0 63% 2
The Hair Studio 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Mad Hatter 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Perfume Shop 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Tool shop 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Works 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 0.0% 0
Three 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Timpsen 1.9% 1 56% 1 00% 0 0.0% 0 0.0% 0 37% 1 3.6% 1 00% 0 0.0% 0
Timpsen 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Toni & Guy 1.9% 1 56% 1 00% 0 0.0% 0 56% 1 0.0% 0 0.0% 0 42% 1 31% 1
Tep Man 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Top Shop 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
Trendz 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Trespass 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
usCc 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Vape Town 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Vita Cepelli 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Vodaphone 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Wallis 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
‘Ward & Sibley 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
‘Warren James 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Waterstones 1.7% 4 16.7% 3 29% 1 0.0% 0 56% 1 11.1% 3 10.7% 3 42% 1 63% 2
WHSmith 9.6% 5 222% 4 29% 1 0.0% 0 11.1% 2 11.1% 3 71% 2 12.5% 3 63% 2
Wilko 11.5% 6 16.7% 3 88% 3 0.0% 0 11.1% 2 14.8% 4 T1% 2 16.7% 4 94% 3
Yeavil Nail Salen 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Other (PLEASE WRITE IN 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
SPECIFIC SHOPS)
Natwest 3.8% 2 00% 0 59% 2 0.0% 0 0.0% 0 74% 2 3.6% 1 42% 1 31% 1
HSBC 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 3.6% 1 00% 0 31% 1
Reobert Frith Opticians 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 3.6% 1 00% 0 31% 1
William Dampier Pub 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 0.0% 0 42% 1 31% 1
Poppins Restaurant 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 0.0% 0 42% 1 31% 1
Tamburino Restaurant 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 0.0% 0
Costa 1.9% 1 00% 0 29% 1 143% 1 0.0% 0 0.0% 0 0.0% 0 42% 1 31% 1
Lloyds 1.9% 1 56% 1 00% 0 0.0% 0 56% 1 0.0% 0 0.0% 0 42% 1 31% 1
Library 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 0.0% 0 42% 1 31% 1
Hania Polish Delicatessen 1.9% 1 56% 1 00% 0 143% 1 0.0% 0 0.0% 0 0.0% 0 42% 1 31% 1
(Don’t know) 19.2% 10 16.7% 3 20.6% 7 143% 1 56% 1 29.6% 8 21.4% 6 16.7% 4 219% 7
Base: 52 18 34 7 18 27 28 24 32
Mean score [£]
Q15 How much do you spend in these other shops, businesses or services?
Yes or Don’t know at (312
Nothing 1.9% 1 00% 0 29% 1 0.0% 0 0.0% 0 37% 1 3.6% 1 00% 0 31% 1
£5 or less 3.8% 2 56% 1 29% 1 143% 1 0.0% 0 37% 1 0.0% 0 83% 2 63% 2
£5.01-£10 3.8% 2 0.0% 0 39% 2 0.0% 0 11.1% 2 0.0% 0 3.6% 1 42% 1 0.0% 0
£10.01 -£15 1.7% 4 56% 1 88% 3 143% 1 56% 1 74% 2 10.7% 3 42% 1 31% 1
£15.01 - £20 3.8% 2 0.0% 0 39% 2 143% 1 56% 1 0.0% 0 3.6% 1 42% 1 63% 2
£20.01 - £30 13.5% 7 11.1% 2 147% 5 28.6% 2 222% 4 37% 1 14.3% 4 12.5% 3 15.6% 5
£30.01 - £40 3.8% 2 56% 1 29% 1 0.0% 0 0.0% 0 74% 2 71% 2 00% 0 31% 1
£40.01 - £50 11.5% 6 16.7% 3 88% 3 0.0% 0 167% 3 11.1% 3 14.3% 4 83% 2 125% 4
£50.01 - £75 1.9% 1 56% 1 00% 0 0.0% 0 0.0% 0 37% 1 3.6% 1 00% 0 0.0% 0
£75.01 - £100 1.9% 1 00% 0 29% 1 0.0% 0 56% 1 0.0% 0 3.6% 1 00% 0 31% 1
£100.01 - £200 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£201+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(Don’t know) 462% 24 50.0% 9 M41% 15 286% 2 333% 6 59.3% 16 357% 10 583% 14 469% 15
Mean: 27.50 33.00 24.87 16.50 30.63 29.09 25 20.75 28.24
Base: 52 18 34 7 18 27 28 24 32
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Q16 How often do you visit the non-food shops in Yeovil town centre?
Every day / most days 3.9% 7 29% 2 46% 5 22% 1 18% 1 65% 5 44% 4 34% 3 28% 3
2-3 times a week 15.2% 27 10.0% 7 18.53% 20 21.9% 10 55% 3 182% 14 14.4% 13 15.9% 14 11.1% 12
Once a week 34.3% 61 44.3% 31 27.8% 30 413% 19 40.0% 22 26.0% 20 33.3% 30 352% 31 37.0% 40
Once a fortnight 8.4% 15 57% 4 10.2% 11 65% 3 109% 6 7.8% 6 11.1% 10 57% 5 74% 8
Monthly 17.4% 31 20.0% 14 157% 17 13.0% 6 218% 12 169% 13 20.0% 18 14.8% 13 167% 18
Once every 2-3 months 4.5% 8 43% 3 46% 5 22% 1 91% 5 2.6% 2 33% 3 57% 5 46% 5
Once every 4-6 months 4.5% 8 57% 4 37% 4 43% 2 18% 1 65% 5 22% 2 68% 6 37% 4
Less often 2.8% 5 14% 1 37% 4 43% 2 36% 2 1.3% 1 1.1% 1 45% 4 4.6% 5
Varies 5.1% 9 29% 2 65% 7 43% 2 18% 1 7.8% 6 5.6% 5 45% 4  83% 9
Never visit 3.9% 7 29% 2 46% 5 00% C 36% 2 65% 5 44% 4 34% 3 37% 4
Base: 178 70 108 46 55 i 90 88 108
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Q17 What are the specific names of the non-food shops you normally visit? [MR]
All except never visitat Q16
A Touch of Glass 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Accessorize 0.6% 1 00% 0 10% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 12% 1 1.0% 1
Amaze 0.6% 1 00% 0 10% 1 0.0% 0 19% 1 0.0% 0 12% 1 00% 0 1.0% 1
Animal 4.7% 8 44% 3 49% 5 43% 2 15% 4 28% 2 47% 4 4T% 4 77% 8
Beales 9.4% 16 74% 5 10.7% 11 65% 3 75% 4 12.5% 9 10.5% 9 82% 7 96% 10
Blacks 2.3% 4 29% 2 19% 2 43% 2 19% 1 1.4% 1 23% 2 24% 2 29% 3
Bloors 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ben Marche 4.1% 7 00% 0 68% 7 43% 2 38% 2 42% 3 23% 2 59% 5 38% 4
Boots 18.1% 31 132% 9 21.4% 22 174% 8 208% 11 16.7% 12 22.1% 19 14.1% 12 202% 21
Braddicks 0.6% 1 15% 1 00% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 12% 1 0.0% 0
Britannia 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
By the Fire 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Card Factory 7.6% 13 74% 5 78% 8 87% 4 57% 3 83% 6 58% 5 94% 8 87% 9
Carphone Warehouse 1.2% 2 29% 2 00% 0 43% 2 00% c 0.0% 0 1.2% 1 12% 1 19% 2
Cecile 0.6% 1 15% 1 00% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 12% 1 1.0% 1
Ceres natural Food 2.3% 4 44% 3 1.0% 1 0.0% 0 57% 3 1.4% 1 23% 2 24% 2 38% 4
CEX Entertainment 3.5% 6 74% 5 10% 1 109% 5 19% 1 0.0% 0 3.5% 3 35% 3 38% 4
Clarks 0.6% 1 00% 0 10% 1 00% c 19% 1 0.0% 0 1.2% 1 00% 0 10% 1
Clement White 1.8% 3 15% 1 19% 2 0.0% 0 38% 2 1.4% 1 23% 2 12% 1 29% 3
Clintons 1.2% 2 15% 1 10% 1 22% 1 0.0% 0 1.4% 1 0.0% 0 24% 2 19% 2
Computer Doctor 0.6% 1 15% 1 00% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 12% 1 1.0% 1
Croftens 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
EE 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Ernest Jones 1.2% 2 00% 0 19% 2 0.0% 0 19% 1 1.4% 1 1.2% 1 12% 1 19% 2
FHinds 1.2% 2 15% 1 10% 1 22% 1 0.0% 0 1.4% 1 0.0% 0 24% 2 1.0% 1
Farmfoeds 1.8% 3 15% 1 19% 2 43% 2 19% 1 0.0% c 1.2% 1 24% 2 19% 2
Fone World 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% o
Foot perfect 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Game 3.5% 6 74% 5 1.0% 1 109% 5 19% 1 0.0% 0 47% 4 24% 2 48% 5
Grape Tree 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Greenslad Taylor Hunt 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
H Samuel 0.0% 0 00% 0 00% c 0.0% 0 00% c 0.0% ¢ 0.0% ¢ 00% 0 00% o
H&M 6.4% 11 59% 4 68% 7 109% 5 75% 4 2.8% 2 93% 8 35% 3 9.6% 10
Holland & Barrett 0.6% 1 15% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
Iceland 2.9% 5 15% 1 39% 4 0.0% C 57% 3 28% 2 23% 2 35% 3 19% 2
In TeTo 0.0% 0 00% 0 00% c 00% c 0.0% c 0.0% ¢ 0.0% c 00% 0 00% ]
Intersport 1.2% 2 29% 2 00% 0 43% 2 0.0% 0 0.0% 0 0.0% 0 24% 2 1.0% 1
JD 4. 7% 8 59% 4 39% 4 87% 4 38% 2 28% 2 23% 2 71% 6 58% )
Laceys 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Laura Ashley 1.8% 3 00% 0 29% 3 00% C 38% 2 14% 1 23% 2 12% 1 29% 3
Magnet 0.0% 0 00% 0 00% c 00% c 0.0% c 0.0% ¢ 0.0% ¢ 00% 0 00% ]
Mann Countrywide 0.6% 1 00% 0 10% 1 22% 1 0.0% 0 0.0% 0 12% 1 00% 0 1.0% 1
Marks & Spencer 22.8% 39 20.6% 14 24.3% 25 109% 5 17.0% 9 34.7% 25 29.1% 25 16.5% 14 231% 24
Maxi Mart 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Mazzers 0.6% 1 00% 0 10% 1 00% c 19% 1 0.0% 0 0.0% c 12% 1 10% 1
Monsoon 1.2% 2 00% 0 19% 2 0.0% 0 0.0% 0 28% 2 1.2% 1 12% 1 19% 2
Movie Vault 1.2% 2 15% 1 10% 1 22% 1 19% 1 0.0% 0 12% 1 12% 1 19% 2
New Look 7.0% 12 29% 2 97% 10 174% 8 38% 2 28% 2 58% 5 82% 7 96% 10
02 1.2% 2 15% 1 10% 1 22% 1 00% 0 14% 1 0.0% 0 24% 2 10% 1
Panache 1.2% 2 00% 0 19% 2 00% c 19% 1 14% 1 1.2% 1 12% 1 19% 2
Pandora 2.9% 5 00% 0 49% 5 65% 3 0.0% 0 28% 2 35% 3 24% 2 29% 3
Peacocks 4. 7% 8 29% 2 58% 6 13.0% 6 19% 1 1.4% 1 35% 3 539% 5 38% 4
Ponden Mill 2.3% 4 29% 2 19% 2 0.0% c 19% 1 42% 3 12% 1 35% 3 29% 3
Poundland 16.4% 28 11.8% 8 194% 20 174% 8 208% 11 12.5% 9 8.1% 7 24.7% 21 163% 17
Primark 32.7% 56 27.9% 19 359% 37 39.1% 18 453% 24 19.4% 14 24.4% 21 41.2% 35 327% 34
PSJ 1.2% 2 00% 0 19% 2 22% 1 0.0% 0 1.4% 1 1.2% 1 12% 1 1.0% 1
Quiz 1.8% 3 29% 2 10% 1 43% 2 19% 1 0.0% C 3.5% 3 00% 0 29% 3
River Island 4.7% 8 44% 3 49% 5 13.0% 6 38% 2 0.0% 0 58% 5 35% 3 48% 5
Rebert Dyas 3.5% 6 59% 4 19% 2 22% 1 38% 2 42% 3 47% 4 24% 2 38% 4
Roman Originals 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ryman 0.6% 1 15% 1 00% 0 0.0% 0 0.0% 0 1.4% 1 1.2% 1 00% 0 0.0% 0
Schoeolwear and More 0.6% 1 00% 0 10% 1 00% 0 19% 1 0.0% c 1.2% 1 00% 0 10% 1
Sevenoaks 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% o
Shee Zone 0.6% 1 15% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 1.0% 1
South West Scooters 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Sports of Bend Street 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Stags 0.0% 0 00% 0 00% c 00% c 0.0% c 0.0% ¢ 0.0% ¢ 00% 0 00% (]
Superdrug 7.0% 12 44% 3 87% 9 13.0% 6 57% 3 42% 3 47% 4 94% 8 96% 10
Tesco Extra 4.1% 7 59% 4 29% 3 65% 3 19% 1 42% 3 1.2% 1 71% 6 48% 5
The Bedy Shop 1.8% 3 0.0% 0 29% 3 22% 1 19% 1 1.4% 1 1.2% 1 24% 2 1.0% 1
The Edinburgh Woellen Mill  1.2% 2 00% 0 19% 2 00% c 00% 0 28% 2 1.2% 1 12% 1 19% 2
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The Emporium 4.1% 7 44% 3 39% 4 0.0% 0 75% 4 42% 3 58% 5 24% 2 48% 5
The Entertainer 2.9% 5 44% 3 19% 2 43% 2 57% 3 0.0% 0 47% 4 12% 1 48% 5
The Hair Studio 1.2% 2 15% 1 10% 1 0.0% D 0.0% D 2.8% 2 1.2% 1 12% 1 19% 2
The Mad Hatter 1.2% 2 29% 2 00% D 22% 1 00% D 1.9% 1 0.0% D 24% 2 19% 2
The Perfume Shop 0.6% 1 15% 1 00% 0 22% 1 00% 0 0.0% 0 0.0% 0 12% 1 10% 1
The Tool shop 0.6% 1 15% 1 00% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 12% 1 10% 1
The Works 4.7% 8 59% 4 39% 4 65% 3 75% 4 14% 1 4.7% 4 AT% 4 38% 4
Three 0.0% 0 00% 0 00% D 0.0% D 0.0% D 0.0% D 0.0% D 0.0% 0 0.0% D
Timpson 0.6% 1 15% 1 00% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 12% 1 00% )
Timpson 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% )
Toni & Guy 0.6% 1 15% 1 00% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 12% 1 10% 1
Top Man 2.3% 4 59% 4 0.0% D 43% 2 38% 2 0.0% D 2.3% 2 24% 2 29% 3
Top Shop 76% 13 83% 6 68% 7 174% 8 57% 3 2.8% 2 7.0% 6 82% 7 67% 7
Trendz 0.6% 1 15% 1 00% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 12% 1 00% )
Trespass 1.2% 2 15% 1 10% 1 00% 0 19% 1 14% 1 23% 2 00% 0 1.0% 1
USC 2.9% 5 74% 5 00% D 65% 3 38% 2 0.0% D 47% 4 12% 1 48% 5
Vape Town 0.6% 1 15% 1 00% D 0.0% D 0.0% D 1.4% 1 0.0% D 12% 1 10% 1
Vita Cepelli 0.6% 1 00% 0 10% 1 22% 1 00% 0 0.0% 0 0.0% 0 12% 1 10% 1
Vodaphone 1.8% 3 15% 1 19% 2 22% 1 00% 0 2.8% 2 23% 2 12% 1 29% 3
Wallis 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% )
Ward & Sibley 0.6% 1 00% 0 10% 1 0.0% D 0.0% D 1.9% 1 1.2% 1 0.0% 0 1.0% 1
Warren James 0.0% 0 00% 0 00% D 0.0% D 0.0% D 0.0% D 0.0% D 0.0% 0 0.0% )
Waterstones 4.1% 7 29% 2 49% 5 22% 1 37% 3 42% 3 7.0% 6 12% 1 48% 5
WHSmith 76% 13 74% 5 78% 8 43% 2 38% 2 12.5% 9 81% 7 T1% 6 17% 8
Wilko 20.5% 35 20.6% 14 204% 21 152% 7 208% 11 23.6% 17 163% 14 24.7% 21 231% 24
Yeavil Nail Salon 0.0% 0 00% 0 00% D 0.0% D 0.0% D 0.0% D 0.0% D 0.0% 0 0.0% D
Other (PLEASE WRITEIN  0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% )

SPECIFIC SHOPS)

Argos 2.3% 4 00% 0 39% 4 22% 1 00% D 4.2% 3 23% 2 24% 2 38% 4
Card Factory 0.6% 1 00% 0 10% 1 0.0% D 0.0% D 1.9% 1 12% 1 0.0% 0 1.0% 1
HMV 1.2% 2 29% 2 00% D 0.0% D 38% 2 0.0% D 2.3% 2 0.0% 0 19% 2
Pryor Appointment 0.6% 1 00% 0 10% 1 00% 0 19% 1 0.0% 0 1.2% 1 00% 0 1.0% 1
Specsavers 1.2% 2 15% 1 10% 1 22% 1 00% 0 1.4% 1 12% 1 12% 1 10% 1
The Beauty Room 0.6% 1 00% 0 10% 1 0.0% D 19% 1 0.0% D 1.2% 1 0.0% 0 1.0% 1
(Don’t know) 14.0% 24 162% 1 126% 13 8.7% 4 113% 6 194% 14 12.8% 11 153% 13 135% 14
Base: 171 63 103 46 53 72 36 85 104

Q18 When you visit non-food shops, do you normally visit any other shops or facilities in Yeovil town centre on the same visit?

All except never visit at Q16

Yes 22.2% 38
No 70.8% 121
(Don’t know / varies) 7.0% 12
Base: 171

22.1%
75.0%
29%

15 223% 23 174% 8§ 15.1% 8
51 68.0% 70 826% 38 736% 39

2 97% 10 0.0% 0 113% [
68 103 46 53

30.6% 22 19.8%

6l.1% 44 T09%

8.3% 6 93%
72

17 24.7%
61 70.6%
8 47%

86

21 231% 24
60 683% 71
4 87% 9

85 104
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Q19 Which specific shops, businesses or services do you normally visit? [MR]
Yes or Don’t know at Q18
Bakers 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Banks / building sccieties 24.0% 12 17.6% 3 27.3% 9 25.0% 2 28.6% 4 21.4% 6 24.0% 6 24.0% 6 303% 10
Bathroom / kitchen shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Betting shops 2.0% 1 59% 1 0.0% 0 0.0% o 71% 1 0.0% 0 0.0% 0 40% 1 0.0% o
Book shops 4.0% 2 59% 1 30% 1 0.0% 0 71% 1 3.6% 1 0.0% 0 80% 2 3.0% 1
Butchers 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Carpet / flocrcovering shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Charity shops 12.0% 6 59% 1 152% 5 0.0% 0 214% 3 10.7% 3 8.0% 2 16.0% 4 121% 4
Chemists 10.0% 5 59% 1 12.1% 4 0.0% 0 143% 2 10.7% 3 16.0% 4 40% 1 121% 4
Cobblers 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clothing / fashion store 30.0% 15 353% 6 27.3% 9 375% 3 357% 5 25.0% 7 32.0% 8 28.0% 7 242% 8
DIY / hardware stores 4.0% 2 59% 1 30% 1 125% 1 0.0% 0 3.6% 1 8.0% 2 00% 0 0.0% 0
Double glazing / window 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
shops
Estate agents 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ethnic / foreign foed shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Foedstore / supermarket 18.0% 9 17.6% 3 18.2% 6 125% 1 143% 2 214% 6 8.0% 2 28.0% 7 212% 7
General stores / comer shops  8.0% 4 11.8% 2 61% 2 00% o 71% 1 10.7% 3 8.0% 2 80% 2 91% 3
/ newsagents
Greengrocers / fruit & veg 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
shops
Hairdressers / barbers / 4.0% 2 59% 1 30% 1 125% 1 71% 1 0.0% 0 4.0% 1 40% 1 61% 2
beauty shops
Health and beauty shops 6.0% 3 11.8% 2 30% 1 125% 1 0.0% 0 7.1% 2 8.0% 2 40% 1 61% 2
Health foed shops 2.0% 1 00% 0 30% 1 0.0% 0 7.1% 1 0.0% 0 0.0% 0 40% 1 3.0% 1
Home furnishing / textile 2.0% 1 59% 1 0.0% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 00% 0 3.0% 1
shops
Household goods shops 2.0% 1 00% 0 30% 1 0.0% 0 0.0% 0 3.6% 1 4.0% 1 00% 0 0.0% 0
Jewellers 4.0% 2 00% 0 61% 2 0.0% 0 143% 2 0.0% 0 8.0% 2 00% 0 61% 2
Opticians 6.0% 3 59% 1 61% 2 0.0% 0 0.0% 0 10.7% 3 4.0% 1 80% 2 61% 2
Post Office 6.0% 3 11.8% 2 3.0% 1 0.0% 0 71% 1 7.1% 2 0.0% 0 12.0% 3 61% 2
Pubs / bars 8.0% 4 539% 1 9.1% 3 25.0% 2 0.0% 0 71% 2 8.0% 2 8.0% 2 12.1% 4
Restaurants / cates 10.0% 5 11.8% 2 91% 3 250% 2 71% 1 7.1% 2 B.0% 2 12.0% 3 121% 4
Shoee shop 4.0% 2 00% 0 61% 2 0.0% 0 143% 2 0.0% 0 4.0% 1 40% 1 3.0% 1
Sports good shops 2.0% 1 59% 1 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
Takeaways 2.0% 1 0.0% 0 30% 1 0.0% 0 71% 1 0.0% 0 0.0% 0 40% 1 0.0% o
Toy shops 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 0.0% 0
Vets 2.0% 1 00% 0 30% 1 0.0% 0 7.1% 1 0.0% 0 0.0% 0 40% 1 3.0% 1
Other (PLEASE WRITEIN) 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Card shop 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Department store 2.0% 1 0.0% 0 30% 1 0.0% 0 0.0% 0 3.6% 1 4.0% 1 00% 0 0.0% 0
Library 6.0% 3 59% 1 61% 2 0.0% 0 143% 2 3.6% 1 4.0% 1 80% 2 61% 2
(Don’t know) 12.0% 6 23.35% 4 61% 2 0.0% 0 143% 2 14.3% 4 16.0% 4 8.0% 2 152% 5
Base: 50 17 33 8 14 28 25 25 33
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Q20 What are the specific names of the shops, businesses or services you normally visit? [MR]
Yes or Don’t know at Q18
A Touch of Glass 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Accessorize 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Amaze 2.0% 1 59% 1 00% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 00% 0 3.0% 1
Animal 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
Beales 2.0% 1 00% 0 30% 1 0.0% 0 71% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
Blacks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Bloors 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Bon Marche 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Boots 6.0% 3 0.0% 0 91% 3 0.0% 0 143% 2 3.6% 1 12.0% 3 00% 0 91% 3
Braddicks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Britannia 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
By the Fire 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Card Factory 2.0% 1 00% 0 30% 1 0.0% 0 71% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
Carphone Warehouse 2.0% 1 59% 1 00% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 00% 0 3.0% 1
Cecile 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ceres natural Food 2.0% 1 00% 0 30% 1 0.0% 0 7.1% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
CEX Entertainment 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clarks 2.0% 1 00% 0 30% 1 0.0% 0 71% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
Clement White 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
Clintons 2.0% 1 00% 0 30% 1 0.0% 0 7.1% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
Computer Doctor 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Croftons 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
EE 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ernest Jones 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
FHinds 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Farmfoods 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Fone World 2.0% 1 59% 1 00% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 00% 0 3.0% 1
Foot perfect 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Game 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Grape Tree 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Greenslad Taylor Hunt 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
H Samuel 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
H&M 2.0% 1 00% 0 30% 1 0.0% 0 7.1% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
Holland & Barrett 4.0% 2 11.8% 2 00% 0 125% 1 0.0% 0 3.6% 1 4.0% 1 40% 1 61% 2
Tceland 4.0% 2 59% 1 30% 1 0.0% 0 0.0% 0 7.1% 2 0.0% 0 B80% 2 61% 2
In ToTo 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Intersport 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
JD 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 4.0% 1 00% 0 0.0% 0
Laceys 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Laura Ashley 2.0% 1 59% 1 00% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 00% 0 3.0% 1
Magnet 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mann Countrywide 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Marks & Spencer 16.0% 8 11.8% 2 18.2% 6 0.0% 0 143% 2 214% 6 16.0% 4 16.0% 4 121% 4
Maxi Mart 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Mazzers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Monsoon 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Movie Vault 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
New Look 6.0% 3 0.0% 0 91% 3 125% 1 143% 2 0.0% 0 12.0% 3 00% 0 61% 2
02 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Panache 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Pandora 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Peacocks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ponden Mill 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
Poundland 4.0% 2 0.0% 0 61% 2 125% 1 7.1% 1 0.0% 0 B.0% 2 0.0% 0 61% 2
Primark 16.0% 8 17.6% 3 15.2% 5 50.0% 4 143% 2 71% 2 12.0% 3 20.0% 5 152% 5
PSJ 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Quiz 2.0% 1 59% 1 00% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
River Island 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Robert Dyas 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Roman Originals 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ryman 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Scheolwear and More 2.0% 1 00% 0 30% 1 0.0% 0 71% 1 0.0% 0 4.0% 1 00% 0 3.0% 1
Sevenoaks 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Shee Zone 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
South West Scooters 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Sports of Bond Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Stags 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Superdrug 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Tesco Extra 6.0% 3 59% 1 61% 2 125% 1 0.0% 0 71% 2 B.0% 2 40% 1 3.0% 1
The Bedy Shop 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Edinburgh Woollen Mill ~ 2.0% 1 00% 0 3.0% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 3.0% 1
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The Emporium 2.0% 1 00% 0 30% 1 00% o 7.1% 1 0.0% 0 4.0% 1 00% 0 30% 1
The Entertainer 2.0% 1 59% 1 00% c 0.0% 0 00% 0 3.6% 1 0.0% 0 40% 1 30% 1
The Hair Studio 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
The Mad Hatter 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
The Perfume Shop 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
The Tool shep 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% c 00% 0 00% (]
The Works 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% ]
Three 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Timpsen 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Timpsen 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Toeni & Guy 0.0% 0 00% 0 00% c 00% c 0.0% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
Tep Man 2.0% 1 59% 1 0.0% 0 0.0% 0o 7.1% 1 0.0% 0 0.0% 0 40% 1 0.0% ]
Top Shop A4.0% 2 0.0% 0 61% 2 0.0% 0 143% 2 0.0% 0 8.0% 2 0.0% 0 61% 24
Trendz 2.0% 1 59% 1 00% 0 125% 1 00% c 0.0% 0 4.0% 1 00% 0 00% o
Trespass 2.0% 1 59% 1 00% ¢ 0.0% c 0.0% 0 3.6% 1 0.0% 0 40% 1 30% 1
USC 2.0% 1 59% 1 0.0% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 0.0% 0 3.0% 1
Vape Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% ]
Vita Cepelli 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
Vodaphone 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Wallis 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
‘Ward & Sibley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Warren James 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% U]
‘Waterstenes 2.0% 1 59% 1 00% ¢ 0.0% 0 00% 0 3.6% 1 0.0% 0 40% 1 30% 1
WHSmith 2.0% 1 00% 0 30% 1 00% c 00% 0 3.6% 1 4.0% 1 00% 0 00% o
Wilko 4.0% 2 59% 1 3.0% 1 0.0% 0o 7.1% 1 3.6% 1 4.0% 1 40% 1 61% 2
Yeavil Nail Salon 0.0% 0 0.0% 0 0.0% 0 0.0% 0o 0.0% 0 0.0% 0 0.0% b 0.0% 0 0.0% ]
Other (PLEASE WRITE IN 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% ¢ 00% 0 00% (]
SPECIFIC SHOPS)
Barclays 2.0% 1 0.0% 0 30% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 4.0% 1 3.0% 1
Costa 2.0% 1 0.0% 0 3.0% 1 125% 1 0.0% 0 0.0% 0 4.0% 1 0.0% 0 3.0% 1
Hania Polish Delicatessen 2.0% 1 59% 1 0.0% 0 125% 1 0.0% 0 0.0% 0 0.0% 0 40% 1 3.0% 1
Library 2.0% 1 00% 0 30% 1 00% c 0.0% C 3.6% 1 0.0% c 40% 1 30% 1
Lloyds 2.0% 1 00% 0 30% 1 00% o 7.1% 1 0.0% ¢ 0.0% c 40% 1 30% 1
Nationwide 2.0% 1 0.0% 0 30% 1 0.0% 0 0.0% 0 3.6% 1 4.0% 1 0.0% 0 3.0% 1
Specsavers 2.0% 1 0.0% 0 3.0% 1 0.0% 0 0.0% 0 3.6% 1 4.0% 1 0.0% 0 3.0% 1
Starbucks 2.0% 1 00% 0 30% 1 125% 1 00% c 0.0% 0 4.0% 1 00% 0 30% 1
(Den’t know) 36.0% 18 47.1% 8 303% 10 250% 2 50.0% 7 32.1% 9 36.0% 9 36.0% 9 394% 13
Base: 50 17 33 8 14 28 25 25 33
Mean score [£]
Q21 How much do you spend in these other shops, businesses or services?
Yes or Don’t know at Q18
Nothing 10.0% 5 11.8% 2 91% 3 00% 0 143% 2 10.7% 3 40% 1 16.0% 4 12.1% 4
£5 or less 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£5.01-£10 2.0% 1 0.0% 0 3.0% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 40% 1 0.0% (]
£10.01 - £15 4.0% 2 59% 1 3.0% 1 0.0% 0 0.0% 0o 71% 2 0.0% 0 80% 2 3.0% 1
£15.01-£20 4.0% 2 59% 1 30% 1 125% 1 71% 1 0.0% 0 4.0% 1 40% 1 61% 2
£20.01 - £30 6.0% 3 59% 1 61% 2 250% 2 71% 1 0.0% 0 12.0% 3 00% 0 61% 2
£30.01 - £40 6.0% 3 00% 0 91% 3 125% 1 71% 1 3.6% 1 8.0% 2 40% 1 61% 2
£40.01 - £50 8.0% 4 59% 1 9.1% 3 0.0% 0o 7.1% 1 10.7% 3 16.0% 4 0.0% 0 61% 2
£50.01 - £75 2.0% 1 59% 1 0.0% 0 125% 1 0.0% 0 0.0% 0 4.0% 1 0.0% 0 3.0% 1
£75.01 - £100 6.0% 3 00% 0 91% 3 125% 1 71% 1 3.6% 1 8.0% 2 40% 1 91% 3
£100.01 - £200 2.0% 1 00% 0 30% 1 00% c 00% 0 3.6% 1 0.0% 0 40% 1 30% 1
£201+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
(Don’t know) 50.0% 25 58.8% 10 45.5% 15 25.0% 2 50.0% 7 57.1% 16 44.0% 11 56.0% 14 455% 15
Mean: 36.10 23.21 4111 42.08 30.00 3a.e7 41.43 2932 40.69
Base: 50 17 33 8 14 28 25 25 33
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Q22 How often do you visit Yeovil town centre for any reason?
Every day / most days 12.4% 22 10.0% 7 13.9% 15 152% 7 145% 8 9.1% 7 14.4% 13 10.2% 9 139% 15
2-3 times a week 18.0% 32 18.6% 13 17.6% 19 26.1% 12 73% 4 20.8% 16 17.8% 16 18.2% 16 167% 18
Once a week 32.0% 57 38.6% 27 271.8% 30 304% 14 29.1% 16 35.1% 27 30.0% 27 34.1% 30 36.1% 39
Once a fortnight 9.6% 17 71% 5 11.1% 12 87% 4 145% 8 65% 5 89% 8 10.2% 9 74% 8
Monthly 13.5% 24 12.9% 9 13.9% 15 87% 4 20.0% 11 11.7% 9 15.6% 14 11.4% 10 11.1% 12
Once every 2-3 months 2.8% 5 14% 1 37% 4 0.0% 0 55% 3 26% 2 44% 4 11% 1 37% 4
Once every 4-6 months 5.1% 9 71% 5 37% 4 43% 2 18% 1 7.8% 6 33% 3 68% 6 4.6% 5
Less often 2.8% 5 29% 2 28% 3 43% 2 36% 2 1.3% 1 1.1% 1 45% 4 37% 4
First visit 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
(Den’t know) 3.9% 7 14% 1 56% 6 22% 1 36% 2 52% 4 44% 4 34% 3 28% 3
Base: 178 70 108 46 55 i 90 88 108
Q23 What do you like about Yeovil town centre? [MR]
Attractive environment / nice  3.4% 6 0.0% 0 56% 6 0.0% 0 55% 3 39% 3 5.6% 5 11% 1 46% 5
place
Close to friends / relatives 3.9% 7 14% 1 56% 6 22% 1 73% 4 2.6% 2 44% 4 34% 3 28% 3
Close to home 27.5% 49 22.9% 16 30.6% 33 370% 17 309% 17 195% 15 31.1% 28 23.9% 21 29.6% 32
Close to work / business 2.2% 4 29% 2 19% 2 00% 0 73% 4 0.0% 0 33% 3 11% 1 28% 3
meeting
Easy parking 5.1% 9 43% 3 56% 6 43% 2 36% 2 65% 5 44% 4 57% 5 37% 4
Free parking 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% C 22% 2 00% 0 09% 1
Friendly people 71.3% 13 57% 4  83% 9 43% 2 9.1% 5 T7.8% 6 7.8% 7 68% 6 56% 6
Goced layout / shops all close  11.2% 20 11.4% 8 11.1% 12 152% 7 145% 8 65% 5 11.1% 10 11.4% 10 102% 11
together
Goced public transport 2.8% 5 14% 1 37% 4 43% 2 18% 1 26% 2 33% 3 23% 2 28% 3
Goed quality of shops 4.5% 8 43% 3 46% 5 87% 4 55% 3 13% 1 44% 4 45% 4 56% 6
Goced range of feod / drink 5.6% 10 57% 4 56% 6 87% 4 73% 4 2.6% 2 67% 6 45% 4 56% 6
outlets
Gooed range of services 4.5% 8 14% 1 65% 7 22% 1 55% 5.2% 4 33% 3 57% 5 5.6% &)
Goced range of shops 16.3% 29 18.6% 13 14.8% 16 174% 8 20.0% 11 13.0% 10 21.1% 19 11.4% 10 222% 24
Gooeds at discounted rates / 2.8% 5 14% 1 37% 4 43% 2 18% 1 2.6% 2 22% 2 34% 3 09% 1
cheaper goeds
Habit / always used it 9.0% 16 11.4% 8 74% 8 65% 3 91% 5 10.4% 8 11.1% 10 68% 6 93% 10
I like supporting local 3.4% 6 14% 1 46% 5 0.0% 0 9.1% 5 1.3% 1 44% 4 23% 2 4.6% 5
businesses
Nice atmosphere 5.6% 10 71% 5 46% 5 65% 3 535% 3 52% 4 44% 4 68% 6 56% 6
Not too busy 1.7% 3 14% 1 19% 2 22% 1 0.0% 0 26% 2 1.1% 1 23% 2 19% 2
Other (PLEASE WRITE IN) 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Nothing in particular 22.5% 40 22.9% 16 22.2% 24 13.0% 6 23.6% 13 27.3% 21 16.7% 15 284% 25 222% 24
Compact 2.8% 5 14% 1 37% 4 0.0% c 0.0% 0 65% 5 44% 4 11% 1 28% 3
Easy access 2.2% 4 29% 2 19% 2 22% 1 00% c 3.9% 3 1.1% 1 34% 3 19% 2
Flower arrangements 1.1% 2 14% 1 09% 1 0.0% 0 0.0% 0 2.6% 2 1.1% 1 11% 1 09% 1
Good amenities 0.6% 1 14% 1 00% 0 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 0.0% 0
Large town centre 0.6% 1 00% 0 09% 1 22% 1 00% c 0.0% o 1.1% 1 00% 0 09% 1
Pedestrianised 0.6% 1 00% 0 09% 1 00% c 00% 0 13% 1 1.1% 1 00% 0 09% 1
Somewhere different to 1.1% 2 29% 2 00% 0 0.0% 0 0.0% 0 26% 2 1.1% 1 11% 1 19% 2
come
Supermakets have long 0.6% 1 14% 1 00% ¢ 0.0% 0 00% C 13% 1 0.0% c 11% 1 00% o
cpening hours
(Don’t know) 1.7% 3 14% 1 19% 2 43% 2 0.0% 0 13% 1 22% 2 11% 1 19% 2
Base: 178 70 108 46 55 77 90 88 108
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Q24 What do you dislike about Yeovil town centre? [MR]
Nothing/very little 163% 29 143% 10 17.6% 19 196% 9 109% 6 18.2% 14 14.4% 13 182% 16 157% 17
Everything 2.2% 4 29% 2 19% 2 0.0% 0 36% 2 2.6% 2 1.1% 1 34% 3 09% 1
Centre very windy 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0
Cost of parking 7.9% 14 10.0% 7 65% 7 13.0% 6 18% 1 91% 7 67% 6 91% 8 120% 13
Difficult to cross streets 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Few traffic free areas 0.0% 0 00% 0 00% c 00% c 0.0% c 0.0% ¢ 0.0% c 00% 0 00% (]
Traffic congestion 3.4% 6 57% 4 19% 2 0.0% 0 36% 2 32% 4 0.0% 0 68% 6 4.6% 5
Lack of cinema 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0
Lack of other leisure sports / 1.7% 3 00% 0 28% 3 22% 1 36% 2 0.0% o 1.1% 1 23% 2 0.0% o
cultural facilities
Lack of parking 1.7% 3 43% 3 0.0% 0 43% 2 0.0% 0 1.3% 1 1.1% 1 23% 2 09% 1
Litter / dirty / dogs 6.2% 11 43% 3 14% 8 65% 3 35% 3 65% 5 3.6% 5 68% 6 4.6% 5
Multi-storey awkward / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0
difficult
No department store 3.9% 7 29% 2 46% 5 65% 3 36% 2 2.6% 2.2% 2 57% 5 46% 5
Not enough choice of shops  15.2% 27 10.0% 7 185% 20 19.6% 9 127% 7 14.3% 11 16.7% 15 13.6% 12 148% 16
Not enough clothes shops 3.9% 7 14% 1 56% 6 65% 3 36% 2 2.6% 2 3.6% 5 23% 2 56% 6
Not enough supermarket / 0.6% 1 14% 1 00% ¢ 0.0% 0 00% C 13% 1 0.0% c 11% 1 00% o
foed shops
Poor bus service to centre 1.7% 3 29% 2 09% 1 0.0% 0 18% 1 2.6% 2 1.1% 1 23% 2 19% 2
Poor facilities (e.g. seating, 2.2% 4 29% 2 19% 2 0.0% 0 36% 2 2.6% 2 22% 2 23% 2 28% 3
toilets)
Poor quality shop 3.9% 7 14% 1 56% 6 65% 3 36% 2 2.6% 2 5.6% 5 23% 2 37% 4
Poor signposting in centre 0.6% 1 14% 1 00% c 00% 0 18% 1 0.0% 0 0.0% o 11% 1 0.0% o
Prices too high 0.6% 1 0.0% 0 09% 1 22% 1 0.0% 0 0.0% 0 1.1% 1 00% 0 09% 1
Short opening hours / no 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 0.0% 0 23% 2 19% 2
facilities in the evening
Too few cafes, pubs creating  1.1% 2 14% 1 09% 1 43% 2 00% ¢ 0.0% o 1.1% 1 11% 1 00% o
places
Teo few service businesses 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(e.g. banks / building
societies)
Teo many shops of one type 9.0% 16 57% 4 11.1% 12 87% 4 164% 9 39% 3 89% 8 91% 8 74% 8
Traffic congestion 2.2% 4 43% 3 09% 1 0.0% 0 35% 3 13% 1 33% 3 11% 1 37% 4
Unsafe / poor security / 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
dangerous
Vandals / heoligans 4.5% 8 29% 2 56% 6 65% 3 18% 1 52% 4 44% 4 45% 4 56% 6
Lack of a specific retailer 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0
(PLEASE WRITE IN)
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
A bit isclated 0.6% 1 14% 1 00% ¢ 00% c 18% 1 0.0% 0 0.0% o 11% 1 00% ]
Charity workers 0.6% 1 00% 0 09% 1 00% 0 18% 1 0.0% o 1.1% 1 00% 0 00% (]
It's on a slope 2.8% 5 29% 2 28% 3 00% 0 18% 1 52% 4 A4% 4 1.1% 1 37% 4
It's rundown 2.8% 5 29% 2 28% 3 00% 0 0.0% 0 65% 5 44% 4 1.1% 1 37% 4
Clover Walk needs attention 0.6% 1 14% 1 00% C 22% 1 00% c 0.0% o 1.1% 1 00% 0 09% 1
Lack of cycle routes 0.6% 1 00% 0 09% 1 00% c 00% c 13% 1 1.1% 1 00% 0 00% ]
Market is getting smaller 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 11% 1 0.0% 0
Poor amenities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0
Poor customer service 0.6% 1 00% 0 09% 1 22% 1 00% ¢ 0.0% o 1.1% 1 00% 0 09% 1
Shoeps are not all accessible 0.6% 1 14% 1 00% c 00% c 00% c 13% 1 0.0% o 11% 1 0.0% o
Too busy 1.1% 2 14% 1 09% 1 22% 1 18% 1 0.0% 0 0.0% C 23% 2 09% 1
Too many empty shops 202% 36 286% 20 148% 16 13.0% 6 23.6% 13 22.1% 17 21.1% 19 19.3% 17 231% 25
Teo many homeless pecple 1.1% 2 0.0% 0 19% 2 00% 0 36% 2 0.0% 0 1.1% 1 11% 1 09% 1
Too quiet 0.6% 1 00% 0 09% 1 22% 1 00% ¢ 0.0% ¢ 0.0% c 11% 1 09% 1
(Den't know) 10.7% 19 10.0% 7 11.1% 12 109% 5 91% 5 11.7% 9 13.3% 12 8.0% 7 102% 11
Base: 178 70 108 46 55 77 90 88 108
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Q25 What improvements to Yeovil town centre would make you visit the centre more often? [MR]

Better cheice of shops 41.0% 73 400% 28 41.7% 45 435% 20 473% 26 351% 27 356% 32 46.6% 41 380% 41
Better facilities for 2.8% 5 29% 2 28% 3 22% 1 3.6% 2 2.6% 2 22% 2 34% 3 28% 3
pedestrian (including
pedestrian crossing)

Better facilities for youth 5.6% 10 14% 1 83% 9 152% 7 55% 3 0.0% 0 33% 3 80% 7 37% 4

Better facilities for clder 4.5% 8 43% 3 46% 5 43% 2 36% 2 52% 4 33% 3 57% 5 46% 5
people

Better maintenance / 6.2% 11 8.6% 6 46% 5 65% 3 00% 0 10.4% 8 67% 6 57% 53 46% 5
cleanliness

Better quality shops 9.6% 17 11% 5 11.1% 12 8.7% 4 109% 6 9.1% 7 89% 8§ 10.2% 9 120% 13

Improve appearance / 6.2% 11 8.6% 6 46% 5 65% 3 73% 4 32% 4 1.8% 7 435% 4 5.6% 6
environment

Improve bus services / access  3.9% 7 11% 5 19% 2 00% 0 355% 3 32% 4 33% 3 45% 4 37% 4

Improve rail services / access  1.1% 2 29% 2 00% c 00% 0 18% 1 13% 1 1.1% 1 11% 1 0.0% o

Improve security, including 0.6% 1 14% 1 00% 0 22% 1 00% ¢ 0.0% 0 0.0% o 1L1% 1 0.0% 0

CCTV

Improve signposting in 0.0% 0 00% 0 00% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre

Longer opening hours / mere 0.6% 1 00% 0 09% 1 00% c 00% c 13% 1 1.1% 1 00% 0 00% o
evening activities

More banks / building 0.0% 0 00% 0 00% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
societies

More car parking 6.2% 11 10.0% 7 37% 4 174% 8§ 36% 2 13% 1 67% 6 57% 5 56% &

More large shops/department  5.6% 10 43% 3 65% 7 65% 3 18% 1 7.8% 6 67% 6 45% 4 74% 8

stores

More specialist / independent  5.6% 10 B.6% 6 37% 4 0.0% 0 73% 4 T8% 6t 71.8% 7 34% 3 4% 8
stores

Better cinema facilities 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% (]

Better other leisure sports / 1.7% 3 14% 1 19% 2 43% 2 1.8% 1 0.0% b 2.2% 2 11% 1 09% 1
cultural facilities

More pubs, restaurants, cafés 1.7% 3 0.0% 0 28% 3 22% 1 3.6% 2 0.0% 0 33% 3 0.0% 0 19%

More supermarkets/foed 1.1% 2 29% 2 00% 0 0.0% 0 18% 1 13% 1 0.0% 0 23% 2 09% 1
shops
More traffic free areas / 0.6% 1 14% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
Pedestrianisation
More / better seating, toilets 9.0% 16 7.1% 5 10.2% 11 87% 4 127% 7 65% 5 10.0% 9 80% 7 14% 8
No need to improve 1.1% 2 14% 1 09% 1 0.0% 0 18% 1 13% 1 1.1% 1 11% 1 09% 1
Introduce a named retailer 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
(PLEASE WRITE IN)
Other (PLEASE WRITE IN) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
Nothing in particular 20.8% 37 17.1% 12 23.1% 25 174% 8 255% 14 19.5% 15 22.2% 20 19.3% 17 241% 26
Ban cycling 0.6% 1 14% 1 00% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% (]
Ban smoking 0.6% 1 14% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
BHS 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Cheaper car parking 3.9% 7 57% 4 28% 3 65% 3 36% 2 2.6% 2 44% 4 34% 3 56% 6
Fix the pavements 1.1% 2 29% 2 0.0% 0 0.0% 0 0.0% 0 26% 2 0.0% 0 23% 2 09% 1
House the homeless 1.1% 2 14% 1 09% 1 0.0% 0 36% 2 0.0% 0 1.1% 1 11% 1 09% 1
Improve the market 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 0.0% 0
Improved access for mebility  0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 0.0% (]
vehicles
Introduce cycle routes 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 0.0% (]
John Lewis 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
Less congestion 0.6% 1 14% 1 0.0% 0 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
Less empty shops 1.7% 3 14% 1 19% 2 0.0% 0 18% 1 26% 2 22% 2 11% 1 09% 1
Make undercover 1.7% 3 14% 1 19% 2 22% 1 18% 1 13% 1 1.1% 1 23% 2 09% 1
Next 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
Ramps into shops 0.6% 1 14% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 0.0% 0
Smyths 0.6% 1 14% 1 00% 0 22% 1 0.0% 0 0.0% 0 1.1% 1 00% 0 09% 1
The Range 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
TK Maxx 0.6% 1 00% 0 09% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 11% 1 09% 1
Toys R Us 1.1% 2 14% 1 09% 1 22% 1 0.0% 0 13% 1 1.1% 1 11% 1 19% 2
(Don't know) 6.2% 11 57% 4 65% 7 43% 2 36% 2 9.1% 7 89% 8 34% 3 93% 10
Base: 178 70 108 16 55 77 90 88 108
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Q26 Do you also visit foodstores and supermarkets elsewhere in Yeovil outside of the town centre? For example, Morrisons, or ASDA, or

Lidl?
Yes 669% 119 61.4% 43 70.4% 76 674% 31 69.1% 38 64.9% 50 67.8% 61 63.9% 58 704% 76
No 30.9% 55 343% 24 287% 31 283% 13 29.1% 16 33.8% 26 30.0% 27 31.8% 28 278% 30
(Don’t know / varies) 2.2% 4 43% 3 09% 1 43% 2 18% 1 13% 1 22% 2 23% 2 19% 2
Base: 178 70 108 46 55 77 90 88 108

Q27 What are the specific names of the foodstores/supermarkets that you visit? [MR]
Yes or Don’t know at Q26

Lidl (West Henford) 220% 27 19.6% 9 23.4% 18 303% 10 20.5% 8 17.6% 9 23.8% 15 20.0% 12 256% 20
ASDA 308% 49 39.1% 18 403% 31 455% 15 462% 18 31.4% 16 444% 28 350% 21 449% 35
Morrisons 39.0% 48 457% 21 351% 27 213% 9 359% 14 49.0% 25 365% 23 41.7% 25 41.0% 32
Lidl (Lyde Road) 10.6% 13 10.9% 5 10.4% 8 152% 5 103% 4 18% 4 11.1% 7 10.0% 6 14.1% 11
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% ¢ 00% ¢ 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
B&M 0.8% 1 22% 1 00% ¢ 0.0% ¢ 0.0% 0 2.0% 1 0.0% e 17% 1 0.0% G
Co-op 0.8% 1 00% 0 13% 1 0.0% 0 0.0% 0 2.0% 1 1.6% 1 00% 0 0.0% 0
Sainsbury's 0.8% 1 00% 0 13% 1 0.0% 0 0.0% 0 2.0% 1 1.6% 1 00% 0 13% 1
Tesco 203% 25 152% 7 23.4% 18 9.1% 3 205% 8 27.5% 14 17.5% 11 233% 14 154% 12
Base: 123 46 77 33 39 51 63 60 78
Q28 Why do you visit that store? [MR]
Yes or Don’t know at Q26
Close to home 382% 47 435% 20 351% 27 485% 16 38.5% 15 31.4% 16 444% 28 31.7% 19 41.0% 32
Close to work 8.1% 10 87% 4 18% 6 152% 5 103% 4 2.0% 1 11.1% 7 50% 3 103% 8
Convenient 203% 25 28.3% 13 15.6% 12 21.2% 7 17.9% 7 21.6% 11 143% 9 267% 16 17.9% 14
Easy to park 195% 24 17.4% 8 20.8% 16 18.2% & 128% 5 25.5% 13 20.6% 13 18.3% 11 24.4% 19
Familiarity / habit 6.5% 8 87% 4 52% 4 6.1% 2 51% 2 T8% 4 0.0% 0 13.3% 8 17% &
Good range of food preducts  20.3% 25 17.4% 8 22.1% 17 9.1% 3 23.1% 9 255% 13 19.0% 12 21.7% 13 23.1% 18
In-store cafe 2.4% 3 22% 1 26% 2 3.0% 1 0.0% 0 39% 2 32% 2 17% 1 2.6% 2
In-store services 0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% 0 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
Lower prices 30.1% 37 261% 12 325% 25 394% 13 256% 10 27.5% 14 30.2% 19 30.0% 18 32.1% 25
Loyalty card / points scheme  7.3% 9 87% 4 65% 5 0.0% 0 103% 4 98% 5 95% &6 50% 3 17% &
Not too busy / crowded 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Only one in the area / no 1.6% 2 43% 2 00% 0 3.0% 1 0.0% 0 2.0% 1 1.6% 1 17% 1 13% 1
other cheice
Preference for retailer 33% 4 43% 2 26% 2 3.0% 1 51% 2 2.0% 1 32% 2 33% 2 26% 2
Quality of products 4.1% 5 87% 4 13% 1 0.0% 0 51% 2 59% 3 32% 2 50% 3 51% 4
Safe / secure 2.4% 3 22% 1 26% 2 0.0% 0 351% 2 2.0% 1 1.6% 1 33% 2 13% 1
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% ¢ 00% ¢ 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
Geoed range of non-foed 0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
preducts
Good choice of 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
clothing/fashion for
women
Geoed choice of 0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
clothing/fashicn for men
Good choice of 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
clething/fashicn for
children and babies
Branded goods 0.8% 1 00% 0 13% 1 0.0% 0 0.0% 0 2.0% 1 0.0% 0 17% 1 0.0% 0
Delivery service 0.8% 1 22% 1 00% 0 0.0% 0 0.0% 0 2.0% 1 1.6% 1 00% 0 13% 1
For a change 1.6% 2 43% 2 00% 0 0.0% 0 0.0% 0 39% 2 32% 2 00% 0 26% 2
Goeod offers 0.8% 1 00% 0 13% 1 0.0% ¢ 00% 0 2.0% 1 0.0% 6 17% 1 13% 1
Has everything I need 1.6% 2 00% 0 26% 2 00% 0 26% 1 2.0% 1 1.6% I 19% 1 0.0% G
Open 24 hours 0.8% 1 22% 1 00% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 17% 1 0.0% 0
Base: 123 46 77 33 39 51 63 60 78
Q29 When you visit [STORE MENTIONED AT Q27], do you normally visit any other shops or facilities in Yeovil town centre on the same
visit?
Yes or Don’t know at Q26
Yes 9.8% 12 65% 3 11.7% 9 152% 5 103% 4 59% 3 95% & 10.0% 6 103% 8
No 90.2% 111 935% 43 883% 68 848% 28 89.7% 35 941% 48 905% 57 900% 54 89T% 70
(Don’t know / varies) 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Base: 123 46 77 33 39 51 63 60 78
Page 127 Column %ges.
051117 NEMS marKet research



by demographics Yeovil In Centre Survey Page 26
for GVA November 2017

Total Male Female 18-34 35-54 55 + ABC1 C2DE Car in hhold

Q30 Which specific shops, businesses or services in the town centre do you normally visit when you visit [STORE MENTIONED AT Q27]?
[MR]
Yes or Don’t know at (329

Bakers 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Banks / building societies 16.7% 2 00% 0 222% 2 200% 1 250% 1 0.0% 0 333% 2 00% 0 250% 2
Bathroom / kitchen shops 0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
Betting shops 0.0% 0 00% 0 00% ¢ 0.0% 0 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
Book shops 16.7% 2 00% 0 222% 2 0.0% 0 25.0% 1 333% 1 16.7% 1 16.7% 1 0.0% 0
Butchers 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Carpet / floorcovering shops  0.0% 0 00% 0 00% ¢ 00% ¢ 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
Charity shops 8.3% 1 00% 0 11.1% 1 0.0% 0 250% 1 0.0% 0 16.7% 1 00% 0 0.0% G
Chemists 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Cobblers 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clothing / fashion store 25.0% 3 00% 0 333% 3 40.0% 2 250% 1 0.0% 0 50.0% 3 00% 0 250% 2
DIY / hardware stores 0.0% 0 00% 0 00% ¢ 00% ¢ 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
Double glazing / window 0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
shops
Estate agents 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ethnic / fereign foed shops 0.0% 0 00% 0 00% ¢ 00% ¢ 00% 0 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
Foedstore / supermarket 333% 4 66.7% 2 22.2% 2 00% 0 50.0% 2 66.7% 2 16.7% 1 50.0% 3 250% 2
General stores / comer shops  0.0% 0 0.0% 0 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 00% 0 0.0% ]
/ newsagents
Greengroeers / fruit & veg 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
shops
Hairdressers / barbers / 0.0% 0 00% 0 00% ¢ 00% ¢ 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
beauty shops
Health and beauty shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Health foed shops 0.0% 0 00% 0 00% ¢ 0.0% 0 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
Home fumnishing / textile 8.3% 1 00% 0 11.1% 1 0.0% 0 250% 1 0.0% 0 16.7% 1 00% 0 0.0% G
shops
Houschold goods shops 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Jewellers 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Opticians 0.0% 0 00% 0 00% ¢ 0.0% 0 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
Post Office 0.0% 0 00% 0 00% ¢ 0.0% 0 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
Pubs / bars 8.3% 1 00% 0 11.1% 1 20.0% 1 0.0% 0 0.0% 0 0.0% 0 16.7% 1 125% 1
Restaurants / cafes 25.0% 3 333% 1 222% 2 40.0% 2 250% 1 0.0% 0 333% 2 16.7% 1 375% 3
Shee shop 0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% 0 0.0% 0 0.0% ¢ 00% 0 0.0% G
Sperts good shops 8.3% 1 00% 0 11.1% 1 0.0% 0 25.0% 1 0.0% 0 16.7% 1 00% 0 0.0% G
Takeaways 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Toy shops 0.0% 0 0.0% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Vets 0.0% 0 00% 0 00% ¢ 00% ¢ 00% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% ¢ 0.0% ¢ 0.0% ¢ 0.0% 0 0.0% ¢ 00% 0 0.0% G
Costa 0.0% 0 00% 0 00% ¢ 0.0% 0 0.0% ¢ 0.0% ¢ 0.0% ¢ 00% 0 0.0% G
(Don’t know) 16.7% 2 00% 0 222% 2 20.0% 1 25.0% 1 0.0% 0 16.7% 1 16.7% 1 125% 1
Base: 12 3 9 5 4 3 & 6 8
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Q31 What are the specific names of the shops, businesses or services in the town centre you normally visit when you visit [STORE
MENTIONED AT Q27]? [MR]
Yes or Don’t know at (329
A Touch of Glass 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Accessorize 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Amaze 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Animal 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Beales 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Blacks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Bloors 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Bon Marche 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Boots 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Braddicks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Britannia 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
By the Fire 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Card Factory 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Carphone Warchouse 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Cecile 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ceres natural Food 8.3% 1 333% 1 00% 0 0.0% 0 250% 1 0.0% 0 0.0% 0 16.7% 1 0.0% 0
CEX Entertainment 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clarks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Clement White 8.3% 1 00% 0 11.1% 1 0.0% 0 25.0% 1 0.0% 0 16.7% 1 00% 0 0.0% 0
Clintons 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Computer Doctor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Croftons 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
EE 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ernest Jones 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
FHinds 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Farmfoods 8.3% 1 00% 0 11.1% 1 0.0% 0 250% 1 0.0% 0 16.7% 1 00% 0 0.0% 0
Fone World 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Foot perfect 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Game 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Grape Tree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Greenslad Taylor Hunt 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
H Samuel 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
H&M 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Holland & Barrett 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Tceland 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
In ToTo 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Intersport 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
D 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Laceys 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Laura Ashley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Magnet 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Mann Countrywide 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Marks & Spencer 25.0% 3 333% 1 222% 2 0.0% 0 50.0% 2 333% 1 167% 1 333% 2 125% 1
Maxi Mart 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Mazzers 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Monsoon 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Movie Vault 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
New Look 8.3% 1 00% 0 11.1% 1 20.0% 1 0.0% 0 0.0% 0 16.7% 1 00% 0 125% 1
02 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Panache 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Pandora 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Peacocks 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ponden Mill 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Poundland 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Primark 16.7% 2 00% 0 22.2% 2 20.0% 1 25.0% 1 0.0% 0 333% 2 00% 0 125% 1
PSI 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Quiz 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
River Island 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Robert Dyas 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Roman Originals 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Ryman 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Scheolwear and More 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Sevenoaks 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Shee Zone 8.3% 1 00% 0 11.1% 1 0.0% 0 0.0% 0 333% 1 0.0% 0 16.7% 1 0.0% 0
South West Scooters 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Sports of Bond Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Stags 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Superdrug 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Tesco Extra 8.3% 1 33.3% 1 00% 0 0.0% 0 0.0% 0 333% 1 0.0% 0 16.7% 1 12.35% 1
The Bedy Shep 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
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The Edinburgh Woellen Mill  8§.3% 1 00% 0 11.1% 1 00% 0 250% 1 0.0% o 16.7% 1 00% 0 00% (]
The Emporium 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% o
The Entertainer 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Hair Studio 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Mad Hatter 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
The Perfume Shop 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% c 00% 0 00% (]
The Teol shop 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
The Works 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Three 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Timpsen 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Timpsen 0.0% 0 00% 0 00% c 00% c 00% c 0.0% ¢ 0.0% c 00% 0 00% (]
Teni & Guy 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Tep Man 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Top Shop 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Trendz 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
Trespass 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
usc 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Vape Town 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
Vita Cepelli 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
Vodaphone 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
‘Wallis 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
‘Ward & Sibley 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Warren James 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
‘Waterstenes 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
‘WHSmith 8.3% 1 00% 0 11.1% 1 0.0% 0 0.0% 0 333% 1 0.0% 0 16.7% 1 0.0% 0
Wilko 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
Yeavil Nail Salen 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
Other (PLEASE WRITE IN 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
SPECIFIC SHOPS)
(Don’t know) 50.0% 6 33.3% 1 55.6% 5 80.0% 4 50.0% 2 0.0% 0 66.7% 4 33.3% 2 6235% 5
Base: 12 3 9 5 4 3 6 6 8
Mean score [£]
Q32 How much do you spend in these other shops, businesses or services when you visit [STORE MENTIONED AT Q27]?
Yes or Don’t know at (329
Nothing 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£5 or less 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£5.01-£10 8.3% 1 333% 1 00% c 00% 0 250% 1 0.0% 0 0.0% 0 16.7% 1 0.0% o
£10.01 -£15 0.0% 0 00% 0 00% ¢ 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% ]
£15.01 -£20 0.0% 0 00% 0 00% c 00% 0 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
£20.01 - £30 16.7% 2 00% 0 22.2% 2 20.0% 1 25.0% 1 0.0% 0 333% 2 00% 0 25.0% 2
£30.01 - £40 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£40.01 - £50 0.0% 0 00% 0 00% c 00% c 00% c 0.0% 0 0.0% ¢ 00% 0 00% o
£50.01 - £75 8.3% 1 00% 0 11.1% 1 20.0% 1 00% c 0.0% 0 0.0% 0 16.7% 1 125% 1
£75.01 - £100 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£100.01 - £200 0.0% 0 00% 0 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 00% 0 0.0% 0
£201+ 0.0% 0 00% 0 00% ¢ 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
(Den’t know) 66.7% 8 667% 2 667% 6 60.0% 3 50.0% 2 100.0% 3 66.7% 4 66.7% 4 625% 5
Mean: 30.00 7.50 37.50 43.75 16.25 0.00 25.00 35.00 37.50
Base: 12 3 9 5 4 3 &) 6 8
Q33 Do you ever visit any of the street markets in Yeovil town centre?
Yes 32.6% 58 314% 22 333% 36 239% 11 345% 19 364% 28 28.9% 26 364% 32 287% 31
No 674% 120 68.6% 48 66.7% 72 76.1% 35 655% 36 63.6% 49 71.1% 64 63.6% 56 713% 77
Base: 178 70 108 46 55 77 90 88 108
Q34 Which market/s in Yeovil town centre do you visit?
Yes or Don’t know at (333
Street Market, Middle Street  79.3% 46 71.3% 17 80.6% 29 729% 8 84.2% 16 78.6% 22 80.8% 21 18.1% 25 774% 24
(Tuesdays & Fridays)
Independents Market (1st 27.6% 16 273% 6 27.8% 10 182% 2 21.1% 4 357% 10 269% 7 28.1% 9 258% 8
Saturday of Month),
Middle Street (near
Primark)
(Den’t know / varies) 1.7% 1 00% 0 28% 1 9.1% 1 00% c 0.0% 0 0.0% c 31% 1 32% 1
Base: 58 22 36 11 19 28 26 32 31
Pag e 130 Column %ges.
051117 NEMS marKet research



by demographics Yeovil In Centre Survey Page 29
for GVA November 2017
Total Male Female 18- 34 35-54 55+ ABC1 C2DE Car in hhold
GEN Gender:
Male 39.3% 70 100.0% 70 00% 0 39.1% 18 400% 22 39.0% 30 35.6% 32 432% 38 41.7% 45
Female 60.7% 108 0.0% 0100.0% 108 60D9% 28 60.0% 33 61.0% 47 &A% 58 56.8% 50 58.3% &3
Base: 178 70 108 46 55 77 90 88 108
AGE Age Group:
18 - 24 years 13.5% 24 129% 9 139% 15 522% 24 0.0% 0 0.0% b 89% 8 18.2% 16 18.5% 20
25 - 34 years 12.4% 22 129% 9 12.0% 13 47.8% 22 0.0% 0 0.0% 0 14.4% 13 10.2% 9 139% 15
35 - 44 years 13.5% 24 12.9% 9 13.9% 15 00% 0 436% 24 0.0% 0 14.4% 13 125% 11 11.1% 12
45 - 54 years 17.4% 31 18.6% 13 16.7% 18 00% 0 564% 31 0.0% 0 16.7% 15 182% 16 194% 21
55 - &4 years 16.9% 30 11.4% 8 204% 22 0.0% 0 0.0% 0 39.0% 0 17.8% 16 15.9% 14 18.5% 20
65+ years 26.4% A7 31.4% 22 23.1% 25 0.0% 0 0.0% 0 61.0% 47 27.8% 25 25.0% 22 18.5% 20
Base: 178 70 108 46 55 77 90 88 108
SEG Occupation of Chief Wage Earner in HHold:
AB 14.0% 25 18.6% 13 11.1% 12 109% 5 18.2% 10 13.0% 10 27.8% 25 0.0% 0 157% 17
Cl 36.5% 65 27.1% 19 42.6% 46 348% 16 327% 18 40.3% 31 72.2% 65 00% 0 380% 41
C2 24.2% 43 30.0% 21 204% 22 26.1% 12 29.1% 16 19.5% 15 0.0% 0 48.9% 43 25.0% 27
DE 25.3% 45 24.3% 17 259% 28 28.3% 13 20.0% 11 27.3% 21 0.0% 0 51.1% 45 21.3% 23
Base: 178 70 108 46 55 77 90 88 108
ADU Adults in hhold [MR]
1 adult in hhold 23.6% 42 21.4% 15 25.0% 27 65% 3 21.8% 12 35.1% 27 18.9% 17 28.4% 25 11.1% 12
2 adults in hhold 54.5% 97 52.9% 37 55.6% 60 457% 21 60.0% 33 558% 43 58.9% 53 50.0% 44 593% 64
3 adults in hhold 15.2% 27 157% 11 14.8% 16 348% 16 109% 6 65% 5 13.3% 12 17.0% 15 204% 22
4 or more adults in hhold 6.7% 12 10.0% 7 46% 5 13.0% 6 73% 4 2.6% 2 89% 8 45% 4 93% 10
Base: 178 70 108 46 55 77 90 88 108
CHI Children in hhold [MR]
No children in hhold T81% 139 81.4% 57 759% 82 543% 25 69.1% 38 98.7% 76 77.8% 0 78.4% 69 71.3% #7
1 child in hhold 11.2% 20 71% 5 139% 15 239% 11 164% 9 0.0% 0 11.1% 10 11.4% 10 13.9% 15
2 children in hhold 8.4% 15 10.0% 7 14% 8 13.0% 6 145% 8 13% 1 7.8% 7 91% 8 13.0% 14
3 children in hhold 1.7% 3 14% 1 19% 2 65% 3 00% c 0.0% 0 22% 2 11% 1 19% 2
4 or more children in hheld 0.6% 1 00% 0 09% 1 22% 1 00% c 0.0% o 1.1% 1 00% 0 00% (]
Base: 178 70 108 46 55 77 90 88 108
CAR Cars in hhold [MR]
No cars in hhold 39.3% 70 35.7% 25 41.7% 45 239% 11 40.0% 22 A8.1% 37 35.6% 31 4309 38 0.0% (]
1 car in hhold 27.5% 49 22.9% 16 30.6% 33 239% 11 23.6% 13 32.5% 25 23.3% 21 31.8% 28 A54% 49
2 cars in hheld 26.4% 47 357% 25 204% 22 39.1% 18 309% 17 15.6% 12 31.1% 28 21.6% 19 435% 47
3 cars in hheld 4.5% 8 29% 2 56% 6 87% 4 36% 2 2.6% 2 7.8% 7 11% 1 74% 8
4 or more cars in hhold 2.2% 4 29% 2 19% 2 43% 2 1.8% 1 1.3% 1 2.2% 2 23% 2 37% 4
Base: 178 70 108 46 55 77 90 88 108
DAY Day of interview:
Monday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% (]
Tuesday 0.0% 0 0.0% 0 0.0% 0 0.0% 0o 0.0% 0 0.0% 0 0.0% b 0.0% 0 0.0% ]
Wednesday 0.0% 0 00% 0 00% c 00% c 00% ¢ 0.0% ¢ 0.0% c 00% 0 00% (]
Thursday 0.0% 0 00% 0 00% c 0.0% 0 00% ¢ 0.0% ¢ 0.0% ¢ 00% 0 00% o
Friday 56.2% 100 37.1% 40 535.6% 60 58.7% 27 455% 25 62.3% 48 53.3% A8 59.1% 52 50.9% 55
Saturday 43 8% 78 429% 30 44.4% 18 41.3% 19 545% 0 377% 29 46.7% 42 40.9% 36 49.1% 53
Base: 178 70 108 46 55 77 90 88 108
LOC Location (see Map):
(uedam Shopping Centre 539.6% 106 38.6% 41 60.2% 65 609% 28 69.1% 38 51.9% 0 61.1% 55 58.0% 51 63.0% &8
and Middle St
Westminster St/ High St/ 40.4% 72 414% 29 39.8% 43 39.1% 18 309% 17 48.1% 37 389% 35 42.0% 37 37.0% 40
Princes St
Base: 178 70 108 46 55 77 90 88 108
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Total Male Female 18-34 35-54 55 + ABC1 C2DE Car in hhold

PC

BAIL2 0.6% 1 14% 1 00% o 22% 1 00% ¢ 00% o 11% 1 00% 0 09% 1
BA160 1.1% 2 0.0% 0 19% 2 00% 0 0.0% 0 2.6% 2 22% 2 00% 0 09% 1
BAZ R 0.6% 1 14% 1 0.0% 0 00% 0 00% 0 13% 1 1.1% 1 00% 0 09% 1
BA201 5.6% 10 86% 6 37% 4 43% 2 127% 7 13% 1 67% 6 45% 4 37% 4
BA202 10.7% 19 10.0% 7 111% 12 130% 6 1435% & 635% 5 10.0% 9 114% 10 120% 13
BA203 0.6% 1 14% 1 00% o 22% 1 00% ¢ 00% o 00% o 11% 1 09% 1
BAZ21 1.1% 2 0.0% 0 19% 2 00% 0 18% 1 13% 1 2.2% 2 00% 0 00% ]
BA212 0.6% 1 14% 1 0.0% 0 00% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% ]
BA213 174% 31 114% 8 213% 23 152% 7 1435% § 208% 16 178% 16 170% 13 148% 16
BA214 73% 13 86% 6 65% 7 43% 2 13% 4 9.1% 7 67% 6 8.0% 7 83% 9
BAZ15 15.2% 27 157% 11 14.8% 16 19.6% 9 91% 5 16.9% 13 89% 8 21.6% 19 13.0% 14
BA227 0.6% 1 0.0% 0 09% 1 00% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
BA22R 5.1% 9 57% 4 46% 5 43% 2 35% 3 32% 4 67% 6 34% 3 65% 7
BA229 34% 6 00% 0 56% 6 43% 2 00% 0 52% 4 33% 3 34% 3 28% 3
BA242 0.6% 1 14% 1 00% o 00% ¢ 00% o 13% 1 0.0% o 11% 1 09% 1
BA3 3 0.6% 1 14% 1 0.0% 0 22% 1 00% 0 0.0% 0 0.0% 0 11% 1 09% 1
BA4 4 0.6% 1 0.0% 0 09% 1 00% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% ]
BA4 5 0.6% 1 00% 0 09% 1 22% 1 00% o 00% o 00% ¢ 11% 1 09% 1
BA6 8§ 0.6% 1 00% 0 09% 1 00% o 00% 0 13% 1 11% 1 00% 0 09% 1
BA9 9 0.6% 1 0.0% 0 09% 1 00% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
BT9 5 0.6% 1 0.0% 0 09% 1 0.0% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% Y]
CF33 2 0.6% 1 14% 1 0.0% 0 0.0% 0 18% 1 0.0% 0 1.1% 1 00% 0 0.0% ]
DTI10 1 1.1% 2 29% 2 00% o 22% 1 00% 0 13% 1 22% 2 00% 0 09% 1
DT2 0O 1.1% 2 29% 2 00% o 22% 1 00% 0 13% 1 11% 1 11% 1 19% 2
D13 6 0.6% 1 14% 1 0.0% 0 00% 0 00% 0 13% 1 0.0% 0 11% 1 09% 1
D19 4 0.6% 1 14% 1 0.0% 0 22% 1 00% 0 0.0% 0 0.0% 0 11% 1 09% 1
DT9 5 1.7% 3 14% 1 19% 2 00% 0 36% 2 13% 1 11% 1 23% 2 09% 1
DT9 6 1.1% 2 14% 1 09% 1 22% 1 00% 0 13% 1 11% 1 11% 1 19% 2
EX122 0.6% 1 0.0% 0 09% 1 00% 0 00% 0 13% 1 1.1% 1 00% 0 09% 1
GLS 4 0.6% 1 14% 1 0.0% 0 22% 1 00% 0 0.0% 0 0.0% 0 11% 1 09% 1
PO22 7 0.6% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 1.3% 1 1.1% 1 00% 0 09% 1
SAlI82 0.6% 1 00% 0 09% 1 00% o 00% o 13% 1 11% 1 00% 0 09% 1
SL3 7 0.6% 1 14% 1 00% ¢ 00% o 00% 0 13% 1 11% 1 00% 0 00% o
SP7 9 0.6% 1 14% 1 0.0% 0 00% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
SP8 4 1.1% 2 14% 1 09% 1 00% 0 18% 1 13% 1 22% 2 00% 0 19% 2
TAl 1 0.6% 1 14% 1 00% o 22% 1 00% o 00% o 1L1% 1 00% 0 09% 1
TAIO9 0.6% 1 00% 0 09% 1 22% 1 00% ¢ 00% o 1L1% 1 00% 0 09% 1
TAll & 2.2% 4 14% 1 28% 3 22% 1 18% 1 2.6% 2 33% 3 11% 1 19% 2
TAl1Z 6 2.8% 5 43% 3 19% 2 43% 2 35% 3 0.0% 0 1.1% 1 45% 4 28% 3
TAI3 3 0.6% 1 00% 0 09% 1 22% 1 00% ¢ 00% o 00% o 11% 1 09% 1
TAl4 3 0.6% 1 00% 0 09% 1 00% ¢ 00% 0 13% I 11% 1 00% 0 00% o
TAl5 6 0.6% 1 00% 0 09% 1 00% o 00% ¢ 13% 1 0.0% o 11% 1 09% 1
TA165 0.6% 1 0.0% 0 09% 1 00% 0 0.0% 0 13% 1 1.1% 1 00% 0 09% 1
TA187 0.6% 1 14% 1 0.0% 0 00% 0 18% 1 0.0% 0 1.1% 1 00% 0 09% 1
TAIE & 22% 4 14% 1 28% 3 00% 0 535% 3 13% 1 11% 1 34% 3 28% 3
TAI99 0.6% 1 14% 1 00% o 00% ¢ 00% o 13% 1 11% 1 00% 0 09% 1
TA201 1.1% 2 0.0% 0 19% 2 22% 1 00% 0 13% 1 1.1% 1 11% 1 09% 1
TA213 0.6% 1 0.0% 0 09% 1 00% 0 18% 1 0.0% 0 0.0% 0 11% 1 0.0% ]
TA4 1 0.6% 1 14% 1 00% ¢ 00% ¢ 00% 0 13% 1 11% 1 00% 0 00% o
TA6 5 0.6% 1 00% 0 09% 1 00% o 00% 0 13% 1 11% 1 00% 0 09% 1
TA7 9 0.6% 1 00% 0 09% 1 00% ¢ 00% o 13% 1 0.0% o 11% 1 00% o
Base: 178 70 108 46 55 77 90 88 108
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Critical Review of Bunford Park, Yeovil — Economic and Enabling
Statement (Indigo, June 2017)

1.1 Introduction

HJA was instructed by South Somerset District Council (SSDC) to review the Bunford Park, Yeovil
Economic and Enabling Statement (YEES) prepared by Indigo, June 2017. The core purpose was to
understand whether the economic impact and employment land arguments set out within the
document were robust and reasanable.

HJA is a specialist economic development consultancy with particular expertise in economic impact
and employment land analysis. HIA has recently completed two reports for SSDC in respect of both

the short and long term demands for employment land in South Somerset.

1.2 Alignment to Short Term and Long Term Employment Land Reports

HJA has considered the alignment of the YEES with the findings of recent work on the short term and
long term demand for employment land in South Somerset.

1.2.1 Shortterm

HIA agrees with the overarching findings of the market review set out within the document,
including the weak office market and low likelihood of speculative development. This was a
consistently reported view from commercial agents within the research.

Commercial agents also consistently reported the viability challenge when delivering employment
property. HJA cannot comment on any detailed viability issues with the Bunford Park site. However,
based on our previous research it is reasonable to conclude that there is a viability challenge and
that with abnormal and infrastructure costs the viability position is further weakened.

Whilst the enabling argument is made in respect of site infrastructure and servicing, the market
review comments on the viability challenge with a serviced plot {i.e. even with a serviced plot the
end value of the property can be lower than the land and build cost, see YEES paragraphs 6.45-6.45).
This was a consistent comment made to HJA by commercial agents in its recent research. Therefore
one needs to consider over what time frame the proposed scheme will come forward. The
economic impacts for the whole scheme are set out in terms of per annum impacts in perpetuity at
full occupancy within the YEES. However, the evidence suggests this will most likely be a long-term
project, certainly before full occupancy is reached. Particularly with the volume of office

accommodation that is included within the proposed mix.

As written, the YEES could leave the reader to assume those benefits will come farward quickly as a
result of the enabling development of the Sainsbury’s superstore. Whilst the superstore may enable
important site infrastructure to be provided, it is not indicated within the YEES that this wiill
overcome the general viabhility challenges on a plot by plot basis. The recent HIJA research also
identified some further concerns in respect of land prices and nature of deal terms, which further
hamper development. These are not addressed through the enabling argument. That is not to say a

readily deliverable supply of serviced plots is not important. But it is important to understand there
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are wider issues which will likely impede the rate of development at the site and hence the
achievement of the scale of economic impacts set out in the YEES.

1.2.2 Long Term

The YEES, and the application it supports, includes a substantial change in the proposed Use Class
mix from the extant permission on the site. The YEES sets out the case for reducing the scale of
office floorspace within the proposals, and includes B8 floorspace in its stead. Notwithstanding this
change, the current application includes 32,000 sq m B1({a) office floorspace.

32,000 sq m of office development equates to 92% of the total gross office floorspace estimated
within the recent HJA analysis for the period 2014-34. It was noted in the HJA Long Term report that
a proportion of this development would likely be achieved through the redevelopment of existing
employment sites (based on historic development patterns). After making relevant deductions and
adjustments the residual requirement was identified as 30,500 sq m. This includes a flexibility
allowance to ensure choice in the market, so is actually greater than total anticipated take up. It was
noted that in the view of commercial agents this estimate of total office requirement remained at
the upper end of what might be considered reasonable based on current expectations. On this
basis, the proposed office floorspace at Bunford Park is greater than the anticipated requirement to
2034. This reconfirms the notion that the build out period for the site will be extended. Given the
likelihood of other sites delivering office floorspace, one might consider it reasonable to expect the
build out period to extend beyond the mid 2030s.

In addition, the HJA analysis set out within its long term report notes that a proportion of the
requirement for office floorspace is to enable the replacement of stocks being lost to other uses
(through permitted development rights, site redevelopment/change of use, dilapidation etc). As
such, only a portion {13,100 sq m) is required to accommodate forecast growth in the office sector.
This is based on a forecast of 1,000 net additional FTE office jobs in the South Somerset economy
over the period 2014-34. The YEES notes potential capacity for 1,969 — 2,560 FTE jobs within the
office accommodation. After deducting displacement” effects as stated within the YEES (25%) the
range of additional office jobs within South Somersetis 1,477 — 1,920. This is comfortably in excess
of total forecasts as set out within the recent HIA work. On this basis, either a larger proportion of
jobs will be displaced (potentially through the relocation of jobs within the district, which would
accord with the HJA analysis of a need for replacement stocks); job creation performance in the
office sector will need to significantly exceed current forecast; or the jobs will take substantially
longer to be delivered than the HJA analysis period to 2034.

The HIA long term report set out a net additional requirement for 39,200 sq m of B3 floorspace
across the district over the period to 2014-2034. This compares to 26,091 sq m within the proposed
application. The proposal therefore accounts for 66% of the net additional requirement to 2034,
One may take a view that this will still require a number of years to achieve, and with other sites
delivering floorspace take up of the proposed development may take an extended period. There is
also a requirement for replacement industrial premises (Blb/c, B2 and B8) and as a result not all

“ HJA has not adjusted for leakage. This is a measure of whether jobs are secured by South Somerset residents and not a
workplace jobs measure. HJA has sought to ensure broad consistency with the figures stated in its own reports for SSDC.
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employment within new B8 premises in the district will be net additional. A 25% displacement
allowance is included.

1.2.3 Conclusion

In combination the recent HIA research would suggest that the time taken to reach full occupancy
will be extended given the scale of Bl({a) office floorspace within the proposal. The YEES does not
set out the timescale to reach full occupancy, but it may be paossible for the reader to infer that the
scale of economic impact set out at steady state would be achieved relatively swiftly.

It is also possible that the net additional scale of impacts will be lower than indicated, given the
potential for greater displacement of existing activity.

1.3 Further Comments

The sections abave specifically deal with the alignment with the recent HIA analysis. Set out below
are some additional comments related to the general review of the document.

The analysis of construction phase impacts does not include any adjustment for additionality factors
i.e. leakage, displacement, deadweight, substitution and multipliers. Best practice would encourage

these adjustments, as have been applied within the operational phase analysis.

Within the assessment of additionality at the operational phase the assumptions for leakage and
displacement are set as ‘low’, whereas for multipliers they are set as ‘medium’. It is not set out as to
why these assumptions have been chasen and why they are not all ‘medium’ or all ‘low’. As noted
above, there is some evidence to suggest displacement effects may be higher than have been
assumed. HIJA would typically use commuting data to inform the assessment of leakage, which
provides a more locally specific assumption, as opposed to a generic assumption from a guidance
document.

GVA per worker assumptions are not sectorally adjusted. It is noted that this has weaknesses. There
are pros and cons of different approaches as good quality local data at sectoral level is not available.

Given the weakness of the office market, as set out within both the recent HIA reports and the
market commentary within the YEES, SSDC may want to consider whether it would rather encourage
a broader mix of B Uses on the site, including a mix of industrial uses (B1b/c and B2) as well as BS.
However, this will be at a lower employment density and will not have the capacity to accommodate
the scale of jobs set out within the Indigo report. A lot of the industrial floorspace requirement set
out within the HJA report is to replace ageing stocks, so whilst important in econamic development
terms will not be primarily accommaodating net new jobs. Any such adjustment in the development
mix may have knock on implications far the viability of the site.
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